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*  &  Put>ll 


If  you  won’t  help  train  young  newspapermen, 
don’t  complain  if  you  can’t  find  any. 


Everyone  in  the 
communications  business 
today  should  take  an 
active  interest  in  the 
people  who’ll  be  in  it 
tomorrow. 

Getting  out  and 
showing  students  what 
journalism  is  really  all 
about  is  the  best  way 
to  attract  the  brightest 
graduates. 

Our  experience  with 
high  school  journalism 
workshops  has  shown  us 
how  much  effect  this 
kind  of  professional  inter¬ 
est  can  have. 

On  students  and 
Globe  staffers  both. 

We’d  like  to  suggest 


you  consider  sharing  your 
knowledge  and  experi¬ 
ence  with  high  school  or 
college  students. 

When  you  realize 
the  kids  you’ll  be  talk¬ 


ing  to  might  be  sitting 
around  your  city  room  in 
a  few  years,  your  efforts 
will  seem  even  more 
worthwhile. 

(!!heiiBoiiton(6lob( 


Text  of 

UNESCO 

Declaration 


Execs  indicted 
over  firing 
of  editor 


Can’t  displace 
newspapers 
says  TV  Exec 


Low  cost. 

Send  me  more  information  on  the  highspeed  system 


And  only  from  Copley. 

More  than  2,000  newspapers  in  the  United  States  and  overseas  buy  Copley 
News  Service  for  its  sparkling  features,  its  incisive  backgrounders,  its  prize¬ 
winning  columnists  and  spot  news  reports  from  its  bureaus  in  Washington, 
D.C.,  California  and  Illinois. 

Now,  for  a  small  additional  cost,  you  can  receive  Copley  News  Service  by 
UPl  DataNews  high-speed  wire.  All  of  the  late  copy  that  couldn't  make  the  mail 
packages.  Or  any  feature  or  column  you  want  faster  than  mail. 

If  you  haven’t  yet  gone  to  a  high-speed  system,  CNS  will  continue  to  offer 
its  scanner-ready  Full  Mail  Service  (the  one  praised  by  ANPA  for  scanner 
effectiveness),  and  camera-ready  weekly  packages. 

But  from  now  on  this  high-speed  wire  will  transmit  CNS  stories  directly  into 
your  computer — eliminating  keyboarding  and  input  at  your  end. 

Don't  wait.  Write,  wire  or  call  us.  Copley  is  on  the  move.  At  high-speed. 


Nleuis  ^&u;ice 

Serving  the  needs  of  newspapers 
P.  0.  Box  190,  San  Diego,  CA.  92112 
(714)299-3131 


MAIL  TO: 

Copley  News  Service 
P.O.  Box  190 
San  Diego,  CA.  92112 
(714)299-3131 


Name. 
Title - 


Organization . 

Address _ 

City _ 

State _ 

Zip - 

Phone  _ 
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for  quality  features  turn  to: 

CHICAGO  TRIBUNE  /  NEW  YORK  NEWS  SYNDICATE,  INC. 

220  EAST  42ND  STREET  NEW  YORK,  N.Y.  10017  (212)949-3416 

Robert  S.  Reed,  President  Don  Michel.  Editor  Walter  Mahoney.  Sales  Manager 


There  is  one  medical  columnist  whom 
readers  know  and  respect  above  all  others. 
And  the  reasons  are  simple; 


Dr.  G.  Timothy  Johnson  is  on  top  of  the 
medical  stories  which  regularly  make  your 
front  pages.  When  breakthroughs  occur,  he 
diagnoses  the  facts,  gives  the  pros  and  cons 
(how  large  was  the  sampling;  do  other  reports 
contradict;  do  the  benefits  of  a  new  drug 
outweigh  the  risks?). 


Dr.  Johnson  is  informed.  As  a  newspaper  columnist  and  as  editor  of  the  Harvard  Medical 
School  Health  Letter,  Dr.  Johnson  reads  and  thoroughly  digests  the  sometimes  contradictory 
reports  pouring  out  of  medical  schools  and  research  laboratories.  That's  his  job. 


Among  the  newspapers  subscribing  to  his  six-times-a-week  column  are  The  Washington  Post, 
The  Chicago  Tribune,  The  Cleveland  Plain  Dealer,  The  Philadelphia  Bulletin,  The  New  York 
News,  The  Sacramento  Bee  and  The  San  Francisco  Examiner. 


Dr.  Johnson  writes  with  concern  for  his  readers.  He  is  on  the  staff  of  Massachusetts  General 
Hospital  in  Boston.  He  is  the  kind  of  physician  your  readers  would  choose  as  a  family  doctor. 


Dr.  Johnson's  name  and  face  are  known  to 
readers.  He  produced  the  first  nationally  syn¬ 
dicated  health  care  TV  program.  Those  pro¬ 
grams  have  outdrawn  everything  from  major 
league  baseball  to  Hollywood  Squares.  His  DR.  G.  TIMOTHY  JOHNSON,  M.D. 

shows  have  won  two  Emmys,  the  Peabody 

Award,  AMA's  top  national  broadcasting  journalism  award,  the  American  Heart  Association's 
Blakeslee  Award,  and  the  1976  Gabriel  Award.  He  is  also  a  regular  guest  on  ABC's  Good  Morn¬ 
ing  America. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


DECEMBER 

3- 5 — Southern  Newspaper  Publishers  Association,  circulation  sym¬ 

posium,  Hyatt  Regency,  Atlanta,  Ga. 

3-6 — Southern  Newspaper  Publishers  Association  Foundation,  Editing 
the  Under-25,000  Newspaper,  Gainesville  Times,  in  Atlanta. 

5- 6 — National  News  Council.  University  of  Minnesota,  Minneapolis. 

AHEAD  IN  1979 
JANUARY 

10- 12 — International  Circulation  Managers  Association  circulation  semi¬ 

nar  on  management,  Troy  State  University.  Ala. 

18-20 — Kentucky  Press  Association  meeting,  Lexington. 

18- 20 — Texas  Press  Association  convention  trade  show,  San  Antonio. 

19- 20 — Arkansas  Press  Association,  Little  Rock. 

19- 21 — Mid  American  Press  Institute.  New  Directions  in  Photojournalism, 

Bel  Air  Hilton.  St.  Louis. 

20- 23 — Great  Lakes  Newspaper  Production  Conference.  Hyatt  Regency, 

Chicago. 

25-27 — Tennessee  Press  Association  Convention  and  UT-TPA  Press  Insti¬ 
tute,  Hyatt  Regency  Hotel.  Nashville. 

25- 27 — North  Carolina  Press  Association  institute.  Chapel  Hill. 

26- 28 — Virginia  Press  Association,  Roanoke. 

28-30 — International  Newspaper  Advertising  Executives.  Los  Angeles 
Bonaventure. 

28-31 — International  Newspaper  Advertising  Executives.  Los  Angeles 
Bonaventure. 

FEBRUARY 

7-9 — Ohio  Newspaper  Association  Annual  Convention.  Sheraton- 
Columbus  Hotel.  Columbus. 

11- 14 — Southern  Classified  Advertising  Managers's  33rd  annual  Business 

Conference.  Augusta  Hilton.  Augusta.  Ga. 

18-20 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

21- 23 — Pennsylvania  Press  Institute,  circulation  seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

23-25— Northwest  Mechanical  Conference,  Radisson  St.  Paul,  Minn. 

28 —  Basic  Photography  Seminar,  sponsored  by  Pennsylvania  Press  Insti¬ 
tute.  PNPA  Press  Center.  Harrisburg,  Pa. 

MARCH 

4- 6 — New  York  State  Publishers  Association,  Kutsher  s  Country  Club, 

Monticello.  N.Y. 

21-23 — America  East  Newspaper  Production  Conference.  Hershey  Motor 
Lodge.  Hershey,  Pa. 

29- 30 — Illinois  Press  Association,  in  conjunction  with  Northern  Illinois 

Newspaper  Association.  Continental  Regency  Hotel.  Peoria.  III. 

APRIL 

9- 11 — Newspaper  Research  Council.  Sheraton  Sand  Key  Hotel,  St. 

Petersburg,  Fla. 

23-25— American  Newspaper  Publishers  Convention,  Waldorf-Astoria, 
New  York  City. 

25-28 — Catholic  Press  Association,  Bahia  Mar,  Fort  Lauderdale.  Florida. 
29-May  2 — American  Society  of  Newspaper  Editors.  New  York  Hilton. 
New  York  City. 

MAY 

6- 9— New  York  State  Circulation  Management  Association.  Hilton  Inn. 

Niagara  Falls,  N.Y. 

10- 13 — Florida  Newspaper  Advertising  Executives.  50th  anniversary  sales 

conference,  Marriott,  Orlando. 

13-16 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Canyon 
Hotel,  Palm  Springs.  Calif. 

20-23 — International  Newspaper  Promotion  Association.  Canyon  Hotel, 
Palm  Springs.  Calif. 

20- 24 — Newspaper  Purchasing  Management  Association.  Minneapolis. 

21- 25 — International  Federation  of  Newspaper  Publishers  (FIEJ).  Jakarta. 

Indonesia. 

JUNE 

2-7 — American  Newspaper  Publishers  Association-Research  Institute. 
Production  Management  Conference,  Las  Vegas  Convention  Center. 
Las  Vegas.  Nev. 
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If  it’s  true  that  experience 
speaks  for  itself,  then 
GEORGE  HASLAM  would  never 
have  to  say  a  word. 


But  he’ll  be  glad  to  tell  you 
about  the  most  exciting  new 
comic  strips  and  columns  that 
he’s  seen  during  his  thirty  years 
in  the  syndicate  business. 


We’re  already  breaking  new 
ground,  and  based  on  the 
outstanding  writers  and  artists 
we’ve  introduced,  there’s 
no  end  in  sight. 


George  is  sure  you  will  be  just 
as  excited  about  our  offers 


as  we  are. 
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Murdoch  News  Features,  Inc.' 

730  THIRD  AVE.,  NEW  YORK,  N.Y.  10017  I 
Telephone:  (212)  557-5537  ' 


When  you  think  of  syndication, 
think  of  US. 


A  New  Name  on  the  Great  Lakes 


As  “Great  Lakes  Paper  Co.”  we  have  become  well  established  as  a 
major  producer  of  newsprint  paper  and  northern  softwood  kraft  pulp. 
Continued  expansion  and  the  addition  of  new  forest  products  have  greatly 
increased  our  sphere  of  activities— hence  a  new  company  name. 

A  second  kraft  mill  became  operational  in  late  1976.  more  than 
douffling  our  capacity  for  bleached  kraft  pulp. 

We  also  increased  our  facility  to  produce  stud  lumber  for  home 
building  and  other  light  construction  and  added  a  plant  capable  of 
producing  waferboard  sheathing  for  the  building  market  and  particleboard 
for  cabinet-making  as  well  as  home  construction. 

We  remain  committed  to  a  policy  of  growth  and  diversification  to  meet 
the  needs  of  our  markets  and  enhance  our  stability  as  a  supplier.  Our  new 
name  reflects  that  policy. 


THE  GREAT  LAKES  PAPER  COMPANY,  LIMITED 

Thunder  Bay.  Ontario 


Photo  credits 


Newsbriefs 

Daily  makes  deal  with  city 


Bill  Bradley,  primary  day 


"And  what  newspaper  are  you  with?"  asked  the  primary 
candidate  as  he  emerged  from  the  voting  booth,  face  to  face 
with  a  photographer.  "Newsweek?" 

"No,"  came  the  answer.  "I'm  a  free  lancer." 

"Well,  you're  the  youngest  freelancer  I've  ever  met,"  ob¬ 
served  Bill  Bradley,  candidate  for  the  Democratic  nomination 
for  U.S.  Senator  from  New  Jersey. 

Some  months  later,  campaign  over,  on  November  7,  the 
same  candidate  (a  victorious  one)  emerging  from  the  voting 
booth  was  met  by  the  same  photographer.  The  two  photos  are 
shown  here. 


Bill  Bradley,  November  7 


And  that  free  lancer  who  has  been  tracking  his  candidate  is 
Billy  LaForce,  all  of  8  years  old  this  month  and  already  with 
page  one  credits  and  picture  layouts  in  New  Jersey  papers. 

And  he's  paid  too — one  regularly  pays  him  $20  a  shot  (even 
$25  for  one  spot  news  fire  photo)  and  another  general  pays  $5. 

Billy  has  been  published  for  some  14  months  now,  and  he's 
saving  his  money. 

(Continued  on  page  26) 


The  San  Bernardino  (Calif.)  Sun-Telegram  has  made  a 
deal  with  the  city  of  San  Bernardino. 

Under  a  contract  between  them,  the  Sun-Telegram 
guarantees  the  city  four  full-page  ads  about  waste  paper 
collection  for  four  months.  In  turn,  the  city  picks  up  all 
newspapers  left  on  sidewalks  by  homeowners  as  a  part  of  its 
trash  collection  service. 

The  city  then  sells  the  newsprint  at  $25  a  ton  and  keeps  80 
percent  of  the  revenue.  The  rest  goes  to  the  Sun-Telegram’s 
charitable  trust  called  “Lend  a  Hand,”  a  Gannett  charity 
title  used  by  several  of  the  group’s  newspapers. 

“This  is  a  good  deal  for  both  of  us,”  said  Roy  DuFour,  the 
Sun-Telegram’s  public  service  manager.  “The  city  gets 
cleaner  streets  and  we  rid  ourselves  of  a  problem  in  dispos¬ 
ing  of  old  papers.” 

According  to  DuFour,  the  newspaper  previously  dealt 
with  a  private  trash  hauling  service  which  picked  up  the 
papers  at  bins  located  around  town. 

“But  when  the  price  of  newsprint  started  going  up,  kids 
were  stealing  the  papers  out  of  the  bins.  It  got  to  be  a 
problem,”  he  said. 

The  agreement  calls  for  the  Sun-Telegram  to  run  the  ads 
after  the  four  months  “often  enough  to  perpetuate  the  pro¬ 
gram.” 

DuFour  added  that  “Lend  a  Hand”  donates  $8,000  to 
$10,000  a  year  to  indigent  persons  and  disaster  victims. 

4c  «  ♦ 

Neuharth  testifies  in  Hartford  case 

Testifying  for  the  first  time  in  the  (U.S.  District  Court, 
Hartford)  case  involving  a  suit  by  the  Gannett  Co.,  Roches¬ 
ter,  N.Y.,  and  a  countersuit  by  the  Register  Publishing  Co., 
New  Haven,  over  sale  of  the  now-defunct  Hartford  (Conn.) 
Times,  Gannett  Co.  President  Allen  H.  Neuharth  said  that  he 
was  “quite  bothered  by  the  moral  aspect”  of  the  sale  for 
$8,300,000. 

As  for  the  charge  leveled  by  the  Register  Publishing  Co. 
that  the  Times  circulation  figures  had  been  padded, 
Neuharth  testified,  “It  did  involve,  in  our  judgment,  dishon¬ 
esty  on  the  part  of  some  in  the  Times  management.  Had  we 
been  aware  of  it,  we  would  not  have  tolerated  it.” 

Testimony  continues  December  4  before  Judge  Jon  O. 
Newman. 

4c  4:  4c 

Dailies  hike  Sunday  prices 

The  New  York  News  will  increase  the  price  of  its  Sunday 
edition  to  50  cents  from  35  cents  effective  with  its  December 
3  issue. 

The  News  increased  its  Sunday  price  to  35  cents  from  25 
cents  on  June  13,  1976. 

The  price  hike  was  made  necessary  by  continuing  rises  in 
production  costs,  including  wages  and  newsprint,  according 
to  a  company  spokesman.  The  price  increase  is  within  the 
anti-inflation  wage-price  guidelines  proposed  by  President 
Carter. 

At  the  same  time.  The  Record  in  Hackensack,  N.J.  also 
increased  its  Sunday  edition  price  to  50  cents  from  40  cents. 
The  10  cent  increase,  however,  effects  only  the  newsstand 
price  of  the  Sunday  Record.  The  home  delivery  cost  remains 
$  1 .40  for  the  daily  and  Sunday  papers  and  40  cents  for  the 
Sunday  paper  alone. 

A  spokesman  for  the  Record  said  the  paper  expects  to  use 
more  than  30,000  tons  of  newsprint  in  1979  at  a  cost  of  more 
than  $9.5  million. 
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And  now  we’ve  added  something 
more  to  our  full  line  of  press  and 
mailroom  equipment  and  systems. 
Something  to  relieve  you  of  a  dozen 
or  so  laborious  manual  operations. 
It’s  ARL —  Automatic  Roll  Loading 
—  our  latest  answer  to  your  need  for 
a  newspaper  production  system 
that’s  fast,  simple  and  profitable. 

ARL  is  typical  of  the  way  indus¬ 
try  needs  are  understood  and  met  by 
our  vast  newspaper  and  commercial 
press  experience  and  our  advanced 
research  and  engineering  staff. 

You’ll  find  the  same  responsiveness 


We  read  yeu. 
we’re  Rockwell-Gess. 


other  ways,  such  as  simplifying  the 
complexity  of  installation  and  start¬ 
up  with  our  total  turnkey  expertise. 
Or  helping  you  turn  our  hardware 
into  an  automated,  integrated  sys¬ 
tem,  tailored  to  your  specific  needs. 

If  one  of  those  needs  is  to  increase 
press  usage  —  to  print  circulars, 
inserts  and  other  such  semicom¬ 
mercial  work  —  we’ve  anticipated  it. 


Rockwell- Goss  printing  pro¬ 
duction  equipment  and  systems:  a 
broad  spectrum  of  products  to  meet 
the  needs  of  the  smallest  weekly, 
the  largest  daily,  and  everything 
in  between. 

For  full  details,  contact 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Ave.,  Chicago,  IL  60650. 
Phone:  312/656-8600. 


We  help  ywi  print  it, 
ield  it,  cenviw  it  stack  it 
bundle  it.  and  lead  it. 


designed  into  every  Rockwell- Goss 
product  —  from  our  broad  range  of 
reel  room  and  pressroom  equipment 
and  systems  to  our  Sta-Hi  mailroom 
systems  and  products.  You’ll  find  it. 


In  fact,  we’ve  not  only  added  a  lot 
of  versatility  to  the  latest  models  of 
our  presses,  we’ve  built  a  whole 
new  press  specifically  designed  for 
double  duty:  the  40,000  eph 


Rockwell 

International 


too,  in  our  ability  to  help  you  in 


Signature  HV. 
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Supreme  Court  mystery 

How  and  why  the  justices  of  the  Supreme  Court  of  the 
United  States  could  decide  not  to  review  the  Farber-NF 
Times  contempt  of  court  case  is  a  mystery. 

Here  is  a  case  involving  four  clear-cut  constitutional  is¬ 
sues  and  four  amendments  to  the  Constitution  of  the  United 
States  (First — free  press;  Sixth — fair  trial;  Fifth — due  proc¬ 
ess;  Eighth — excessive  fines  and  cruel  and  unusual  punish¬ 
ment). 

All  of  it  stems  from  a  key  ruling  of  the  Supreme  Court  six 
years  ago  in  Branzburg  v.  Hayes  on  the  right  of  reporters  to 
protect  confidential  sources.  The  court  in  a  5-4  decision  re¬ 
jected  a  contention  that  reporters  were  shielded  by  the  First 
Amendment  from  answering  questions  involving  their  con¬ 
fidential  sources  before  grand  juries  but  said  there  is  no 
reason  why  state  legislatures  could  not  enact  shield  laws. 
Twenty-six  states  followed  through  with  shield  laws  and 
New  Jersey’s  was  one  of  the  best  of  them. 

As  it  now  stands,  Farber  was  jailed  for  40  days  and  the 
Times  paid  more  than  $500,000  in  fines  and  legal  fees,  both 
without  due  process  guaranteed  in  the  Fifth  Amendment. 
This  was  excessive  and  unusual  punishment,  in  our  opinion, 
under  the  Eighth  Amendment.  The  New  Jersey  Supreme 
Court  said  the  First  Amendment  protection  of  the  shield  law 
was  valid  but  not  when  it  came  into  conflict  with  the  Sixth 
Amendment  guarantee  of  a  fair  trial,  all  of  which  was  re¬ 
writing  the  meaning  of  the  state  law  and  the  intent  of  the 
New  Jersey  legislature  retroactively. 

We  can  only  conclude  that  a  majority  of  the  U.S.  Supreme 
Court  is  as  confused  as  the  rest  of  us  by  these  conflicts.  Even 
if  the  court  could  or  would  not  draw  a  line  between  the  First 
and  Sixth  Amendments,  it  should  have  declared  that  news¬ 
papers  and  their  employes  are  just  as  entitled  to  due  process 
as  anyone  else. 

Out  of  this  chaos  will  come  a  proliferation  of  contempt  and 
gag  cases  against  newsmen  and,  as  E&P  predicted  Nov.  18, 
“a  new  inquisition  of  the  press  threatens  to  become  a  real¬ 
ity.” 

The  New  York  Times  has  declared  its  intention  of  helping 
its  reporters  protect  their  informants  “despite  the  high  cost 
of  doing  so.”  Most  newspapers,  however,  do  not  have  the 
resources  necessary. 

Therefore,  we  endorse  the  proposal  of  James  Reston — 
supported  by  the  Minneapolis  Star  and  Tribune  on  the  front 
cover  of  E&P  Nov.  18 — for  the  formation  of  a  Mutual  Aid 
Defense  Fund  to  help  less  affluent  newspapers  pay  for  legal 
costs  in  this  fight.  National  and  regional  journalistic  groups 
could  be  repositories  for  such  funds.  Certainly  they  are 
going  to  be  needed. 
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Legally  speaking  By  Paul  J.  Levine 
Judges  resent  press  interference 


At  a  recent  social  gathering,  a  reporter 
asked  an  attorney  why  judges  were  giv¬ 
ing  the  press  such  a  hard  time  of  late. 

The  attorney  thought  a  moment,  then 
answered  carefully  with  a  lawyer-like 
opinion.  Many  judges,  he  said,  are  not 
highly  sensitive  to  notions  of  First 
Amendment  freedoms  when  they  collide 
with  more  tangible  interests,  such  as  a 
criminal  defendant’s  fair  trial  rights. 
Sounds  good,  but  that  and  other  high- 
sounding  constitutional  concepts  must 
give  way  to  one  earthy  truth. 

Simply  put,  judges  don’t  like  the  press 
telling  them  how  to  run  their  courtrooms. 
The  judiciary  perceives  the  press  as  a 
threat  to  the  traditional  authority  of  the 
court  to  govern  the  comings-and-goings 
of  trials. 

If  a  judge  orders  a  reporter  to  turn  over 
his  notes,  ala  Farher,  a  refusal  to  honor 
the  command  is  taken  as  a  slight  to  judi¬ 
cial  authority.  For  the  same  reason, 
Gannett  v.  DePasqiiale,  now  pending  be¬ 
fore  the  U.  S.  Supreme  Court,  is  not  so 
much  a  clash  between  free  press  and  fair 
trial  as  it  is  a  struggle  between  judiciary 
and  press. 

The  case  involves  a  challenge  to  a 
judge’s  order  closing  the  courtroom  to 
press  and  public.  The  trial  judge  ejected 
the  press  from  a  pre-trial  hearing  held  to 
determine  whether  the  jury  would  hear  a 
confession.  The  theory  behind  the  secret 
hearing  was  that  prospective  jurors 
might  be  “tainted”  by  knowledge  of  the 
inadmissible  confession. 

One  judicial  solution  would  be  to  allow 
the  press  into  the  hearing  but  forbid  pub¬ 
lication  of  the  confession  and  its  sup¬ 
pression.  That  was  attempted  by  a  trial 
judge  in  a  Nebraska  murder  trial  and  de¬ 
clared  unconstitutional  by  the  Supreme 
Court  two  years  ago  in  Nebraska  Press 
i’.  Stuart.  I^ior  restraints  on  publication 
are  considered  impermissible  infringe¬ 
ments  on  First  Amendment  rights,  but 
limitations  on  access  to  places  where 
news  is  happening,  such  as  courtrooms, 
may  not  be. 

On  its  surface,  Gannett  is  the  classic 
fair-trial  free-press  confrontation  that 
has  spawned  debate  in  cases  from  Bruno 
Hauptmann  to  Sam  Sheppard.  The 
psychology  of  the  case,  though,  is  more 
complex  as  revealed  in  questions  from 
Supreme  Court  justices  in  the  oral  argu¬ 
ment  held  earlier  last  month  in  Washing¬ 
ton. 

Attorney  Robert  Bernius,  representing 
Gannett,  told  the  justices  that  defendants 
are  better  off  if  trials  are  open  to  the 

Paul  J.  Levine  is  an  attorney  in  the 
Miami  office  of  Morgan,  I^ewis  &  Bock- 
ius. 


public  and  press.  Only  that  way,  he 
reasoned,  can  the  abuses  of  secret  trials 
be  prevented. 

This  seemed  to  raise  the  ire  of  more 
than  one  justice.  After  intense  question¬ 
ing  from  Chief  Justice  Warren  Burger 
and  Associate  Justices  William  Rehn- 
quist  and  Byron  White,  the  bellwether 
note  was  rung  by  Justice  John  Paul  Ste¬ 
vens,  who  put  it  this  way: 

Does  the  press  consider  itself  as  a  bet¬ 
ter  guardian  of  a  defendant’s  rights  than 
the  trial  judge?  Is  the  press  a  better  judge 
of  fairness  than  a  jurist? 

Justice  Stevens  was  doing  more  than 
asking  these  questions  for  his  intellectual 
enlightenment.  Of  all  nine  members  of 
the  bench,  he  seemed  most  antagonistic 
to  the  press  position.  His  questions  all 
but  cried  out  with  the  judicial  complaint 
that  the  press  is  overstepping  its  bounds. 

Reporters  are  the  only  persons  in  a 
courtroom  not  directly  under  judicial 
rule.  The  judge  orders  the  clerk  to  run  his 
calendar  a  certain  way;  he  rules  on  all 
objections;  he  sentences  a  smart-aleck 
witness  or  lawyer  for  contempt;  he  ad¬ 
journs  at  2  p.m.  if  he  wants  and  sends 
everyone  home;  he  can  even  sleep  on  the 
bench,  or  as  one  judge  I  know  sometimes 
does,  read  a  newspaper  while  a  witness 
testifies.  But  he  cannot  order  a  reporter 
to  refrain  from  publishing  information  he 
has  obtained.  The  judicial  frustration 
must  be  overwhelming. 

Justice  Stevens’  attitude  gives  most 
Court-watchers  reason  to  suspect  an  un¬ 
favorable  decision  in  the  case.  The  lone 
appointee  of  President  Gerald  Ford,  Jus¬ 
tice  Stevens,  is  considered  sensitive  to 
First  Amendment  rights,  based  on  his 
dissents  last  term  in  the  Stanford  Daily 
“search  warrant”  case  and  the  KQED 
“jail  access”  decision. 

The  apparent  opposition  to  Gannett’s 
position  by  Justices  Burger  and  Rehn- 
quist  is  less  surprising.  In  six  media 


related  cases  decided  last  term,  they 
voted  against  the  press  five  times,  and 
each  time  the  press  lost  the  decision. 

Peering  over  his  spectacles,  pausing 
for  emphasis,  and  exercising  the  inflec¬ 
tions  of  his  basso  profundo  voice,  the 
Chief  Justice  asked  what  would  be  wrong 
with  holding  secret  hearings  and  releas¬ 
ing  transcripts  of  testimony  after  the 
trial. 

There  are  many  problems  with  the  ap¬ 
proach,  and  one  was  nicely  touched  on 
by  Justice  Lewis  Powell,  who  is  often  the 
swing  vote  in  important  cases.  He  softly 
observed  that  a  transcript  would  not 
convey  the  “nuances”  of  a  hearing.  It  is 
impossible  to  capture  the  mood  of  a  hear¬ 
ing  from  a  bare  transcript,  and  few 
newspapers  would  spend  several 
hundred  dollars  to  have  it  printed  weeks 
or  months  after  the  fact. 

(Had  I  covered  the  Supreme  Court  ar¬ 
gument  from  a  transcript,  it  would  now 
be  impossible  to  describe  which  Justice 
asked  what  question,  as  the  official 
transcription  makes  no  attempt  to  distin¬ 
guish  the  speaker.  On  a  lesser  level,  1 
would  not  be  able  to  report  that  during 
the  oral  argument.  Justice  Rehnquist 
began  thumbing  through  a  road  atlas.  It 
did  not  interfere  with  his  concentration, 
however,  as  he  popped  off  a  quick  ques¬ 
tion  while  seemingly  still  engaged  in 
planning  a  trip.) 

Gannett  based  its  argument  largely  on 
First  Amendment  protection  for  “news¬ 
gathering.”  Additionally,  the  company 
argued  that  the  press  is  entitled  to  access 
to  pre-trial  hearings  under  the  Sixth 
Amendment  “public  trial”  clause. 

That  position  does  not  seem  destined 
to  carry  the  day.  Some  justices  were 
downright  hostile  to  the  concept.  Justice 
Rehnquist  correctly  pointed  out  that  the 
Sixth  Amendment  does  not  say  that  the 
press  has  access  to  trials,  but  rather  that 
“the  accused”  has  the  right  to  a  public 
trial.  Lawyer  Bernius  responded  that  the 
public’s  right  was  “inherent”  in  the 
clause  and  that  it  equalled  defendants’ 
rights. 

Suppression  hearings  are  one  of  the 
(Continued  on  pafte  27) 
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What  next  in  the  Middle  East? 

Predictions  aren’t  easy.  But  it’s  safe 
to  predict  that  the  chief  of  the 
Los  Angeles  Times  Cairo  Bureau, 

Don  Schanche,  will  get  to  the  heart  of 
the  matter.  The  in-depth  reports  of  33 
top-ranking  foreign  correspondents 
like  Schanche  insure  understanding 
of  international  news,  through  the  . . . 
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^‘The  Monitor  challei^  ^ 
common^  accepted  opinions. 
Sometimes  th^’s  a  ^ole 
constructive  diplomacy  going 
on  thirt  nobody  is  payii^  any 
attention  to.” 


Daniel  Southerland 

Washington  Diplomatic  Cotresjjondent 

The  Christian  Science  Monitor 


“Dan  is  a  reporter’s  reporter,”  comments  one 
of  his  editors,  “He’s  constantly  probing, 
relentlessly  looking  for  changes  in  policy— 
often  subtle  nuances,  which  could  importantly 
affect  U.S.  foreign  policy.” 

Daniel  Southerland  capitalizes  on  a  dozen 
years’  experience  in  the  Far  East  (first  with 
UPI,  then  with  the  Monitor)  as  he  analyzes  U.S. 
diplomatic  relations  with  the  rest  of  the  world 
from  his  perch  in  Washington.  This  overseas 
backgiwnd  plus  solid  academic  training— an 
M.A.  in  East  Asian  Studies,  an  M.S.  in 
journalism,  study  in  France  and  Germany,  and 
a  flair  for  languages— have  produced  a  reporter 
who  is  acutely  aware  of  the  complexity  of 
international  problems. 

Southerland  checks  and  rechecks  sources— 
from  professional  experts  to  foreign  dignitaries. 
He  balances  the  impact  of  official  proclamations 
with  their  actual  effect  on  a  country  and  its 
people.  A  meticulous  researcher  and  a 
penetrating  analyst,  he  carefully  sifts  facts 
from  conflicting  versions  of  what  is  happening. 
Sometimes  what  he  finds  goes  against 
conventional  Washington  wisdom.  If  so. 
Monitor  readers  learn  about  it  first. 

The  Southerland  ability  to  ask  the  right 
questions  of  the  best  sources  helps  make  the 
Monitor  a  newspaper 
relied  on  by  subscribers 
in  144  countries... and  by 
nearly  16  million  readers 
of  190  newspapers 
worldwide  subscribing 
to  The  Christian  Science 
Monitor  News  and  Photo 
Service. 
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UNESCO  compromise 
calls  for  free  news  flow 


Delegates  to  the  United  Nations  Edu¬ 
cational,  Scientific  and  Cultural  Organi¬ 
zation  (UNESCO)  last  week  approved  a 
compromise  draft  declaration  on  world 
news  coverage  that  contained  no  men¬ 
tion  of  government  control  of  the  news. 

Controversy  over  the  original  draft  of 
the  text  arose  in  the  United  States,  with 
many  media  sources  claiming  it  favored 
state  control  over  the  press.  As  a  result, 
UNESCO  Director-General  Amadou- 
Mahtar  M’Bow  negotiated  with  rep¬ 
resentatives  of  all  regional  groups  to 
come  up  with  a  compromise  declaration. 

The  text  approved  by  the  1 46  member 
nations  in  Paris  makes  no  reference  to 
state  control  and  instead  stresses  the 
contribution  media  can  make  in 
“strengthening  peace  and  international 
understanding,  the  promotion  of  human 
rights  and  the  countering  of  racialism, 
apartheid  and  incitement  to  war,” 

The  declaration  states  in  part  that 
journalists  “must  have  freedom  to  report 
and  the  fullest  possible  facilities  of  ac¬ 
cess  to  information.”  The  declaration 
also  states  that  members  of  the  mass 
media  “be  assured  of  protection  guaran¬ 
teeing  them  the  best  conditions  for  the 
exercise  of  their  profession." 

Another  portion  of  the  declaration 
states:  “It  is  important  that  a  free  flow 
and  wider  and  better  balanced  dissemi¬ 
nation  of  information  be  encouraged.” 

Negotiations  have  been  going  on  since 
I970  when  the  Soviet  Union  first  pro¬ 
posed  the  passage  of  a  declaration  on 
news  organizations  which  strongly  advo¬ 
cated  government  controls. 

Delegates  gave  M’Bow  a  standing  ova¬ 
tion  after  the  text  was  approved.  M’Bow 
said  the  passage  of  the  compromise  dec¬ 
laration  represents  “reason  having  the 
better  of  passions”  and  proves  that  “you 
can  have  diversity  and,  at  the  same  time, 
consensus.” 

Poland,  which  was  originally  in  favor 
of  the  declaration  containing  a  passage 
condoning  state  control  of  the  news 
media,  was  one  of  the  nations  that  Joined 
in  calling  for  unanimous  approval  of  the 
compromise  proposal  which  did  not  con¬ 
tain  such  language. 

A  Polish  delegate  called  the  adoption 
of  the  compromise  declaration  “a  his¬ 
toric  moment.” 

U.S.  Chief  Delegate  John  Reinhardt 
said  the  compromise  declaration  ap¬ 
proved  expresses  the  “ideals  to  which 
we  can  all  subscribe,  while  imposing  no 
ideologies  or  mandatory  constraints  on 


the  way  each  conceives  to  be  the  role  of 
the  press  in  our  own  societies.” 

Reinhardt,  who  heads  the  Interna¬ 
tional  Communications  Agency  in  the 
U.S.,  said  the  “triumph  of  goodwill  and 
common  sense  can  only  serve  to 
strengthen  UNESCO  and  the  cause  of 
understanding.” 

Allen  Neuharth,  chairman  and  presi¬ 
dent  of  the  American  Newspaper  Pub¬ 
lishers  Association  and  president  and 
chief  executive  officer  of  Gannett  Co., 
Inc.,  said,  “The  UNESCO  declaration 
on  mass  media  agreed  to  in  Paris  should 
make  a  positive  contribution  to  increased 
information  for  and  about  all  peoples  of 
the  world.  Instead  of  becoming  isolated 
information  islands,  nations  will  enjoy 
the  greater  understanding  which  open¬ 
ness  and  press  freedom  make  possible. 

“The  U.S.  negotiators,  including  John 
Reinhardt  and  William  Attwood,  are  to 
be  congratulated,”  Neuharth  added. 


A  text  of  the  UNESCO  compromise 
declaration  on  news  organizations  appears 
beginning  on  page  16. 


Not  every  U.S.  press  official  was  ec¬ 
static  about  the  compromise  declaration. 

George  Bebe,  American  chairman  of 
the  World  Press  Freedom  Committee 
said,  “We  do  not  consider  this  a  vic¬ 
tory.” 

Harold  Anderson,  president  of  the  In¬ 
ternational  Federation  of  Newspaper 
Publishers  and  president  of  the  Omaha 
(Neb.)  World-Herald  also  warned, 
“Those  of  us  who  believe  in  true  freedom 
of  information  must  remain  alert  to  see 
that  the  declaration  is  not  misinterpreted 
and  wrongly  applied  by  governments 
which  still  fear  a  free  press. 

The  declaration  is  not  binding  on  any 
country. 

In  general,  however,  Anderson  said, 
“A  freer  flow  of  information  among  the 
nations  of  the  world  should  result  from 
the  declaration  on  mass  media.” 

Anderson  went  on  to  say,  “Some  say 
it  would  have  been  better  that  UNESCO 
not  adopt  any  declaration.  But  consider 
the  earlier,  very  real  threat  of  approval  of 
a  declaration  which  advocated  govern¬ 
ment  control  of  the  news  media.  In  this 
light,  this  declaration  .  .  .  represents 
an  important  victory  for  moderate  gov¬ 
ernment  and  media  spokesmen  in  the  de¬ 
veloping  countries  as  well  as  in  those 
developed  countries  which  have  a  strong 
free  press  tradition.” 


Every  Saturday  since  1884 

Among  the  other  portions  of  the  decla¬ 
ration  text,  it  is  acknowledged  that  the 
“aspirations  of  developing  countries  for 
the  establishment  of  a  new,  more  just 
and  more  effective  world  information 
and  communications  order.” 

It  also  states  that  “it  is  necesstiry  to 
correct  the  inequities  in  the  flow  of  in¬ 
formation  to  and  from  developing  coun¬ 
tries  and  between  those  countries.  To 
this  end,  it  is  essential  that  their  mass 
media  should  have  conditions  and  re¬ 
sources  enabling  them  to  gain  strength 
and  expand,  and  to  cooperate  both 
among  themselves  and  with  the  mass 
media  in  developed  countries.” 

Some  industry  observers  criticized  the 
declaration  for  being  too  general  and  the 
New  York  Times,  in  an  editorial,  labeled 
the  declaration  “so  opaque  that  its  re¬ 
sidual  mischief  is  hard  to  document.” 

One  observer  pointed  out  that  the  gen¬ 
eral  wording  leaves  it  open  for  an  as¬ 
sortment  of  interpretations.  For  exam¬ 
ple,  the  phrase  about  journalists  working 
“in  a  responsible  manner”  raises  a 
further  question — responsible  in  the  eyes 
of  whom?  The  observer  points  out  that  to 
the  Soviet  Union  this  could  be  inter¬ 
preted  as  meaning  responsible  in  the 
eyes  of  the  state  or  the  government. 

Others  point  out  that  a  precedent  has 
now  been  set  for  intergovernmental  dec¬ 
larations  on  the  news. 

British  journalist  Rosemary  Righter, 
who  has  written  a  book  on  the  history  of 
the  declaration,  said,  “What  we  may 
well  see  in  the  next  couple  of  years, 
either  through  future  declarations,  or 
through  the  McBride  Committee  (to  re¬ 
port  in  1980  on  International  Communi¬ 
cations)  will  be  demands  for  the  Interna¬ 
tional  Right  of  Governments  to  reply  “to 
what  they  regard  as  distorted  news. 

“There  may  also  be  pressure  for  inter¬ 
governmental  media  committees  and  an 
International  Code  of  Journalism 
Ethics,”  she  warned. 

(Robert  C.  Brown,  in  his  Shop  Talk 
column  on  page  44  of  this  issue,  believes 
the  document  contains  “another  Soviet 
curve  ball.”) 

Sears  to  cutback 
1979  ad  spending 

Sears,  Roebuck  &  Co.  announced  that 
it  expects  to  reduce  retail  advertising  ex¬ 
penditures  by  7%  in  1979  to  $482  million 
from  $519  million. 

About  $354  million  of  that  $482  million 
total  will  be  budgeted  for  local  market 
advertising — primarily  newspaper  ads. 

The  1979  ad  plans  follow  the  com¬ 
pany’s  recent  announcement  that  it  plans 
to  reduce  the  ratio  of  advertising  to  retail 
sales,  with  total  ad  dollars  increasing  as 
sales  increase. 
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Carriers  threaten 
to  picket  Iowa  daily 

By  Celeste  Huenei^ard 


Last  week  wasn't  an  easy  one  for  cir¬ 
culation  director  Richard  Chase. 

First,  more  than  20  youngsters 
threatened  to  picket  his  employer,  the 
Clinton  (Iowa)  Herald,  over  late  bundle 
deliveries.  A  novelty  in  itself  and  one  the 
media  assigned  a  battalion  of  reporters 
and  cameramen  to  cover. 

Chase’s  phone  never  stopped  ringing. 
National  television,  local  broadcast 
stations  and  a  host  of  magazines  and 
newspapers  dedicated  space  to  the 
youthful  labor  dispute.  Johnny  Carson’s 
office  called  for  an  angle  and  somebody 
reportedly  even  put  up  $2,500  for  the 
movie  rights. 

“It’s  driving  me  nuts,’’  the  executive 
told  E&P.  “1  just  can’t  imagine  that 
there  are  not  more  things  for  these  guys 
to  write  about.  If  they  want  to  do  some¬ 
thing  on  circulation,  I  personally  could 
give  them  12  worthwhile  stories.  But  not 
this.  It  just  blows  my  mind.’’ 

Circulators  across  the  country  tele¬ 
phoned  their  condolences  to  Chase. 

"The  repercussions  from  all  this  pub¬ 
licity  could  really  be  tragic,’’  he  sighed. 
“I  feel  like  I’m  setting  on  a  powder  keg 
because  before  you  know  it  kids  in  other 
cities  are  going  to  be  saying,  ‘Man,  that 
looks  like  fun — let’s  go  on  strike.’  ’’ 

But  Jeff  Taylor,  the  1 1-year-old  who 
organized  the  labor  protest,  assured 
E&P  his  motives  were  not  based  on  fun. 

“Customers  were  calling  us  lazy  be¬ 
cause  they  weren’t  getting  their  papers 
on  time,’’  Taylor  said.  “But  it  wasn’t  our 
fault.  The  Herald  wasn’t  getting  the  pa¬ 
pers  to  us  on  time.’’ 

The  fifth  grader  spent  an  evening 
drawing  up  the  strike  petition.  The  next 
day  he  jumped  on  his  bike  and  pedalled 
from  door  to  door,  urging  the  other  car¬ 
riers  in  the  area  and  their  parents  to  sign 
it.  They  did. 

The  group’s  demands  were  simple: 
on-time  delivery — not  later  than  4:30 
p.m.,  an  additional  $1  for  holiday  routes 
and  a  2-cent  increase  on  every  copy  de¬ 
livered. 

Chase  found  out  about  the  carriers’ 
threat  when  a  Chicago  radio  station 
called  him  to  confirm  it. 

“I  was  speechless,’’  he  recalled.  “1 
just  couldn’t  believe  it.’’ 

The  protesters,  their  parents  and 
Chase  met  Nov.  21  in  a  local  church  to 
negotiate.  By  the  time  the  session  was 
over,  the  carrier  requests  except  for  the 
2-cent  increase — had  been  met.  The 
paper  even  promised  to  run  an  apology 
blaming  itself  and  not  the  carriers  for  the 
late  delivery  problems. 


Taylor  is  convinced  that  he  and  his 
troops  were  guaranteed  the  2-cent  hike 
by  Chase,  and  last  week  told  reporters 
that  the  paper  was  raising  its  newsstand 
price  to  cover  the  increase. 

But  according  to  Chase,  Taylor  mis¬ 
understood  him. 

“The  little  guy,  God  bless  him,  is 
wrong.  We’re  not  giving  the  carriers  an 
increase  and  we’re  not  raising  our  price. 

I  said  in  the  event  that  we  raise  our 
prices,  the  carriers  would  benefit,’’  the 
circulation  director  said. 

Chase  cited  mechanical  problems  as 
the  main  reason  why  his  department 
cannot  get  the  Herald  to  readers  sooner. 

“We’ve  put  on  more  vehicles  but  we 
planned  to  do  that  anyway  before  this 
thing  happened,’’  he  said.  “I  think  the 
kids  may  make  us  move  a  little  faster  on 
it  however.’’ 

According  to  Taylor,  his  35  papers  last 
week  were  delivered  to  him  by  3:30 
p.m. — a  difference  of  almost  three  hours 
prior  to  the  dispute. 

His  mother  is  delighted. 

“I’m  up  every  morning  at  5:00. 1  work 
all  day  to  support  myself  and  my  son  and 
when  the  papers  didn’t  get  here  before  6 
a.m.,  we  couldn’t  eat  before  8  p.m.  I 
stood  behind  him  on  the  petition.’’ 

“Yea,  our  parents  were  really  getting 
tired  of  it,’’  Taylor  added.  “They  had  to 
take  us  on  the  route  because  it  was 
getting  later  and  later  before  the  papers 
were  delivered.’’ 

What  made  him  think  of  a  strike? 

“Well,  my  mother  didn’t  help  me  at 
all.  You  hear  about  strikes  on  Tv  all  the 
time  and  the  idea  just  kind  of  popped  into 
my  mind.  We  really  would  have  striked  if 
they  hadn’t  agreed.’’ 

Young  Taylor,  who  also  delivers 
another  local  paper,  plans  to  go  to  law 
school  some  day.  “That’s  why  I  got  the 
paper  route,’’  he  quipped.  “I  like  being  a 
carrier.  It’s  a  nice  way  to  earn  money 
and  they’re  really  nice  people  to  work 
with.’’ 

Although  the  publicity  has  not  helped 
his  mother’s  nervous  system,  it  has  cer¬ 
tainly  helped  her  philosophize. 

“Jeff  thought  of  the  petition  all  by 
himself,’’  she  said.  "That  really  shows 
you  what  1 1-  and- 12-year-old  kids  can  do. 
And  in  a  way  it’s  kind  of  scary.’’ 

Meanwhile  in  a  separate  development 
at  the  New  York  News,  young  carriers  in 
Brooklyn  threatened  to  strike  when 
management  substituted  an  earlier  edi¬ 
tion  for  the  4- star  final.  A  spokesman  for 
the  paper  said  the  problem  has  been  re¬ 
solved  and  was  caused  by  production 
schedule  difficulties  when  the  tabloid 
first  began  to  publish  after  its  88-day 
strike. 


Michigan  court  says 
reporter  must  show 
notes  to  prosecutor 

The  Michigan  Supreme  Court  has  re¬ 
jected  a  motion  by  the  Traverse  City 
(Mich.)  Record-Eagle  to  prevent  a  pros¬ 
ecutor  from  examining  a  reporter’s 
notes. 

In  a  4-3  decision,  the  state’s  high  court 
refused  to  hear  the  newspaper’s  request 
for  a  review  of  lower  court  decisions  on 
the  case. 

Last  May  Record-Eagle  reporter  Kath¬ 
leen  Stocking  interviewed  a  woman 
jailed  for  allegedly  stabbing  her  husband 
to  death.  After  the  prosecution  sub¬ 
poenaed  the  notes,  Kalkaska  County  Cir¬ 
cuit  Court  Judge  William  Porter  ordered 
the  newspaper  to  turn  over  three 
notebooks  containing  details  of  the 
interview.  The  judge  said  he  could  not 
decide  on  whether  to  quash  the  sub¬ 
poenas  until  he  reviewed  the  notes. 

The  Record-Eagle  surrendered  the 
notebooks  to  the  court  in  September 
after  the  state  Court  of  Appeals  rejected 
an  attempt  to  block  Judge  Porter’s  order. 
After  examining  the  notes.  Judge  Porter 
ruled  that  he  would  permit  the  prosecu¬ 
tion  to  examine  them. 

In  refusing  to  hear  the  case,  the  court 
said  it  was  “not  persuaded  that  the  court 
should  review  the  questions  presented  at 
the  current  stage  of  the  proceedings.” 

The  newspaper  had  fought  the  sub¬ 
poenas  on  the  ground  that  the  prosecutor 
had  not  yet  shown  he  needed  the  notes 
for  the  trial  and  also  contended  that  the 
notes  were  confidential  under  the  First 
Amendment  of  the  Constitution. 

The  case  strongly  resembles  the  recent 
case  of  Myron  Farber  and  the  New  York 
Times. 

John  Kinney,  managing  editor  of  the 
Record-Eagle  said,  “at  least  the  issue 
was  raised.  Prosecutors  throughout  the 
state  were  served  notice  that  if  they  in¬ 
tend  to  go  after  a  reporter’s  notes, 
they’re  going  to  have  a  fight  on  their 
hands.’’ 

New  York  Times 
hikes  ad  rates 

New  York  Times  will  increase  its  ad¬ 
vertising  rates  effective  January  1,  1979. 
The  overall  increase  will  be  “slightly  less 
than  8  percent,”  according  to  Times  vice- 
president  for  advertising  Fred  S. 
Thompson.  The  increase  will  be  within 
the  Carter  Administration’s  price 
guidelines. 

Thompson  said  some  rates  will  not  be 
raised  at  all,  while  others  will  be  in¬ 
creased  substantially.  The  Times  daily 
open  general  rate  will  rise  7.5  percent  to 
$6.45  an  agate  line  from  $6  and  the  Sun¬ 
day  Times  rate  will  rise  7.04  percent  to 
$7.60  per  agate  line  from  $7.10. 
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Supreme  Court  refuses 
to  hear  Farber  case 


Myron  Farber  and  the  New  York 
Times  have  lost  their  bid  for  Supreme 
Court  review  of  their  contempt  of  court 
convictions.  Without  comment,  the  jus¬ 
tices  this  week  (November  27)  let  stand 
the  judgment  of  the  New  .lersey  Su¬ 
preme  Court. 

Farber,  who  spent  40  days  in  jail  for 
refusing  to  give  a  judge  his  notes  and 
records  in  the  Dr.  Mario  Jascalevich 
murder  case,  has  thus  failed  in  his  effort 
to  cleanse  his  record.  The  Times,  which 
paid  a  total  of  $285,000  in  fines,  has  lost 
the  chance  to  get  its  money  back. 

The  court’s  refusal  to  review  the  case 
set  no  national  legal  precedent. 
Nevertheless,  the  action  was  considered 
a  blow  to  free  press  advocates  since  it 
left  intact  a  New  Jersey  ruling  that  a  state 
law  giving  journalists  a  privilege  to  pro¬ 
tect  confidential  sources  must  come  sec¬ 
ond  to  a  criminal  defendant’s  right  to  a 
fair  trial. 

The  New  Jersey  high  court  had 
acknowledged  that  Farber  and  the  Times 
“come  fully  within  the  literal  language’’ 
of  New  Jersey’s  Shield  Law.  The  New 
Jersey  court  ruled,  however,  the  Shield 
Law  in  this  case  flatly  conflicted  with  the 
Sixth  Amendment  right  of  a  defendant. 
The  New  Jersey  court  concluded  that  the 
federal  Sixth  Amendment  and  its  New 
Jersey  constitutional  equivalent  prevails 
the  state  Shield  Law. 


Similar  “reporter  confidentiality’’ 
cases  are  now  working  their  way  through 
the  lower  courts  and  the  Supreme  Court 
may  use  one  of  them  to  dig  deeper  into 
the  difficult  issue  of  a  free  press  versus  a 
fair  trial. 

Associate  Justice  William  Brennan, 
following  the  course  he  did  in  earlier 
rounds  of  the  case,  did  not  participate  in 
the  court’s  decision  not  to  hear  the 
Farber  case.  No  explanation  was  given, 
but  the  Times  reported  that  Brennan’s 
son  is  a  lawyer  in  Newark,  N.J.  and 
“apparently  has  had  a  professional  con¬ 
nection  with  attorney  Raymond  Brown, 
who  defended  Dr.  Jascalevich.’’ 

In  seeking  review,  Farber  and  The 
Times  presented  three  separate  constitu¬ 
tional  arguments: 

•  That  they  were  denied  “due  proc¬ 
ess”  rights  because  they  were  convicted 
without  ever  receiving  a  chance  to  con¬ 
test  the  subpoena’s  validity. 

•  That  the  New  Jersey  shield  law, 
which  like  similar  laws  in  25  other  states 
protects  against  government  demands 
for  confidential  information,  should  not 
always  yield  to  a  criminal  defendant’s 
stated  constitutional  right  to  receive  a 
fair  trial. 

•  That  a  1972  Supreme  Court  ruling 
that  the  Constitution’s  free-press  guaran¬ 
tees  do  not  relieve  a  reporter  from  the 
legal  obligation  of  answering  questions  in 


a  criminal  investigation  should  be 
applied  on  a  “case-by-case”  basis. 

“It  continues  to  remain  my  firm  belief 
that  Mr.  Farber  operated  in  the  best  tra¬ 
dition  of  a  free  press  and  the  First 
Amendment  when  he  surfaced  informa¬ 
tion  of  unexplained  deaths,”  Times  pub¬ 
lisher  Arthur  Sulzberger  said. 

“Further,  he  did  his  reporting  under 
the  full  guarantee  of  a  shield  law  passed 
by  the  New  Jersey  legislature  but  later 
ignored  by  New  Jersey  judges,”  he  add¬ 
ed. 

“I  very  much  regret  that  the  Supreme 
Court  has  declined  to  accept  my  case, 
and  that  of  The  New  York  Times,  for 
review,”  Farber  said. 

Newspapers  used 
to  reach  advertisers 

Seventeen  magazine  will  be  spending 
half  its  advertising  budget  in  the  Wall 
Street  Journal  and  the  business  section 
of  the  Chivafio  Trihane  to  promote  the 
spending  power  of  teenage  girls  in  the 
product  areas  traditionally  marketed  to 
older  consumers. 

According  to  Karen  Mills,  a  spokes¬ 
person  at  Seventeen,  the  ads  will  appear 
next  to  the  advertising  column  of  George 
I.azarus,  whom  she  as  termed  as  very 
influential  news  source  in  the  mid-West 
region.  Mills  said  the  Tribune,  which  has 
developed  its  business  section,  is  “a 
very  important  trade  vehicle.”  She  also 
added  that  other  newspapers  might  have 
been  considered  in  the  advertising  mix, 
but  that  “they  don’t  have  a  business  sec¬ 
tion  like  the  Tribune.” 


Washington  Star  seeks 
5-year  union  contracts 


The  Washinfiton  Star  has  reopened 
contracts  with  1 1  unions  that  normally 
wouldn’t  expire  for  another  year  and  an¬ 
nounced  that  the  Time,  Inc.  ownership  is 
prepared  to  invest  $60  million  in  the 
newspaper  in  the  next  five  years  if  the 
unions  will  sign  5-year  contracts  before 
the  end  of  this  year. 

Publisher  George  W.  Hoyt’s  an¬ 
nouncement  was  coupled  with  his  say¬ 
ing,  “We  have  no  authorization  to  ex¬ 
pend  funds  after  December  31  without 
new  contracts  being  ratified  by  the  un¬ 
ions. 

“With  a  sixty  million  dollar  invest¬ 
ment,”  Hoyt  told  24  union  leaders  at  a 
meeting  last  week,  “the  Star  would  be¬ 
come  a  viable  competitor  to  the  opposi¬ 
tion  morning  Post.” 

But,  he  said,  the  Time  Inc.  board 
voted  to  approve  the  investment  “on 
condition  of  the  successful  completion  of 
negotiations  of  new  labor  contracts  by 
December  31 .” 
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The  new  contracts,  he  said,  must  pro¬ 
vide  greater  management  flexibility,  re¬ 
ductions  in  manpower  in  some  areas, 
improved  productivity  and  five  years  of 
labor  stability. 

The  1 1  unions  at  The  Star  have  14  col¬ 
lective  bargaining  agreements  now  in 
force.  They  cover  1,270  of  the  approxi¬ 
mately  1,400  persons  employed  by  the 
newspaper. 

The  Hoyt  announcement  was  inter¬ 
preted  by  the  Star’s  Newspaper  Guild 
unit  as  a  threat  to  close  the  newspaper  if 
the  unions  fail  to  sign  new  contracts  by 
year’s  end.  Local  35  of  the  Washington- 
Baltimore  Newspaper  Guild,  which  rep¬ 
resents  the  Star’s  editorial  and  com¬ 
mercial  employes,  called  a  special  meet¬ 
ing  to  denounce  what  union  officials 
called  a  “serious  breach”  in  collective 
bargaining. 

“The  membership  of  the  Star  unit  of 
the  Guild  is  outraged  by  management’s 
arrogant  insensitivity  to  its  obligations  to 


its  employes  and  its  lack  of  moral  duty  to 
negotiate  openly  and  in  good  faith,”  the 
union  said  in  a  statement. 

“The  union  will  not  be  intimidated  by 
such  dictatorial  displays  of  corporate 
power.  We  will  pursue  all  our  legal 
remedies  while  we  continue  to  insist  that 
management  begin  meaningful  collective 
bargaining  toward  a  new  or  extended 
contract.  We  consider  curious  manage¬ 
ment’s  claim  that  Time  Inc.  is  unable  to 
continue  publication  of  a  daily  newspa¬ 
per  in  the  nation’s  capital  after  only  eight 
months  of  trying.” 

Tv  and  magazines 
get  BBDO  billings 

“In  what  media  do  clients  spend  most 
of  their  money?”,  BBDO  asked  their 
employes  in  the  current  issue  of  their 
house  magazine. 

The  agency  said  worldwide,  BBDO 
client  billings  can  be  broken  down  this 
way:  television  (49.29f);  magazines 
(23.8%);  newspapers  (17.1%);  radio  (7%); 
and  other  (l.Wr). 

The  agency  is  ranked  as  the  fourth- 
largest  in  the  LI.S.  and  seventh-largest 
US  agency  in  the  world. 

11 


3  Knight-Ridder  paper  execs 
indicted  over  firing  of  editor 


By  Leonora  Williamson 


Three  executives  of  the  Duluth 
(Minn.)  Herald  &  News-Trihune  have 
been  indicted  by  a  grand  jury  on  charges 
of  violating  a  state  statute  against  induc¬ 
ing  a  person  to  refrain  or  cease  being  a 
candidate  for  political  office. 

The  indictment  (October  23)  was  in 
connection  with  the  firing  of  the  newspa¬ 
pers’  Today’s  Living  editor,  Julianne 
Agnew,  after  she  filed  for  a  City  Council 
seat  held  by  her  attorney  husband, 
Thomas  Agnew. 

Arraigned  and  released  on  their  own 
recognizance  November  9  were  pub¬ 
lisher  John  McMillion,  editor  Thomas 
Daly  and  managing  editor  Robert  Knaus. 

Also  indicted  were  the  newspapers’ 
parent  corporations,  Knight-Ridder 
Newspapers,  Inc.,  and  Northwest  Publi¬ 
cations,  Inc.,  and  Lee  Hills,  Knight- 
Ridder  board  chairman. 

Upon  the  objection  by  attorney  Lee 
Loevinger  to  the  inclusion  of  Knight- 
Ridder  Newspapers,  Inc.,  and  Lee  Hills, 
in  the  indictments,  it  was  ijgreed  to  defer 
their  cases  in  abeyance  until  final  deter¬ 
mination  of  the  legal  issues  defense  at¬ 
torneys  will  raise. 

Loevinger,  a  former  Minnesota  Su¬ 
preme  Court  Justice  and  FCC  commis¬ 
sioner,  now  practicing  in  Washington, 
D.C.  is  representing  the  defense  with 
Duluth  attorneys  John  Fellen  and  Steve 
Fecker. 

Judge  Donald  Odden  of  the  Duluth 
District  Court  released  the  local  officials 
and  gave  the  defense  attorneys  until 
January  15  to  file  briefs  and  motions. 

The  grand  jury  indictment  charges  the 
newspaper  officials  unlawfully  tried  to 
induce  Mrs.  Agnew  to  withdraw  her 
candidacy,  promising  if  she  did  withdraw 
from  the  2nd  District  Duluth  City  Coun¬ 
cil  race  she  would  have  continued 
employment. 

The  indictment  grew  out  of  a  com¬ 
plaint  to  the  county  attorney  that  the 
newspaper  had  violated  a  state  law  that 
declares  no  one  shall  pay  or  promise  to 
reward  another  for  the  purpose  of  induc¬ 
ing  the  person  to  be  or  refrain  from  being 
or  cease  being  a  candidate. 

Following  Mrs.  Agnew’s  dismissal  in 
mid-August,  managing  editor  Knaus 
posted  a  newsroom  memo  stating:  “No 
employee  of  the  Duluth  Herald  &  News 
Tribune,  whether  in  a  supervisory  or 
nonsupervisory  capacity,  will  be  permit¬ 
ted  to  run  for  elected  office  or  accept 
appointment  to  any  political  or  govern¬ 
ment  body.” 

Mrs.  Agnew  as  an  editor,  was  exempt 
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from  The  Newspaper  Guild  contract 
which  prohibits  employees  from  engag¬ 
ing  in  salaried  work  for  political  candi¬ 
dates  or  political  organizations. 

A  Knight-Ridder  conflict-of-interest 
policy  applicable  to  editors  states:  “No 
key  executive  should  serve  on  corporate 
boards  or  committees  except  for  appro¬ 
priate  civic,  educational  and  cultural  or¬ 
ganizations.  The  same  rules  apply  to 
politically  sensitive  appointments.” 

McMillion  told  E&P  that  in  addition 
to  the  broad  base  policy  of  Knight- 
Ridder,  the  Duluth  Herald  &  News 
Tribune’s  own  policy  on  conflict-of- 
interests  was  subjected  to  negotiations 
with  The  Newspaper  Guild  and  ex¬ 
plained  to  supervisers.  “We  feel  she  was 
well  aware.” 

Credibility  is  the  issue,  McMillion  has 
said,  adding  that  since  newspapers  are  so 
critical  of  others  “we  have  to  live  clean 
lives  and  not  be  people  who  live  in  glass 
houses  but  throw  stones.” 

In  the  recent  election,  Mrs.  Agnew 
finished  third  in  the  field  of  candidates 
for  the  Council  seat  her  husband  had  lost 
in  a  recall  in  September.  Thomas  Agnew 
lost  his  bid  for  the  county  attorney  post. 

Loevinger,  at  the  first  hearing 
November  8,  termed  this  an  “unusual 
case”  and  said  the  defense  will  file  a 
motion  to  dismiss  the  indictment.  The 
statute,  he  told  E&P,  has  been  on  the 
books  since  1912  but  has  never  been 
applied,  invoked,  construed,  or  referred 
to. 

Following  the  January  15  deadline  for 
defense  filing  of  motions  and  briefs. 
Prosecutor  John  DeSanto  will  have  time 
to  respond.  Loevinger  feels  that  it  could 
be  March  or  April  before  the  case  is  ar¬ 
gued. 

Knaus,  who  was  announced 
November  16,  as  moving  to  the  new  post 
of  executive  editor  of  the  Boulder  (Colo.) 
Daily  Camera  effective  the  first  of  the 
year,  said  his  move  was  not  related  to  the 
case.  His  appointment  had  been  under 
way  earlier.  Knaus  will  succeed  manag¬ 
ing  editor  Frank  W.  Gappa  at  Boulder, 
and  Gappa  in  turn  joins  the  Duluth 
newspapers  as  general  executive,  work¬ 
ing  under  the  publisher  and  general  man¬ 
ager.  Both  the  Daily  Camera  and  the 
Duluth  newspapers  are  Knight-Ridder 
Newspapers.  Gappa’s  managing  editor 
title  at  the  Camera  will  be  eliminated. 

Publisher  McMillion  also  said  that  the 
Knaus  move  was  unrelated  to  the 
Agnew  issue.  The  newspaper  is  now  in¬ 
terviewing  candidates  for  the  managing 
editor  post  which  will  be  vacated  by 
Knaus. 


Questioned  about  the  newspapers  cor¬ 
porate  participation  in  local  affairs  in 
connection  with  a  report  that  Knight- 
Ridder  “is  or  was”  a  stockholder  in  sev¬ 
eral  downtown  re-development  corpora¬ 
tions,  McMillion  said  it  was  not  so  for 
the  parent  corporation. 

Northwest  Publications,  Inc.  which 
publishes  the  newspapers  has  stock  in 
two  re-development  private  enter¬ 
prises — mainly  “seed  money”  in  the 
Greysolon  Mail  Corporation,  which  own 
the  Radisson  Duluth  hotel  and  the  Lyric 
Block  Development  Corporation,  which 
owns  the  Normandy  Hotel  and  Shopping 
Mall,  he  said. 

McMillion  added  that  at  one  time  the 
newspaper  was  represented  on  the 
Greysolon  board  and  that  he  is  on  the 
Lyric  board  but  has  made  known  his  res- 
ignation  effective  December  31.  The 
newspapers  won’t  be  on  the  policy  mak¬ 
ing  boards  in  the  future  but  will  hold  the 
stock,  he  said. 

George  Johnson,  a  News-Tribune  re¬ 
porter,  has  been  on' and  off  the  Duluth 
City  Charter  Commission  a  number  of 
times,  in  an  appointive,  non-paying  term 
post,  was  on  the  commission  when  he 
joined  the  newspaper  in  1969.  He  recalls 
he  finally  went  off  the  commission  “in 
1971  or  1972”  but  in  that  time  nothing  of 
great  moment  happened  and  he  attended 
one  meeting.  Johnson  points  out  that  the 
newspaper  has  had  two  publishers  since 
then  and  a  change  in  ownership  (with  the 
Knight-Ridder  merger)  and  that  policies 
evolve. 

Another  Knight-Ridder  newspaper, 
the  Miami  Herald,  and  the  president  and 
chief  executive  officer,  Alvah  H.  Chap¬ 
man,  Jr.,  are  involved  in  an  election- 
related  complaint  to  be  heard  by  the  Na¬ 
tional  News  Council  at  a  December  5-6 
meeting  at  the  University  of  Minnesota, 
Minneapolis. 

That  complaint,  signed  by  columnist 
Jim  Bishop  and  submitted  to  the  News 
Council,  alleged  that  the  Herald  and 
Chapman  attempted  to  influence  out¬ 
come  of  the  referendum  issue  of  casino 
gambling  in  Florida  this  Fall  through  fi¬ 
nancial  support  of  the  Governor’s  No 
Casinos  committee.  Bishop  was  serving 
as  chairman  of  the  pro-casino  commit¬ 
tee,  Let’s  Help  Florida.  The  casino 
gambling  advocates  lost  by  better  than  a 
2-1  margin  in  the  November  vote. 

Times  Mirror  Co. 
sells  timberland 

Times  Mirror  Company  has  completed 
the  sale  of  69,000  acres  of  timberland  and 
a  sawmill  in  Northern  California  to 
Sierra  Pacific  Industries,  Areata, 
California. 

The  purchase  price  was  approximately 
$.36  million  cash.  The  after-tax  gain  on 
the  sale  is  estimated  to  be  $15  million  and 
will  be  recorded  in  the  fourth  quarter  of 


1978. 
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ABC-tv  head:  Tv  cannot 
displace  the  newspaper’ 


By  Celeste  Huenergard 

The  president  of  the  American  Broad¬ 
casting  Company  looked  400  print 
specialists  in  the  eye  and  announced 
newspapers  are  here  to  stay. 

“Despite  its  (TV's)  formidable 
growth,  television  cannot  displace  the 
newspaper,”  James  E.  Duffy  declared 
during  the  Audit  Bureau  of  Circulations 
annual  meeting  in  Los  Angeles  (Nov. 

8-9).  “Anyone  who  thinks  that  is  possi¬ 
ble  should  have  spent  time  in  New  York 
City  during  the  newspaper  strike.  It 
seemed  like  you  were  in  a  lost  city.” 

The  network  executive  was  one  of  the 
many  communication  experts  summoned 
by  the  Bureau  to  discuss  the  future  of 
their  mediums. 

One  of  the  grimmer  forecasts  came 
from  Virgil  Fassio,  publisher  of  the  Seat¬ 
tle  Post-Intelligencer. 

“The  biggest  single  problem  on  our 
newspaper,  a  morning  and  Sunday  in  a 
very  competitive  environment,  is  ser¬ 
vice,”  Fassio  said.  “It’s  related  to  in¬ 
creasing  high  carrier  turnover  and  a 
shortage  in  the  number  of  youngsters 
who  want  routes.” 

Each  circulator  contracted  by  Fassio 
during  a  mini-survey  named  1978  the 
worst  year  for  carrier  problems. 

Los  Angeles  Times  publisher  Otis 
Chandler  took  the  podium  to  stress  the 
importance  of  hard  news  and  his  paper’s 
propensity  toward  “longer  and  more 
complicated  stories.” 

“We  don’t  believe  we  should  try  to 
compete  directly  with  television  or 
movies  or  the  vast  array  of  magazines  by 
altering  our  directions,”  Chandler  said. 
“Nor  do  we  believe  in  the  style  of  the 
populist,  sensational  newspapering  being 
sponsored  in  this  country  by  (N.Y.  Post 
publisher)  Rupert  Murdoch.  We  believe 
that  excellence  in  journalism  represents 
our  best  chance  for  attracting  and  retain¬ 
ing  readers.” 

Chandler  then  went  on  to  pitch  the 
Times’s  softer  self-standing  sections; 
Calendar,  Home  Magazine,  Fashion  '78, 
Yon,  and  a  new  weekly  sports  supple¬ 
ment  still  on  the  drawing  board. 

When  asked  if  there  were  room  for  two 
good  dailies  in  L.A.,  the  publisher  hesi¬ 
tated:  “Sure,  there’s  room  for  a  second 
good  paper — we  just  don’t  have  one.” 

Duffy  was  insistent  in  his  praise  of 
newspapers. 

“Nothing  can  replace  (newspapers), 
not  television  nor  any  electronic  print¬ 
out  in  your  home  communications  center 
of  the  future,”  he  said.  “Rather,  what 
has  evolved  ...  is  a  complementary 
relationship  with  one  medium  reinforcing 
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the  other,  each  building  interest  in  the 
other.” 

Watergate  and  Viet  Nam  are  prime 
examples  of  that  phenomenon,  he  added. 

The  first  was  a  print  story  “but  it  took 
television  to  bring  the  story  home  with 
impact  to  the  mass  of  American  people, 
not  only  in  TV  news  coverage,  but  espe¬ 
cially  in  the  televised  hearings  of  the 
.Senate  Select  Committee  and  the  House 
Judiciary  Committee.” 

Television,  on  the  other  hand,  opened 
the  door  for  the  print  media’s  hard¬ 
hitting  analysis  and  commentary  when  it 
introduced  the  Viet  Nam  War  to  living 
rooms  across  the  country,  Duffy  added. 

“We  are  certainly  competitive  and  1 
believe  we  are  strengthened  by  that.  But 
we  should  not  allow  competition  to 
obscure  the  fact  that  we  are  also  mutu¬ 
ally  reinforcing  at  times,  in  fact  increas¬ 
ingly  so,”  he  said. 

The  picture  Fassio  painted  of  home 
delivery  problems  was  anything  but 
pleasant. 

“A  few  years  ago,  it  was  rare  indeed 
when  a  good  district  manager  delivered  a 
route.  And  if  he  did,  he  wouldn't  admit  it 
to  anyone.”  Fassio  recalled.  “But  today, 
fully  50  percent  of  the  district  managers 
on  many  papers  deliver  at  least  one  route 
a  day.” 

In  most  cities  it  has  become  almost 
impossible  to  hire  people  to  deliver 
routes,  Fassio  continued,  and  even  hard¬ 
er  to  hire  collectors,  so  many  routes  go 
uncollected.  Collections  made  by  mail 
usually  mean  a  50  percent  greater  loss 
than  with  carriers. 

Fassio’s  mini  survey  revealed  that 
many  newspapers  have  had  to  add 
people  for  down  route  delivery,  carrier 
recruitment,  complaint  delivery  and  col¬ 
lections.  Costs  for  those  emergency  pro¬ 
grams  have  risen  much  more  than  the 
normal  inflation  rate  and  do  not  appear 
to  be  decreasing. 

“Maybe  we’ve  relied  too  long  on  the 
assumption  that  profit  and  prizes  and  the 
good  old  American  dream  of  being  in 
business  for  yourself  would  provide  us 
with  a  never-ending  source  of  youngsters 
who  would  line  up  for  routes  .  .  .  and 
parents  who  believed  that  this  would  be 
the  greatest  experience  any  youngster 
could  get,”  Fassio  said. 

The  reasons  behind  a  young  person’s 
disenchantment  with  delivery  papers  are 
myriad,  he  continued;  better  paying  jobs, 
peer  pressure,  problems  with  collec¬ 
tions,  parents  who  want  their  children 
home  for  family  activities,  late  papers, 
lack  of  training,  seven-day  work  week, 
inserts,  and  proper  supervision. 


The  newspaper  executive  does  see  a 
solution  to  the  problem,  however.  He 
offered  his  listeners  these  suggestions. 

•  Papers  don’t  have  to  be  late.  Insti¬ 
gate  and  chair  a  daily  “on-time  meeting” 
involving  circulation,  editorial,  advertis¬ 
ing  and  production  people.  Do  a  post¬ 
mortem  while  the  facts  are  still  hot  on 
what  went  wrong  with  yesterday’s  or  this 
morning’s  press  run. 

•  Collections  at  the  door  mean  tips  and 
a  better  link  with  the  reader,  but  the 
many  disadvantages  are  a  big  cause  of 
carrier  discontent.  The  paid-in-advance 
or  mail  system — with  full  credit  card 
utilization — can  be  a  resolution. 

•  Adequately  compensate  carriers  for 
inserts.  Discontent  occurs  when  they  are 
not. 

•  The  Minneapolis  Star  eased  the 
seven-day  work  week  by  initiating  a 
five-day  carrier  system.  Relief  carriers 
for  one  or  two  days  a  week  are  another 
solution. 

•  Training  and  supervision  are  funda¬ 
mental.  Too  many  carriers  in  too  many 
places  are  not  being  put  on  routes  prop¬ 
erly  or  given  adequate  training  or 
follow-up  counseling.  Only  a  wholesale 
change  of  middle  management  or  top  cir¬ 
culation  management  can  adequately 
correct  this  problem. 

Top  flight  circulation  directors  are  in 
demand,  Fassio  said,  primarily  because 
the  field  has  never  been  considered  a 
professional  one. 

But  more  papers  are  turning  to  execu¬ 
tives  in  other  areas  “either  because  they 
do  not  believe  they  have  promotable  cir¬ 
culation  people  or  because  they’re  look¬ 
ing  for  non-traditional  approaches  to 
their  problems.” 

“New  ideas  are  needed,”  Fassio  em¬ 
phasized.  “If  they  don’t  come  from 
career  circulators  then  they  will  come 
from  newly  found  and  developed  circula¬ 
tion  executives  from  other  fields.  The 
only  danger  with  this  ...  is  that  the 
nuts  and  bolts — the  circulation 
fundamentals — are  all  too  frequently  lost 
due  to  lack  of  grass  roots  experience  at 
the  top.” 

Fassio,  himself  a  circulation  manager 
for  many  years,  complained  that  too  few 
ex-circulation  executives  hold  the  title  of 
publisher  or  general  manager. 

“It  needn’t  be  so,”  he  added.  “The 
circulation  director  is  in  a  logical  spot  for 
leadership.” 

Toward  the  end  of  his  delivery,  Fassio 
promoted  the  idea  of  including  read¬ 
ership  numbers  alongside  circulation  fig¬ 
ures.  He  said  his  paper  has  just  finished  a 
Belden  survey  which  indicates  that  28 
percent  of  the  people  who  read  the  Post- 
Intelligencer  don’t  buy  it. 

“The  evening  percentage  in  the  same 
category  is  much  lower,”  he  said.  “The 
reason  for  this  is  our  momingness.  We 
can  be  found  on  commuter  buses,  in  fac¬ 
tories,  beauty  and  barber  shops,  doctors’ 
(Continued  on  page  22) 
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Computer  bug  strikes 
NES  vote  operation 


The  ubiquitous  "software  bug”  of  the 
computer  industry  struck  November  7 
(Election  Day)  at  the  heart  of  the  News 
Election  Service  (NES)  operation  which 
provides  raw  election  returns  to  the  2 
major  wire  services,  APand  UPl  and  the 
3  major  tv  networks.  ABC,  CBS  and 
NBC. 

After  hundreds  of  hours  of  testing 
prior  to  Election  Day,  of  the  updated 
software  packages  written  by  inhouse 
programmers  in  Basic/Assembler  lan¬ 
guage,  J.  Richard  Eimers,  NES  execu¬ 
tive  director,  told  Editor  &  Pubi.ishkr 
throughput  decreased  because  of  the 
method  of  polling  input  sources.  Eimers 
said  in  retrospect  the  computer  system 
software  should  have  polled  sequen¬ 
tially. 

Although  the  problem  is  still  under 
examination,  Eimers  stated  the  integrity 
of  the  figures  provided  was  not  ques¬ 
tioned.  NES  had  some  temporary  prob¬ 
lems  with  data  from  Montana  but  alerted 
subscribers  to  the  fact  and  later  updated 
the  returns  from  that  state. 

NES  was  setup  in  1964  and  its  costs 
are  shared  by  the  2  wire  services  and  the 
3  major  tv  networks.  The  role  of  NES  is 
to  gather  and  tabulate  raw  election  re¬ 
turns.  The  organization  does  not  make 
predictions  or  analyze  data  that  it  col¬ 
lects.  Other  organizations  may  subscribe 


to  NES  services. 

To  collect  the  raw  election  returns, 
NES  works  with  over  100,000  individu¬ 
als  who  report  closing  precinct  data  by 
phone  to  4  regional  cities;  New  York, 
Chicago,  Cincinnati  and  Dallas.  At  these 
regional  centers  about  550  operators  key 
punch  the  precinct  returns  on  cards  and 
the  data  are  sent  on-line  to  the  national 
computer  center  in  New  York  City.  No 
tabulation  is  done  in  the  regional  centers. 

NES  also  has  4600  county  reporters 
who  collect  the  official  vote  at  this  level. 
This  information  is  also  processed 
through  the  regional  centers  and  then 
sent  on  to  the  national  computer  center. 

NES  feeds  all  of  the  data  in  tabular 
format  to  AP,  UPl,  and  the  3  tv  networks 
via  computer  to  computer.  NES  leases 
time  on  an  IBM  370/165  computer  that  is 
backed  up  by  an  IBM  370/155  system. 
There  were  no  hardware  problems  on 
Election  Day. 

The  wire  services  and  the  networks 
take  the  raw  data  from  the  NES  compu¬ 
ter  operation  and  massage  the  data  to  fit 
the  formats  that  have  been  established 
for  their  particular  presentations.  NES 
does  send  back  to  the  states  tabulated 
county  data  via  9  high  speed  teletype 
lines. 

Now  that  the  shakedown  test  for  the 
coming  1980  elections  is  over  and  with 
the  "software  bug”  isolated,  NES  begins 


to  plan  for  the  primary  contests  ahead.  In 
1976  the  NES  computer  operation  re¬ 
ported  the  primary  returns  sans 
"software  bug” 

Associated  Press  recognized  the  com¬ 
puter  software  problem  at  NES  shortly 
after  the  polls  closed  in  the  East  and  put 
into  operation  their  state-level  backup 
systems.  These  emergency  programs 
were  created  in  most  states  to  guard 
against  an  NES  failure. 

The  backup  systems  that  provided  re¬ 
turns  for  the  state  level  and  the  official 
state  results  were  instituted  by  the 
bureaus,  and  the  tabulations  from  the 
bureau  networks  were  fed  on  a  1200 
word  (per  minute)  circuit  into  AP  com¬ 
puters  in  New  York.  The  computer  sys¬ 
tem  used  in  the  backup  mode  normally 
produces  AP's  financial  and  market  re¬ 
ports.  but  during  the  NES  downtime  au¬ 
tomatically  assembled  election  returns 
and  election  bulletins  for  transmission  to 
AP  newspaper  customers. 

Despite  the  failure  of  the  NES  system 
during  the  recent  elections.  United  Press 
International  continued  to  gather  infor¬ 
mation  on  the  races  in  each  state. 

As  part  of  U Pi’s  normal  election  prac¬ 
tice,  it  maintains  personnel  at  NES  state 
centers  around  the  country.  Reports 
from  these  staffers  were  relayed  to  the 
respective  UPl  state  bureaus,  while 
other  bureau  personnel  manually  entered 
raw  vote  tallies  on  UPl  wires  through 
VDTs. 

Using  NES  figures,  the  UPl  staff  made 
the  same  judgment  in  calling  the  races 
this  election  year,  as  it  has  done  in  the 
past. 


Senator  Bayh  supports 
1st  Amendment  press  rights 

By  Deborah  Edwards 

Senator  Birch  Bayh  (D-lnd.)  told  at¬ 
tendees  at  the  annual  meeting  of  the 
Anti-Defamation  League  of  B’nai  B’rith, 
the  implications  of  the  Supreme  Court 
decision  in  the  case  of  Zurcher  v.  Stan¬ 
ford  Daily,"pose  a  threat  to  the  media 
and  their  constitutionally  protected  func¬ 
tions  of  news  gathering  and  dissemina¬ 
tion.” 

Sen.  Bayh  said,  "by  the  very  nature 
the  news  media  conduct  investigations  of 
possible  criminal  activity  by  a  wide  vari¬ 
ety  of  people  and  organizations,  the 
fniits  of  these  investigations  could  al¬ 
most  routinely  be  considered  ‘evidence’ 
relating  to  crimes  and  would  therefore, 
be  subject  to  seizure  in  unannounced 
police  raids  of  newspapers,  radio  and 
television  stations. 

"A  search  warrant  obtained  without 
notice  or  an  opportunity  to  be  heard 
would  allow  police  to  rummage  through 
the  files  of  a  newsroom  inspecting  every 
letter,  notebook,  film  and  document  until 
they  found  those  they  are  authorized  to 
14 


Birch  Bayh 
seize,”  Bayh  said. 

“Throughout  this  process,  of  course, 
the  authorities  will  see  and  inspect  many 
more  documents  than  the  ones  named  in 
the  warrant. 

"When  potential  sources  of  infor¬ 
mation  become  aware  of  the  ‘confiden¬ 


tiality’  of  their  identities  are  subject  to 
police  browsing  the  reporters’  files,  the 
confidential  news  source  will  become  a 
journalistic  relic,”  Bayh  said. 

Bayh  said  he  was  terribly  concerned 
about  "the  abridgement  of  the  First 
Amendment  rights  of  the  press,”  but  that 
he  was  concerned  that,  “we  may  be 
overlooking  the  consequences  of  this  de¬ 
cision  to  all  Americans.” 

“The  jailing  of  a  reporter  who  has 
committed  no  crime  at  all  should  be  dis¬ 
turbing  not  only  to  those  who  support  a 
free  and  vigorous  press,  but  also  to  the 
entire  judicial  structure  and  our  country 
as  a  whole”  Bayh  said. 

“It  is  a  monument  to  our  failure  to 
provide  a  rational  means  of  solving  a  dif¬ 
ficult  problem  involving  competing  so¬ 
cial  interests.  1  am  disturbed  that 
Barber’s  incarceration  is  based  on  an 
area  of  law  that  is  a  sea  of  confusion, 
contradiction  and  fluctuation.  I  am  con¬ 
cerned  that  we  have  simply  not  given 
enough  thought  to  developing  ways  of 
insuring  both  the  freedom  of  the  lYess, 
and  the  legitimate  needs  of  the  courts,” 
Bayh  said. 

Bayh  said  the  Zurcher  decision  has  left 
us  with,  "a  serious  potential  for  gov- 
(Continiied  on  pcif’e  27) 
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Editorial  page  seen 
as  ‘graphically  dull’ 


By  Celeste  Huenergard 

While  format  changes  have  tampered 
with  the  designs  of  newspapers  across 
the  country,  the  editorial  page  still  re¬ 
mains  the  bastion  of  graphic  dullness. 

“1  see  a  lot  of  good  written  material 
going  to  waste  on  these  pages  simply  be¬ 
cause  it  is  not  well  presented,”  Roger 
Fidler,  graphics  director  of  Knight  Rid- 
der  Newspapers,  complained  during  a 
session  of  the  National  Conference  of 
Editorial  Writers  recently  in  Detroit. 

Fidler  and  Delmar  Lipp,  graphic  con¬ 
sultant  for  the  Detroit  News,  spent  an 
entire  day  showing  editorial  editors  how 
to  make  their  newsholes  sparkle. 

After  the  pupils  finally  closed  their 
notebooks,  Fidler  sat  down  to  discuss  his 
favorite  topic. 

“Everybody  is  concerned  about  main¬ 
taining  the  dignity  of  the  editorial  pages 
but  this  has  been  carried  to  such  ex¬ 
tremes  that  they  have  become  incredibly 
dull,”  Fidler  said.  “Lots  of  times  it's 
because  these  pages  are  the  private  do¬ 
main  of  the  publisher  or  the  senior 
editor — the  people  least  likely  to  change 
the  way  they’ve  always  done  things.” 

Other  times  it's  fear  that  any  modifica¬ 
tion  to  the  staid  layout  will  cause  readers 
to  defect. 

But  modify  they  must  if  they  want  to 
attract  the  under-40  reader,  the  designer 
warned. 

“The  editorial  page  more  than  any 
other  place  in  the  paper  is  where  you 
have  the  most  word  oriented  people. 
They  argue  that  their  readers  read  out  of 
sense  of  obligation,  but  this  is  not  the 
case  with  the  younger  reader,”  he  said. 

Although  there  is  no  one  design  that 
will  successfully  turn  such  a  page  around 
according  to  Fidler,  there  are  basic 
ground  rules. 

“The  most  important  element  is  im¬ 
proving  the  page's  organization — 
keeping  it  simple.”  he  said.  “It's  not  the 
little  devices  or  gimmicks  that  make  a 
format  work.  It's  the  organization  that 
allows  the  reader  to  read  with  more 
speed  and  come  away  having  felt  he's 
read  something.  Design  is  trying  to  con¬ 
vince  the  reader  that  the  paper  is  some¬ 
thing  of  value  and  he  can  benefit  from 
it.” 

Fidler  also  suggested  that; 

•  Editorial  pages  start  using  color  in 
illustrations  and  cartoons — not  type — 
much  like  Time  Magazine  does.  A  hand¬ 
ful  of  newspapers  are  doing  this  now,  but 
nobody  is  doing  a  really  super  job  on  it. 

•  Increase  the  point  size  of  copy. 
Though  many  executives  complain  this 
cuts  back  on  news,  it  has  also  forced 


tighter  editing  during  a  period  when 
readers  have  less  time  to  spend  with 
newspapers. 

•  Use  more  photos  and  graphics  to 
make  a  point.  Visuals  can  be  just  as  ef¬ 
fective  as  word  comparisons — plus  they 
stop  the  reader  long  enough  to  read  other 
things  on  the  page. 

•  Current  editorial  pages  tend  to  be  a 
mishmash  of  type  faces,  headlines  and 
logos  presented  as  a  collection  of  type 
rather  than  a  well  thought  out  design. 

Graphic  elements  should  be  integrated 
into  a  complete  package. 

“So  far,  the  best  thing  that  has  hap¬ 
pened  to  these  pages  is  the  willingness  to 
run  cartoons  a  little  larger,"  Fidler  said. 

It  took  the  graphics  specialist  a  good 
five  minutes  before  he  could  come  up 
with  the  names  of  five  well  designed 
editorial  pages. 

“They're  hard  to  find — we're  still 
looking  for  a  new  direction,”  he  said, 
finally  selecting  the  Sunday  Toronto 
Star,  Providence  (R.\.)  Journal,  Detroit 
Tree  Press,  St.  Petershnifi  (Fla.)  Times 
and  the  Raleifih  (N.C.)  News  &  Ob¬ 
server. 

Fidler.  who  has  contributed  to  format 
changes  at  the  Detroit  Free  Press,  St. 
Petersburg  Times,  Cincinnati  Enquirer, 
Loiif’  Beach  (Calif.)  hulepenclent  Press- 
Telcf’ram,  and  the  Pasadena  (Calif.) 
Star-News,  admits  that  most  poorly  de¬ 
signed  editorial  pages  are  probably 
symptomatic  of  their  overall  products. 

“We're  just  now  getting  away  from  the 
Edmond  Arnold  school  of  thought,”  he 
said.  “The  fact  that  many  papers  have 
redesigned  their  formats  doesn't  make 
them  better.  Sometimes  they're  worse.” 

One  of  the  reasons  for  that.  Fidler 
maintains,  is  the  lack  of  trained  newspa¬ 
per  graphics  specialists. 

“In  all  there  are  probably  only  six 
good  ones  in  the  whole  country  today. 
Too  often  newspapers  take  the  easy  way 
out  and  consult  an  ad  agency.”  he  said. 
But  format  changes  by  people  with  no 
conception  of  the  newspaper  business 
usually  fall  flat  on  the  page. 

“A  newspaper  is  not  the  same  as  a 
magazine.”  he  stressed.  “You  have  to 
deal  very  realistically  with  time  ele¬ 
ments.  Outside  designers  tend  to  destroy 
the  immediacy  of  the  product — they 
don't  allow  for  the  dailiness  of  news.” 

Unfortunately,  journalism  schools 
have  done  very  little  to  improve  the  situ¬ 
ation,  Fidler  said. 

“Layout  and  design  are  two  different 
things.  It's  not  just  a  question  of  making 
things  prettier  .  .  .  but  better  organized 
and  easier  to  read.  The  best  design  calls 
attention  to  the  material  not  itself." 
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The  defunct  Chicago  Daily  News, 
which  came  out  with  a  heavily  grided 
format  seven  months  before  it  folded,  is 
a  good  example  of  that.  Fidler  said. 

“It  was  a  very  self-conscious  design 
and  it  destroyed  the  credibility  of  the 
paper.  You  could  not  pick  it  up  without 
first  noticing  the  design,  and  the  grids 
made  it  very,  very  difficult  to  read. 

“The  Chicago  Tribune  changed 
dramatically  and  yet  created  one  of  the 
finest  designed  papers  in  the  country. 
But  they  did  it  rationally  and  with  a  lot  of 
consistency.  It  still  is  functional  and  easy 
to  read.” 

Fidler  said  he  has  great  difficulty  con¬ 
vincing  publishers  there  is  no  one  dogma 
for  newspaper  design. 

“I  don’t  want  papers  to  all  look  alike,” 
he  insisted.  “W^at  works  in  Southern 
California  won't  work  in  Detroit.  This 
was  a  partial  criticism  of  the  Daily  News 
because  it  was  such  a  departure  from  its 
original  design.  It’s  much  more  challeng¬ 
ing  to  keep  some  essence  of  the  old.” 

But  designers  who  lack  newspaper  ex¬ 
perience  do  not  bring  that  same  sensibil¬ 
ity  to  the  drawing  boards,  Fidler  said. 

“They  want  to  throw  out  everything. 
They  don't  really  see  newspapers  as  a 
separate  design  entity  because  papers 
have  been  so  horrible  in  the  past.”  he 
added. 

As  far  as  Fidler  is  concerned,  it  will  be 
another  five  years  or  more  before  there 
are  enough  skilled  newspaper  designers 
to  meet  the  current  demand. 

“Editors  are  constantly  asking  me 
where  they  can  find  a  good  graphics  di¬ 
rector."  he  said.  “I  could  offer  20  or  30 
people  tips  right  now  on  well  paying  jobs 
across  the  country.  But  most  of  those 
jobs  will  go  to  unqualified  people  or  the 
paper  will  simply  make  do  with  a  staffer 
who  is  not  prepared.” 

Fidler  advised  editors  to  start  en¬ 
couraging  visually  sensitive  employees 
to  grow  in  that  area. 

“Until  papers  make  a  commitment  to 
build  good  photo  and  art  departments, 
nothing  can  really  be  accomplished.” 

“Most  art  directors  today  are' really 
administrators  rarely  involved  in  the 
creative  process,”  he  said.  One  shining 
exception  to  the  rule  is  the  St.  Petersburg 
Times  with  a  staff  of  six  artists  and  “I 
don't  know  how  many  photographers.” 

New  electronic  equipment  is  also  help¬ 
ing  newspapers  achieve  more  sophisti¬ 
cated  looks. 

“For  years  we  couldn’t  do  a  lot  of 
things  because  of  the  composing  room, 
but  now  we  have  more  control  than  we 
know  what  to  do  with.  But  again,  most 
staff  members  are  under  trained  and  too 
frightened  to  use  it,"  Fidler  said. 

Other  speakers  during  the  three-day 
conference  included:  William  G.  Milli- 
ken.  governor  of  Michigan;  Richard  M. 
Soberman.  director.  University  of 
Toronto/York  University  Joint  Program 
(Continued  on  pane  22) 
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Text  of  UNESCO  Declaration 
on  a  Free  Flow  of  World  News 


Preamble 

The  general  conference. 

1.  Recalling  that  by  its  constitution  the  purpose  of  UN¬ 
ESCO  is  to  “contribute  to  peace  and  security  by  promoting 
collaboration  among  the  nations  through  education,  science 
and  culture  in  order  to  further  universal  respect  for  justice, 
for  the  rule  of  law  and  for  the  human  rights  and  fundamental 
freedoms”  (Art.  I.  I).  and  that  to  realize  this  purpose  the 
organization  will  strive  “to  promote  the  free  flow  of  ideas  by 
word  and  image”  (Art.  I.  2). 

2.  Further  recalling  that  under  the  constitution  the 
member  states  of  UNESCO,  “believing  in  full  and  equal 
opportunities  for  education  for  all.  in  the  unrestricted  pursuit 
of  objective  truth,  and  in  the  free  exchange  of  ideas  and 
knowledge,  are  agreed  and  determined  to  develop  and  to 
increase  the  means  of  communications  between  their 
peoples  and  to  employ  these  means  for  the  purposes  of 
mutual  understanding  and  a  truer  and  more  perfect  knowl¬ 
edge  of  each  other's  lives”  (sixth  preambular  paragraph). 

3.  Recalling  the  purposes  and  principles  of  the  United 
Nations,  as  specified  in  the  charter. 

4.  Recalling  the  Universal  Declaration  of  Human  Rights, 
adopted  by  the  General  Assembly  of  the  United  Nations  in 
1948  and  particularly  Article  19  which  provides  that 
“everyone  has  the  right  to  freedom  of  opinion  and  expres¬ 
sion.  this  right  includes  freedom  to  hold  opinions  without 
interference  and  to  seek,  receive  and  impart  information  and 
ideas  through  any  media  and  regardless  of  frontiers”,  and 
the  International  Covenant  on  Civil  and  Political  Rights, 
adopted  by  the  General  Assembly  of  the  United  Nations  in 
1966,  Article  19  of  which  proclaims  the  same  principles  and 
Article  20  of  which  condemns  incitement  to  war,  the  advo¬ 
cacy  of  national,  racial  or  religious  hatred  and  any  form  of 
discrimination,  hostility  or  violence. 

5.  Recalling  Article  4  of  the  International  Convention  on 
the  Elimination  of  All  Forms  of  Racial  Discrimination 
adopted  by  the  General  Assembly  of  the  United  Nations  in 
1965,  and  the  International  Convention  on  the  Suppression 
and  Punishment  of  the  Crime  of  Apartheid  adopted  by  the 
General  Assembly  of  the  United  Nations  in  1973,  whereby 
the  states  acceding  to  these  conventions  undertook  to  adopt 
immediate  and  positive  measures  designed  to  eradicate  all 
incitement  to,  or  acts  of,  racial  discrimination,  and  agreed  to 
prevent  any  encouragement  of  the  crime  of  apartheid  and 
similar  segregationist  policies  or  their  manifestations. 

6.  Recalling  the  declaration  on  the  promotion  among 
youth  of  ideals  of  peace,  mutual  respect  and  understanding 
between  peoples,  adopted  by  the  General  Assembly  of  the 
United  Nations  in  1%5. 

7.  Recalling  the  declarations  and  resolutions  adopted  by 
the  various  organs  of  the  United  Nations  concerning  the 
establishment  of  a  new  international  economic  order  and  the 
role  UNESCO  is  called  upon  to  play  in  this  respect. 

8.  Recalling  the  Declaration  of  the  Principles  of  Interna¬ 
tional  Cultural  Cooperation,  adopted  by  the  general  confer¬ 
ence  of  UNESCO  in  1%6. 

9.  Recalling  Resolution  59(1)  of  the  General  Assembly  of 
the  United  Nations,  adopted  in  1946  and  declaring  “Free¬ 
dom  of  information  is  a  fundamental  human  right  and  is  the 
touchstone  of  all  the  freedoms  to  which  the  United  Nations 
is  consecrated,  freedom  of  information  requires  as  an  indis¬ 
pensable  element  the  willingness  and  capacity  to  employ  its 
privileges  without  abuse.  It  requires  as  a  basic  discipline  the 
moral  obligation  to  seek  the  facts  without  prejudice  and  to 
spread  knowledge  without  malicious  intent.” 
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10.  Recalling  Resolution  1 10  (ii)  of  the  General  Assembly 
of  the  United  Nations  adopted  in  1947  condemning  all  forms 
of  propaganda  which  are  designed  or  likely  to  provoke  or 
encourage  any  threat  to  the  peace,  breach  of  the  peace,  or 
act  of  aggression. 

1 1 .  Recalling  Resolution  127(ii),  also  adopted  by  the  Gen¬ 
eral  Assembly  in  1947,  which  invites  member  states  to  take 
measures,  within  the  limits  of  constitutional  procedures,  to 
combat  the  diffusion  of  false  or  distorted  reports  likely  to 
injure  friendly  relations  between  states,  as  well  as  the  other 
resolution  of  the  General  Assembly  concerning  the  mass 
media  and  their  contribution  to  strengthening  peace,  thus 
contributing  to  the  growth  of  trust  and  friendly  relations 
among  states. 

12.  Recalling  Resolution  9.12  adopted  by  the  General 
Conference  of  UNESCO  in  1968  reiterating  UNESCO’s  ob¬ 
jective  to  help  to  eradicate  colonialism  and  racialism,  and 
resolution  12.1  adopted  by  the  General  Conference  of  UN¬ 
ESCO  in  1976  which  proclaims  that  colonialism,  neo¬ 
colonialism  and  racialism  in  all  its  forms  and  manifestations 
are  incompatible  with  the  fundamental  aims  of  UNESCO. 

13.  Recalling  Resolution  4.301  adopted  in  1970  by  the 
General  Conference  of  UNESCO  on  the  contribution  of  the 
information  media  to  furthering  international  understanding 
and  cooperation  in  the  interests  of  peace  and  human  welfare, 
and  to  countering  propaganda  on  behalf  of  war,  racialism, 
apartheid  and  hatred  among  nations,  and  aware  of  the  fun¬ 
damental  contribution  that  mass  media  can  make  to  the 
realization  of  these  objectives. 

14.  Recalling  the  declaration  on  race  and  racial  prejudice 
adopted  by  the  General  Conference  of  UNESCO  at  its  20th 
session. 

15.  Conscious  of  the  complexity  of  the  problems  of  infor¬ 
mation  in  modern  society,  of  the  diversity  of  solutions  which 
have  been  offered  to  them,  as  evidenced  in  particular  by 
consideration  given  to  them  within  UNESCO  as  well  as  of 
the  legitimate  desire  of  all  parties  concerned  that  their  aspira¬ 
tions,  points  of  view  and  cultural  identity  be  taken  into  due 
consideration. 

16.  Conscious  of  the  aspirations  of  the  developing  coun¬ 
tries  for  the  establishment  of  a  new,  more  just  and  more 
effective  world  information  and  communication  order. 

17.  Proclaims  on  this  .  .  .  day  of  .  .  .  1978  this  declara¬ 
tion  on  fundamental  principles  concerning  the  contribution 
of  the  mass  media  to  strengthening  peace  and  international 
understanding,  to  the  promotion  of  human  rights  and  to 
countering  racialism,  apartheid  and  incitement  to  war. 

Article  I 

The  strengthening  of  peace  and  international  understand¬ 
ing,  the  promotion  of  human  rights  and  the  countering  of 
racialism,  apartheid  and  incitement  to  war  demand  a  free 
flow  and  a  wider  and  better  balanced  dissemination  of  infor¬ 
mation.  To  this  end,  the  mass  media  have  a  leading  contribu¬ 
tion  to  make.  This  contribution  will  be  the  more  effective  to 
the  extent  that  the  information  reflects  the  different  aspects 
of  the  subject  dealt  with. 

Article  II 

I.  The  exercise  of  freedom  of  opinion,  expression  and 
information,  recognized  as  an  integral  part  of  human  rights 
and  fundamental  freedoms,  is  a  vital  factor  in  the  strengthen- 
(Continued  on  pofie  25) 
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look  like  a 
Xerox  machine. 
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Ask  for  a  “Xerox  machine’,’  and  you  might  get  a  surprise. 

Like  this  Xerox  display  typing  system.  A  Xerox  Telecopier  transceiver. 
Or  even  a  Xerox  computer  printer. 

You  see,  today  Xerox  makes  a  lot  of  different  machines.  So  now,  more 
than  ever,  you  have  to  ask  for  the  one  you  want  by  its  full  name. 

Of  course,  we  still  make  Xerox  copiers.  But,  then,  that  should  come  as 
no  surprise. 

XEROX 


XEROX®  Jiul  IcUcopicr®  arc  iracU-imrks  of  XEROX  CORPORATION 


Four  more  reporters 
subpoenaed  to  testify 


A  Brooklyn.  N.Y.  weekly  newspaper 
reporter,  a  freelance  writer,  a  reporter 
for  The  Dispatch  in  Union  City,  N.J.  and 
a  reporter  for  the  Las  Vef>as  (Nev.)  Siat 
are  waging  similar  battles  to  the  one  put 
up  by  New  York  Times  reporter  Myron 
Farber  in  the  Dr.  Mario  Jascalevich 
murder  case. 

The  notes  of  two  have  been  sub¬ 
poenaed  by  attorneys  for  defendants  in 
criminal  cases.  The  third  reporter  has 
been  ordered  to  testify  at  a  criminal  trial 
and  the  fourth  has  been  ordered  to  pro¬ 
vide  information  on  the  possible  exis¬ 
tence  of  a  Howard  Hughes  will. 

A  New  York  State  Supreme  Court  Jus¬ 
tice  reserved  decision  on  whether  he  will 
compel  reporter  Pamela  O'Shaugnessy 
of  the  Kinfi's  Courier  to  reveal  con¬ 
fidential  sources  of  articles  she  wrote 
about  narcotics  dealing  in  Brooklyn. 

O'Shaugnessy  has  refused  to  comply 
with  a  subpoena  seeking  her  notes.  The 
notes  were  subpoenaed  by  the  defense 
attorney  for  Michael  Zagarino.  now  on 
trial  in  Brooklyn  Criminal  Court  for  al¬ 
legedly  peddling  an  ounce  of  cocaine  to 
an  undercover  police  officer  in  April 
1977. 

In  one  of  her  articles.  O'Shaugnessy 
named  Zagarino  as  a  top-level  cocaine 
pusher.  She  said  the  information  came 
from  undercover  police  officers  and 
otner  sources. 

Justice  Hugh  MeShane  has  said  that 
the  reporter's  First  Amendment  rights 
were  in  direct  conflict  with  Zagarino's 
right  to  a  fair  trial. 

The  judge  said  he  would  not  permit  the 
defense  attorneys  to  go  on  a  fishing  ex¬ 
pedition  were  he  to  compel  the  reporter 
to  turn  over  her  notes. 

In  another  Brooklyn  case,  a  freelance 
writer.  Lee  Hays,  who  is  writing  a  book 
about  a  series  of  alleged  murders,  had  his 
notes  subpoenaed. 

Hays  is  w  riting  a  book  about  alleged 
murders  connected  with  “Bishop"  De- 


vernon  LeGrand.  I.eGrand  is  now'  in 
prison  for  murdering  two  teen-age  girls. 
One  of  his  sons,  Navatro  LeGrand  and  a 
stepbrother  are  now  on  trial  for  murder¬ 
ing  two  pimps. 

Hays  was  served  with  a  subpoena 
early  this  month  by  the  attorney  for 
Navatro  LeGrand.  Hays  protested  that 
the  subpoena  was  too  broad  and  Brook¬ 
lyn  Supreme  Court  Justice  Sybil  Hart 
Kooper  agreed  and  quashed  the  sub¬ 
poena. 

A  second  subpoena  specifically  seek¬ 
ing  any  notes  and  tapes  Hays  has  of  con¬ 
versations  with  Frank  Holman,  a  likely 
witness  in  the  murder  trial,  was  issued 
and  Hays  has  again  refused  to  comply. 

In  New'  Jersey,  a  federal  magistrate 
refused  a  motion  to  prevent  a  reporter 
for  The  Dispatch  in  Union  City  from  tes¬ 
tifying  on  behalf  of  a  suspected  Bayonne 
police  officer  charged  with  wiretapping 
and  obstruction  of  justice. 

Dispatch  reporter  Jeanne  Hall  was 
subpoenaed  last  month  to  testify  at  a 
show  cause  hearing  involving  a  sus¬ 
pended  Bayonne  police  officer.  The  sus¬ 
pended  officer,  earlier  this  year,  had 
played  some  tape  recordings  to  the  re¬ 
porter  while  she  was  working  on  a  story 
relating  to  indictments  against  the  officer 
and  others. 

The  defense  attorney  argued  that  Hall 
had  heard  the  tapes  and  would  be  a  cred¬ 
ible  witness.  The  tapes  have  since  been 
seized  by  federal  authorities  and  the  de¬ 
fense  contends  that  not  all  of  the  tapes 
seized  were  listed  in  a  court  ordered  in¬ 
ventory  drawn  up  by  federal  authorities. 

Dispatch  attorney  Stuart  Pierson  ar¬ 
gued  that  the  subpoena  was  both  a  viola¬ 
tion  of  the  First  Amendment  and  the 
New  Jersey  Shield  Law.  He  also  pointed 
out  that  the  reporter's  testimony  could 
be  duplicated  by  others  who  heard  the 
tapes. 

In  her  decision.  Magistrate  Serena 
Perretti  ruled  that  the  Sixth  Amendment 
rights  of  the  defendent  supersede  the 


First  Amendment  rights  of  the  reporter. 

Dispatch  executive  editor  John  Buz- 
zetta  said  the  paper  will  appeal  the  rul¬ 
ing. 

Las  Vegas  Sun  reporter  Dan  Newbum 
faces  imprisonment  on  contempt  charges 
for  refusing  to  provide  information  on 
the  possible  existence  of  a  Howard 
Hughes  will. 

A  district  court  judge  ordered  New¬ 
born  to  jail,  but  stayed  the  order  to 
permit  Newburn’s  attorneys  to  appeal  to 
the  Nevada  Supreme  Court. 

Judge  Charles  Thompson  ruled  that 
the  reporter  had  waived  his  privilege 
under  the  state  Shield  Law  by  answering 
questions  asked  by  attorneys  for  the 
Hughes  estate. 

The  contempt  citation  came  as  a  result 
of  a  lawsuit  by  the  Howard  Hughes  Med¬ 
ical  Institute.  The  Institute  has  been  try¬ 
ing  to  establish  that  Hughes  left  his  for¬ 
tune  to  medical  research. 

Newbum.  in  a  taped  conversation  with 
Hughes  estate  attorneys,  said  he  had 
seen  such  a  will  with  the  Hughes  Medical 
Institute  as  the  principal  beneficiary. 

Colorado  daily 
changes  hands 

The  Canon  City  (Colo.)  Daily  Record 
has  been  sold  by  the  David  Hardy  family 
to  the  Royal  George  Publishing  Com¬ 
pany,  a  subsidiary  of  the  Times-Call  Pub¬ 
lishing  company. 

The  sale  of  the  Canon  City  Daily  Rec¬ 
ord.  which  has  a  circulation  of  about 
7.000.  draws  to  a  close  84  years  of  pub¬ 
lishing  by  three  generations  of  the  Hardy 
family. 

David  Hardy,  who  served  as  president 
and  publisher  of  the  paper,  will  remain 
with  the  organization,  becoming  a 
member  of  the  board  of  directors  of 
Times-Call  Publishing  Co.  He  will  re¬ 
main  with  the  Record  until  December  3 1 . 

Edward  Lehman  is  president  and  pub¬ 
lisher  of  Times-Call  Publishing  Co.  He 
has  served  as  president  of  the  Colorado 
Press  Association  and  the  Inland  Press 
Association  and  as  a  member  of  the 
board  of  the  American  Newspaper  Pub¬ 
lishers  Association. 

Newcombe  joins 
L.A.  Times  Syndicate 

Richard  S.  Newcombe  has  joined  the 
Los  Angeles  Times  Syndicate  as  syndi¬ 
cate  sales  director. 

He  will  supervise  all  foreign  and 
domestic  contracts  and  spot  features, 
sales  and  training  programs  and  the  syn¬ 
dicate  sales  staff. 

Prior  to  joining  the  syndicate.  New¬ 
combe  was  regional  executive  with  news 
and  sales  responsibilities  at  United  Press 
International.  He  has  also  worked  for  the 
Leo  Burnett  Advertising  Agency  in 
Chicago. 
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COMPUTER-TO-COMPUTER 

By  DataNews.  DataFeature.  OataSoeed 

AND 

CAMERA-READY 


(518)792-9914 

UNITED  FEATURE  SYNDICATE  (212)557-2333 


Complete  TV  Listings 

>  Any  Width 

>  Any  Font 

•  Any  Point  Size 

Complete  TV  Booklets 

•  With  Your  Logo 
Feature  Package 

•  TV  News 

•  Feature  Articles 

•  Profiles 

•  Puzzles  &  Quizzes 

•  Halftone  Photographs 


imTVDAIA 

Quaker  Village  •  Glens  Falls,  New  York  12801 
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Data  on  14  vital  factors . . .  1979 
estimates  of  population,  income, 
retail  sales  for  3,100  counties, 
1500  newspaper  markets. 
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The  Market  Guide  that’s  loaded  with 
IFACTS  YOU  NEED  for  planning  your  marketing 
and  promotion  programs: 

The  New 1979  Edition  oi 

Editor  &  Publisher 
Market  Guide 

•  Essential  facts  on  1500  U.S.  and  Canadian  newspaper 
markets. ..data  on  14  vital  factors. 

•  1979  estimates  of  population,  income,  retail  sales  for 
3,100  counties,  1,500  daily  newspaper  cities. 
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Editor*  Publisher 

t^ricet 
Guide 
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INFORMATION  LIKE  THIS 
is  at  your  fingertips  in  the 
1979  EDITOR  &  PUBLISHER 
MARKET  GUIDE 

For  over  50  years  marketing  executives  have 
depended  on  the  EDITOR  &  PUBLISHER  I 

MARKET  GUIDE  because  it  is  the  only  single  I 
source  of  information  on  14  key  factors  for  I 
making  marketing  decisions.  ] 

The  new  1979  edition  brings  you  up-to-date 
facts  you  need  for: 

•  Market  planning  and  selection 

•  Planning  advertising  programs 

•  Setting  sales  quotas 

•  Selecting  chain  store  locations 

•  Planning  merchandising  programs 

•  Selecting  plant  and  warehouse  locations 


BRIDGETON.  N.).  1 

(lOC«10»  MW  Ab.  1 

;r«coKN..y 

*yn’!?n“«^6633.Coun.y/SVSA 


7,000  MARKETING  EXECUTIVES  | 

DEPEND  ON  IT  I 

Among  the  marketing  executives  who  use  this  I 
fact-filled  guide  year  after  year  are:  I 

•  70%  of  major  newspaper  advertisers  | 

•  80%  of  top-billing  advertising  agencies  ' 

•  The  FORTUNE-500  big  corporations 

•  Chain  store  organizations  with  45,000  stores 

•  60  department  store  chains  with  over 

1 5,000  stores 

•  73  big  supermarket  chains  with  19,000  stores 

•  63  big  restaurant  chains  with  9,000  outlets 

•  The  big  land  developers  and  real  estate  firms 

•  PLUS:  major  university,  business  and  i 

public  libraries.  j 

Use  the  handy  coupon  on  right  to  order  your  I 
copy  now . . .  and  start  benefitting  from  the  use  I 
of  this  valuable  statistical  data  source  in  your  ■ 
planning  for  the  year  ahead.  The  new  edition  is  ■ 
limited  and  it  will  not  be  reprinted. 


FOR  QUICK^^^^^^^*^ 
REFERENCE . . . 

The  EDITOR  &  PUBLISHER 
MARKET  GUIDE  brings  you  up-to-date 
data  for  1,500  newspaper  markets 
on  these  14  key  factors: 

•  Locations  •  Principal 

•  Transportation  ’  industries 

•  Households  •  Climate 

•  Banks  and  Bank  •  Tap  Water 

deposits  •  Shopping  Centers 

•  Electric  Meters  •  Retaii  outlets 

•  Passenger  auto  •  Newspaper 

registrations  circulation 
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•  Locapons  •  Principal 

•  Transportation  ’  industries 

•  Households  •  Climate 

•  Banks  and  Bank  •  Tap  Water 

deposits  •  Shopping  Centers 

•  Electric  Meters  •  Retaii  outlets 

•  Passenger  auto  •  Newspaper 

registrations  circulation 

PLUS: 

Tables  of  1979  estimates  on  population,  income, 
households.  farm  income  in  9  categories  for 
all  states  and  provinces  in  all  U.S.  counties  and 
cities  where  daijy  newspapers  are  published. 

List  of  standard  U.S.  Statistical  Metropolitan  areas. 
Complete  directory  of  national  newspaper 
representatives  with  personnel. 

Exclusive  Market  Guide  maps  showing  location 
of  all  U.S.  and  Canadian  daily  newspaper  cities. 

MORE  USEFUL  MARKET  DATA  THAN  YOU’LL  FIND 
IN  ANY  OTHER  SINGLE  MARKETING  SOURCE! 
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Over  500  pages^B 

^jf  exclusive  information^ 

$30  per  copy 
a  $25  each  j 

1^  on  order  of  5 
or  more  copies^ 


Market  Guide  Department 
EDITOR  &  PUBLISHER 
575  Lexington  Avenue,  New  York,  N.Y.  10022 

Please  send  us: 

_ copies  at  $30  each  (One  to  four  copies) 

- copies  at  $25  each  (Five  or  more  copies) 

□  Payment  enclosed 

(We  pay  postage  and  handling  charges) 

□  Bill  us 

(Postage  and  handling  charges  will  be  added.) 


Company 


I  New  York  City  residents  add  8%  sales  tax.  • 

New  York  State  residents  add  7%  sales  tax.  I 

.'I _ 


Newspeople  in  the  news 


APPOINTED  VICEPRESIDENT— Thomas 
E.  Rice,  operations  manager  of  the 
Chicago  Sun-Times — appointed  vice 
president-production.  William  C. 
Stegall,  circulation  director  was  named 
a  vice  president.  Rice  joined  the  paper 
in  1973  and  was  responsible  for  the 
plant's  computerized  conversion  to  cold 
type.  Stegall  was  named  circulation  di¬ 
rector  last  April  after  holding  the  same 
post  with  the  San  Jose  (Calif)  Mercury 
and  News. 

Toni  Decari.o — promoted  from  sales 
representative,  to  sales  supervisor  of  the 
Wasliinfiton  (T).C.)  Journal  Newspapers 
classified  advertising  department.  She 
was  formerly  with  the  Oceanside  (Calif.) 
Blade-Trihune . 


PRINCETON  UNIVERSITY 

Woodrow  Wilson  School  of 
Public  and  International  Affairs 
announces  the 
Alfred  P.  Sloan  Foundation 
Fellowships  in  Economics  Journalism 
for  the  academic  year  1979-80 

Eight  fellowships  awarded 
annually  to  working  journ¬ 
alists  for  study  of  modern 
economic  analysis  and  its 
application  to  public  policy 
issues.  Full  tuition  and 
stipend  provided. 

For  further  information  and 
application  forms,  contact: 

Sloan  Fellowship  Program 
Woodrow  Wilson  School 
Princeton  University 
Princeton,  N.J.  08540 
Telephone:  609-452-4799 
Application  deadline: 

March  15,  1979 


Grant  Simmons — ^joined  the  Dallas- 
based  Tracy-Locke  Advertising  and  Pub¬ 
lic  Relations,  Inc.,  as  a  public  relations 
staff  writer,  from  free-lancing,  and  the 
Dallas  Morninfi  News  for  six  years  as  a 
writer/editor.  Prior  to  that,  he  was  a 
police  reporter  for  the  Savannah  (Ga.) 
Morninfi  News-Eveninii  Press. 

♦  *  * 

Frank  A.  Bi.f.then,  publisher  of  the 
Walla  Walla  (Wash.)  Union-Bulletin — 
will  return  to  the  Seattle  (Wash.)  Times 
in  January  to  assume  a  management  po¬ 
sition  with  the  parent  organization. 
Charles  C.  Cochrane,  Jr.,  the  Union- 
Bulletin's  general  manager,  will  succeed 
Blethen  as  publisher. 

*  * 

Kenneth  A.  Knox,  associate  editor  of 
the  Suburban  Trib,  a  network  of  ten  local 
newspapers  published  by  Area  Publica¬ 
tions  and  distributed  with  suburban  edi¬ 
tions  of  the  Chicafio  Tribune — named 
managing  editor.  Knox's  promotion  is 
tied  to  the  paper's  recent  expansion 
which,  in  the  past  month,  has  included 
two  new  editorial  sections  in  its  three 
Thursday  editions,  a  business/financial 
section  and  a  home  improvement  sec¬ 
tion. 

* 

Bruce  Coury.  manager  of  Branham 
Newspaper  Sales'  Albany,  N.Y., 
office — named  classified  advertising 
manager  of  the  Richmond  (Ind.) 
PalTadium-Item.  Before  Joining  Branham. 
Coury  worked  as  an  ad  rep  for  the 
Oneonta  (N.Y.)  Daily  Star  and  Troy 
(N.Y.)  Record.  He  replaces  Gary  Mul¬ 
lins  who  has  taken  an  indefinite  leave  of 
absence  because  of  illness. 


Elizabeth  Stevenson,  director  of  inter¬ 
governmental  relations  of  Santa  Clara 
County,  California — named  director  of 
public  affairs  for  the  Minneapolis  Star 
and  Tribune. 

*  *  ♦ 

Mike  Granberry — joined  the 
sportswriting  staff  of  the  San  Diego 
County  edition  of  the  Los  Anfieles 
Times,  from  feature  writer  for  the  Dallas 
Morninfi  News. 

*  *  * 

Rand  Morrison — appointed  news 
editor  for  the  national  broadcast  depart¬ 
ment  of  United  Press  International.  Mor¬ 
rison  succeeds  Michael  Kaeser,  who  re¬ 
signed. 

♦  ♦  * 

Laurence  B.  Tillis — named  advertis¬ 
ing  director  of  the  Middletown  (N.Y.) 
Times  Herald-Record,  from  suburban  ad 
manager,  retail  advertising  sales  man¬ 
ager  for  the  New  York  Post  and  advertis¬ 
ing  manager  for  the  Lonfi  Island  Press. 

*  *  * 

Allan  Edward  Richardson — joined  the 
world  desk  of  the  Philadelphia  Bidletin. 
He  previously  worked  the  city  desk  of 
the  Pensacola  {FVd.)  Journal. 

*  Nc  * 

Richard  Jacobs — named  controller  of 
Philadelphia  Newspapers  Inc.,  publisher 
of  the  Philadelphia  Inquirer  and  Daily 
News,  from  assistant  controller. 

:ie  9)c  :4c 

Don  Crull,  previously  news  editor — 
named  editor  of  the  Broward  (Fla.) 
Tmic-v.  Bruce  Morris,  former  assistant 
news  editor,  named  news  editor. 

*  ♦  * 

Donald  M.  Fetherrole — assumed  the 
newly  created  position  of  assistant  direc¬ 
tor  of  circulation/administration  for  the 
Los  Anfieles  (Calif.)  Valley  News,  from 
retail  advertising  manager. 


We’re  expanding 
and  moving 

because  of  the  need  for  additional  space  is  relocating. 

Effective  December  4, 1978  the  new  suburban  Chicago 
address  and  telephone  is: 

ONE  CROSSROADS  OF  COMMERCE— SUITE  520 
ROLLING  MEADOWS,  ILLINOIS  60008 
(312)  394-9330 

Thank  you  for  helping  us  grow! 
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CIRCULATION  MANA-  APPOINTED  PRESI- 
GER — The  new  circulation  DENT — Martin  Goodman 

manager  of  the  Phil-  was  appointed  president 

adelphia  Inquirer  is  and  chief  operating  of- 

Carleton  Rosenburgh,  ficer  of  the  Toronto  Star. 

from  the  New  York  Daily  Goodman  succeeds  Wil- 

News.  Rosenburgh  will  be  liam  A.  Dimma,  who  is 

responsible  for  home  de-  leaving  his  post  as  pres- 

livery  and  street  sales.  He  ident  of  both  the  news- 

succeeds  Robert  Masino  paper  and  the  parent 

who  went  to  the  Wil-  company.  Beland  H.  Hon- 

mington  (Del.)  News-  derich,  continues  as 

Journal  as  a  circulation  di-  chairman  and  chief  execu- 

rector.  Also  joining  the  In-  tive  officer,  and  assumes 

quirer's  circulation  staff  is  the  position  of  president  of 

Vince  Nolan,  P.M.  single  Torstar. 

copy  sales  manager,  from 
the  Camden  (N.J.) 

Courier-Post. 

Rohkrt  Lync  h,  executive  assistant  for 
the  American  Newspaper  Publishers  As¬ 
sociation  in  Reston,  Va..  and  Dr.  Wii  - 
i.iAM  L.  McCorki.k,  a  reporter  for  the  past 
25  years  for  the  Kansas  City  Star — 
named  associate  professors  of  journalism 
at  South  Dakota  University  in  Brook¬ 
ings,  S.D. 


CIRCULATION  DIREC¬ 
TOR — Albert  E.  von  Entress 
has  joined  the  New  York 
Post  as  circulation  mar- 
ketina  director.  Von  Entress 
has  been  circulation  di¬ 
rector  of  the  Record  in 
Hackensack,  New  Jersey, 
and  previously  vice  pres¬ 
ident-circulation  of  the 
Chicago  Sun-Times  for 
12  years.  Von  Entress  was 
also  circulation  director  of 
the  New  York  Herald- 
Tribune. 


NAMED  EDITOR— Neil 
Ulman,  Boston  bureau 
chief  of  the  Wall  Street 
Journal,  has  been  named 
the  newspaper's  foreign 
editor,  based  in  New  York. 
He  succeeds  Robert  Keat- 
ley,  who  recently  was 
named  editor  of  the  Asian 
Wall  Street  Journal  in 
Hong  Kong.  Richard  Shaf¬ 
fer,  a  Wall  Street  Journal 
reporter  in  the  New  York 
bureau,  succeeds  Ulman 
as  Boston  bureau  chief. 


Chari  I  S  F.  Thomson — named  editorial 
director  for  KYW-tv.  Thomson  came  to 
KYW-tv  from  the  Philadelphia  Kvenini.’ 
Hidletia.  where  he  was  an  editorial  writer 
and  City  Hall  bureau  chief. 


THE  GLOBE  AND  MAIL 


Raymond  S.  Vico,  formerly  in  the  ad¬ 
vertising  and  promotion  departments  at 
the  Bridf’cwater  (N.J.)  Courier  News — 
named  classified  advertising  manager  of 
the  Port  Lauderdale  (Fla.)  News  and 
Sentinel.  Ji  nk  Adkinson,  promoted  to  re¬ 
tail  advertising  manager  of  the  Sun- 
Sentinel. 


Frank  Hinchky,  executive  editor  of  the 
Cincinnati  (Ohio)  Enquirer's,  Kentucky 
edition — named  sports  editor  of  the  pa¬ 
per.  Jo-Ann  Hukk  Ai.hkrs,  Kentucky 
news  editor  has  been  named  executive 
editor.  Hinchey  succeeds  Jim  Montoom 
ERY  as  sports  editor.  Montgomery  be¬ 
comes  outdoors  editor. 


R.  J.  Doyle  E.  H.  Moser 

Toronto  (Ont.)  Globe  and 
Mail  publisher,  A.  Roy  Me- 
garry,  announced  two  senior 
editorial  appointments — 
Richard  J.  Doyle  to  the  posi¬ 
tion  of  editor-in-chief,  and 
Edward  H.  Moser  to  manag¬ 
ing  editor. 

Doyle  has  been  with  “Can¬ 
ada’s  National  Newspaper” 
for  27  years.  He  was  named 
editor  in  1963  and  has  guided 
it  through  a  period  of  major 
change  and  improvement. 

Moser  joined  The  Globe 
and  Mail  in  1965,  and  at  the 
time  of  his  appointment  was 
assistant  managing  editor. 


Noi  AN  Davis,  former  aerospace  editor 
of  the  San  Diefto  (Calif.)  Eveninii 
Tribune — returned  to  San  Diego  as  fea¬ 
ture  writer  for  the  San  Dieito  (Calif.) 
Union  after  12  years  in  Los  Angeles  as 
science  and  culture  writer,  Newsweek 
magazine  and  a  television  writer/ 
producer  and  author. 


John  Tayi.or,  circulation  manager  of 
the  Virfiinian-Pilot  and  Ledger-Star . 
Norfolk — to  advertising  services  man¬ 
ager.  Taylor  replaces  Bob  Yinokinc!,  who 
became  distribution  manager.  Distribu¬ 
tion  manager,  Jim  Li  iher,  became  circu¬ 
lation  manager  of  the  Virginian-Pilot. 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
23  Years  Natien-Wida  Personal  Service 


Chari.es  T.  Tyler — resigned  as  vice-  ^ 
president  and  secretary  of  Peninsula  ■ 
Newspapers  Incorporated,  which  is  M 
owned  by  the  Tribune  Company  of  ■ 
Chicago.  Frank  J.  O'Neii  I,  became  gen-  I 
eral  manager  of  PNI  and  Tyler  was  I 
named  assistant  to  PNI  president,  Harry  I 
Millet.  W 
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Proposes  plan  to  prevent 
surprise  newsroom  searches 


A  new  plan  to  prevent  surprise 
searches  of  newsrooms  by  police  has 
been*  proposed  by  Virginia  Attorney 
General  J.  Marshall  Coleman.  In  a 
speech  to  the  Northern  Virginia  Press 
Association  Coleman  said  he  expects  to 
submit  his  proposal  to  the  Virginia  Gen¬ 
eral  Assembly  at  its  next  session. 

Coleman  said:  “I  think  we  need 
safeguards  in  Virginia  to  protect  the  free 
flow  of  information”  since  the  May  31 
Supreme  Court  decision  in  the  Stanford 
Daily  case.  “I  endorse  your  right  to  pro¬ 
tect  your  sources  and  protect  your  work¬ 
ing  papers.” 

Although  he  has  not  yet  put  his  plan 
into  draft  form,  Coleman  said  his  propo¬ 
sal  would  require  police  to  obtain  a 
“freeze  warrant”  from  a  circuit  court 
judge  instead  of  simply  getting  a  search 
warrant  from  a  magistrate  before  a  riews- 
room  raid  could  be  conducted. 

The  “freeze  warrant”,  which  Coleman 
described  as  a  “dandified  subpoena”, 
would  consist  of  a  court  order  directing  a 
news  organization  to  produce  in  court 
within  5  or  10  days  the  materials  sought 
by  police.  The  order  also  would  restrain 
the  news  organization  from  destroying 
the  materials,  Coleman  said. 

The  news  organization  then  would 


have  the  opportunity  to  challenge  the 
order  in  court  and  news  files  could  not  be 
searched  by  police  unless  the  newspaper 
refused  to  honor  the  free  warrant.  If  the 
police  could  show  that  the  news  files 
they  were  seeking  were  in  imminent 
danger  of  destruction,  the  judge  could 
issue  a  warrant  for  a  surprise  search. 

Without  such  a  law,  Coleman  said, 
under  the  current  Supreme  Court  ruling 
“it  is  possible  this  afternoon  for  the 
police  to  go  out  and  get  a  warrant  to 
search  a  newspaper”.  He  foresaw 
danger  of  abuses,  especially  in  rural 
areas. 

The  state  attorney  general’s  proposal 
is  similar  to  many  of  the  13  bills  intro¬ 
duced  in  the  last  session  of  Congress  to 
prevent  surprise  newsroom  searches. 
Nine  of  the  federal  proposals,  which 
generally  would  require  subpoenas 
rather  than  search  warrants  to  prevent 
surprise  raids,  would  allow  search  war¬ 
rants  if  police  could  prove  the  materials 
they  sought  were  in  danger  of  being  de¬ 
stroyed. 

Coleman  said  he  opposed  federal  legis¬ 
lation  as  an  intrusion  in  an  area  best  han¬ 
dled  by  the  states,  and  would  use  that 
argument  in  seeking  legislation  from  the 
Virginia  General  Assembly. 


State  Journal 

POCATELLO,  IDAHO 


For  the  past  28  years  Al  Ricken  has  served  in  various  positions  on  our  news¬ 
papers  in  Idaho  and  Montana. 

Al  joined  the  advertising  staff  at  the  Journal  in  1950  coming  to  Pocatello  from 
newspapers  in  California  where  he  began  his  career  after  graduating  from  the 
University  of  Colorado. 

In  1958  he  advanced  to  advertising  director  at  the  Journal  and  in  1963  was 
named  publisher  of  The  Havre  (Mont.)  Daily  News.  Three  years  later  he  returned 
to  Pocatello  as  publisher  of  the  Journal. 

“A  publisher  in  the  Pioneer  Group  of  Newspapers  enjoys  complete  local 
autonomy  and  has  the  opportunity  to  be  a  unique  force  in  his  community.  Work¬ 
ing  in  our  expanding  organization  and  helping  to  develop  the  communities  we 
serve  has  been  a  very  satisfying  career  for  me." 

PIONEER  NEWSPAPERS 

Publishing  Daily  and  Weekly  Newspapers  in  Ten  States 
Corporate  Headquarters:  131  Mercer  St..  Seattle,  Wa.  98109 


Connecticut  agency 
acquired  by  Creamer 

Creamer  Inc  New  York  announced  an 
agreement  to  acquire  the  business  of 
Wilson,  Haight  &  Welch,  Inc.  Hartford. 
According  to  Donald  E.  Creamer,  Chair¬ 
man  of  Creamer  Inc.,  the  agreement  to 
combine  the  businesses  of  the  two 
national  advertising  agencies  is  subject 
to  the  approval  of  the  board  of  di¬ 
rectors  of  both  firms.  The  name  of  the  i 

combined  agency  will  be  Creamer  Inc. 

Creamer  Inc  bills  in  excess  of  $90- 
million  and  maintains  offices  in  Chicago, 
Pittsburgh  and  Providence,  in  addition  to 
its  New  York  headquarters. 

Based  in  Hartford,  the  $20-million  Wil¬ 
son,  Haight  &  Welch  agency  also  has 
offices  in  Greenwich,  Connecticut  and 
Boston,  Massachusetts. 


Tv  head 

(Continued  from  page  13) 


offices — ^just  about  any  place  people 
gather  during  the  day.” 

Other  speakers  during  the  two-day 
session  included:  L.W.  Lane  Jr.,  chair¬ 
man,  Lane  Publishing  Company;  Bruce 
Crawford,  president  and  chief  executive 
officer.  Batten,  Barton,  Durstine  &  Os¬ 
born  International  Inc.;  Donald  G. 
Campbell,  chairman  &  chief  executive 
officer,  Maclean-Hunter  Limited;  Steve 
Allen,  entertainer;  Robert  G.  Kissel,  na¬ 
tional  retail  advertising  manager.  Sears, 
Roebuck  &  Co.;  David  Targe,  vicepresi¬ 
dent  sales.  Long  Island  (N.Y.)  Newsday, 
Robert  G.  Marbut,  president  and  chief 
executive  officer,  Harte-Hanks  Com¬ 
munications  Inc.;  and  Dale  E.  Smith, 
president.  Farm  Journal  Inc. 
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in  Transportation;  Joan  Claybrook,  ad¬ 
ministrator,  National  Highway  Traffic 
Safety  Administration,  U.S.  Department 
of  Transportation;  E.M.  Estes,  presi¬ 
dent,  General  Motors  Corp.;  David  F. 
Ragone,  dean.  College  of  Engineering, 
University  of  Michigan;  Richard  S.  Page, 
administrator.  Urban  Mass  Transit  Ad¬ 
ministration;  Bill  R.  Stokes,  executive 
director,  American  Transportation  As¬ 
soc.;  Wilbur  Thompson,  professor  of 
urban  economics,  Wayne  State  Univer¬ 
sity;  Douglas  A.  Fraser,  president. 
United  Auto  Workers;  Robert  McCabe, 
president.  Detroit  Renaissance;  Walter 
Douglas,  president.  New  Detroit  Inc. 
and  John  F.  O'Leary,  U.S.  Deputy  Sec¬ 
retary  of  Energy. 
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GAF*  INTRODUCES 

GAFTYPE'S  PHOTOTYPESETTING  MPER 


Graphic  Arts 
Products. 

The  closer  you  get 
the  better  we  look. 
Get  close  to  us. 


New 

Phototypesetting  pa  per, 
designed  for  use  the 
bilization  process,  gives  you 
sharper  characters  that  you  can 
blow  up  a  hundred  times  (like  this 
ampersand)  and  see  less  fuzz  and 
fewer  breaks  than  ever  before. 

How  is  it  done? 

After  years  of  research,  GAP  has  de¬ 
veloped  a  new  emulsion,  providing  greater 
contrast,  whiter  whites,  blacker  blacks  and 
sharper  characters.  You  also  get  consistency  of 
quality  from  roll  to  roll.  As  well  as  an  image  that, 
after  processing,  retains  its  original  density  over  a 
longer  period  of  time. 

The  matte  finish,  besides  reducing  glare,  takes 
pen  or  pencil  notes  beautifully. 

If  you'd  like  a  truly  reliable  source  of  quality  pho¬ 
totypesetting  stabilization  paper,  call  your  local  GAP 
graphic  arts  dealer.  And  while  you're  at  it,  check  out 
our  Gaftype  C  paper.  You'll  find  it  ideal  for  con¬ 
ventional  processing.  We  also  supply  the 
chemistry  for  both  processes. 
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Unretouched  blowup  from  10  pt.  Tiffany 
phototype  set  on  Gaftype  '"S  paper. 


Harris  advances 
key  executives 

Harris  Coiporation  advanced  two  of 
the  key  executives  responsbile  for  the 
company's  rapid  growth  in  communica¬ 
tions  and  information  processing,  elect¬ 
ing  its  president  as  chairman  of  the  board 
and  a  48-year-old  electomics  executive 
as  president. 

Joseph  A.  Boyd.  57.  who  has  been 
president  since  1972.  becomes  chairman 
while  retaining  his  post  as  chief  execu¬ 
tive.  John  T.  Hartley.  Jr.,  executive 
vice-president  for  the  past  two  years,  be¬ 
comes  president. 

Richard  B.  Tullis.  65.  who  relin¬ 
quished  the  chief  executive  responsibil¬ 
ity  to  Dr.  Boyd  four  months  ago.  stepped 
down  as  board  chairman  but  continues  as 
chairman  of  the  executive  committee. 

Tullis.  who  served  eleven  years  as 
president  of  Harris  and  six  as  chairman 
during  a  period  when  anniud  sales  grew 
from  $83  million  to  last  year's  $872  mil¬ 
lion.  said.  “Dr.  Boyd  and  Mr.  Hartley 
have  played  major  roles  in  the  growth  of 
the  company  and  are  fully  qualified  to 
assume  the  responsibility  for  developing 
the  great  opportunities  that  lie  ahead  for 
Harris.” 

The  new  chairman.  Dr.  Boyd,  has  had 
successful  careers  as  an  educator,  scien¬ 
tist  and  business  executive.  He  was  pro¬ 
fessor  of  electrical  engineering  at  the 
University  of  Michigan,  serving  13  years 
on  the  faculty,  and  was  the  director  of 
the  university's  1.000-member  Institute 
of  Science  and  Technology  before  join¬ 
ing  Radiation  in  l%l. 

Dr.  Boyd  is  a  director  of  and  served 
two  terms  as  president  of  the  Armed 
Forces  Communications  and  Electronics 
Association  and  is  a  Fellow  of  the  Insti¬ 
tute  of  Electrical  and  Electronics  En¬ 
gineers.  He  also  is  a  director  of  the  Com¬ 
puter  and  business  Equipment  Manufac¬ 
turers  Association  and  the  Machinery 
and  Allied  Products  Institute,  and  is  a 
trustee  of  the  National  Security  Indus¬ 
trial  Association. 

As  executive  vicepresident.  Hartley 
had  responsibility  for  the  company's 

Hickey-Mitchell 
Company  has  it. 

$250,000  protection. 

Yours  when  a  carrier  is  hurt 
in  an  accident  on  the  route. 

Or  SI 00,000.  Essential  to 
any  newspaper,  and  ours  a- 
lone.  May  we  talk? 

Hickey-Mitchell  Company 

Raymond  A.  Johnson,  Vice-President 
4242  Lindell  Blvd.,  St.  Louis  MO  63108 
Phone  collect  (314)  652-1414 


Communications.  Government  Systems 
and  Information  Systems  Groups.  He 
joined  the  company  in  Florida  in  1956  as 
a  research  engineer  from  Auburn  Uni¬ 
versity.  where  he  had  been  a  member  of 
the  faculty.  He  was  elected  a  member  of 
the  board  and  executive  vice  president  in 
1976.  He  is  a  director  of  the  Armed 
Forces  Communications  and  Electronics 
Association. 

When  Tullis  joined  the  company  in 
1956.  it  was  a  leading  producer  of  print¬ 
ing  equipment  based  in  Clevelend.  Ohio. 
The  following  year  it  made  its  first  step 
into  electronic  communication  by  ac¬ 
quiring  the  Gates  Radio  Co.  in  Qunicy. 
III.  In  1%7  Harris  made  the  largest  of 
two  dozen  acquisitions  by  merging  with 
Radiation  Inc.,  a  space-communication 
firm  located  in  Melbourne.  Fla.  here. 
This  merger  brought  Dr.  Boyd,  then 
president  of  Radiation,  and  Hartley, 
general  manager  of  its  newly  formed  in¬ 
tegrated  circuit  division,  into  the  com¬ 
pany  along  with  a  large  group  of  elec¬ 
tronics  engineers  and  scientists. 

*  *  * 

James  E.  Ricker  has  been  named  na¬ 
tional  sales  manager,  commercial  mar¬ 
kets  of  3M  Company's  printing  products 
division. 

Russell  E.  Strawbridge  has  been  named 
sales  and  marketing  manager,  newspaper 
markets  for  3M  Company. 

John  T.  Whelan  has  been  named  sales 
and  marketing  manager,  forms,  packag¬ 
ing  and  specialty  printing  markets  of  3M 
Company. 

9ic  }|c  ^ 

Randy  Simmons  has  joined  Mycro-Tek 
as  a  district  sales  manager. 

Meredith/Burda 
to  build  roto  plant 

Meredith/Burda,  Inc.,  which  operates 
a  large  rotogravure  printing  plant  in  Lyn¬ 
chburg,  Va.  will  begin  construction  of  a 
second  plant  next  year.  The  new  facility, 
to  be  located  in  the  Hickory,  N.C.,  area, 
will  cost  an  estimated  $50  million  to  build 
and  equip  and  is  scheduled  for  comple¬ 
tion  in  late  1980.  Financing  will  primarily 
be  accomplished  through  additional 
Meredith/Burda  debt  and  internal  funds. 

Construction  of  the  plant  is  scheduled 
to  begin  in  mid- 1979,  Voss  said,  but  no 
decisions  have  been  made  on  the  exact 
building  site,  architect,  or  prime  contrac¬ 
tor.  He  said  the  plant  will  be  built  to 
eventually  accommodate  four  rotogra¬ 
vure  printing  presses. 

The  new  plant  will  be  engaged  in 
commercial  printing  for  large  national 
customers — to  include  catalogs  and  ad¬ 
vertising  materials — but  Voss  said  no 
contracts  have  been  signed. 

Meredith/Burda  is  jointly  owned  by 
Meredith  Corporation,  Des  Moines, 
Iowa,  and  Burda  GmbH,  Offenburg, 
West  Germany. 


J-school  program 
for  minority  students 

Samuel  J.  Adams,  associate  professor 
of  journalism  at  the  University  of  Kan¬ 
sas,  has  received  $35,000  in  grants  to 
develop  KU-sponsored  summer  jour¬ 
nalism  programs  for  minority  students. 

The  grants  were  made  by  the  Newspa¬ 
per  Fund  Inc.,  the  philanthropic  founda¬ 
tion  of  Dow  Jones  &  Co.,  publisher  of 
the  Wall  Street  Journal,  and  several 
cooperating  newspapers.  The  grants 
were  approved  during  the  annual  meet¬ 
ing  of  the  fund  board  Nov.  7  in  Prince¬ 
ton.  N.J. 

Adams  will  receive  $20,000  to  conduct 
a  three-week  crash  training  course  to 
prepare  10  minority  students  for  summer 
journalism  jobs  on  participating  newspa¬ 
pers.  The  course  will  be  conducted  at 
American  Newspaper  Publishers  As¬ 
sociation  headquarters  in  Easton,  Pa. 

After  completing  the  vraining  course, 
Adams  said,  participants  in  the 
Minorities  Internship  Program  would  be 
placed  in  newspaper  jobs  at  regular  start¬ 
ing  salaries.  They  will  receive  profes¬ 
sional  visits  during  their  internships,  and 
at  the  end  of  the  summer,  they  will  re¬ 
ceive  $1,000  scholarships  to  continue 
university  journalism  training. 

Adams  said  that  the  goal  of  the  pro¬ 
gram  is  to  qualify  more  minority  jour¬ 
nalists  for  editing  jobs. 

Applications  for  the  Minorities  Intern¬ 
ship  Program  are  due  Dec.  I.  Any  col¬ 
lege  graduate  or  graduating  senior  in¬ 
terested  in  learning  newspaper  or 
magazine  editing  may  apply  by  writing 
the  Newspaper  Fund  Inc.,  P.O.  Box  300, 
Princeton,  N.J.,  or  contacting  Adams  at 
The  William  Allen  White  School  of  Jour¬ 
nalism  at  The  University  of  Kansas. 
Adams  said  the  program  was  open  to 
liberal  arts  and  other  majors. 

Adams  also  received  $15,000  to  ad¬ 
minister  three  summer  Urban  Journalism 
Workshops  for  high  school  students  in¬ 
terested  in  journalism.  The  two-week 
sessions  will  be  held  at  KU  in  Lawrence, 
at  Duquesne  University  in  Pittsburgh, 
Pa.,  and  at  Temple  University  in 
Philadelphia.  Each  of  the  sessions  is 
supported  on  a  matching  basis  by  local 
and  area  newspapers. 


Lee  Enterprises 
boosts  revenues 

Lee  Enterprises  Inc.,  Davenport, 
Iowa,  earned  a  net  income  of  $3.8  million 
in  the  fourth  quarter  and  $16  million  for 
the  fiscal  year  ended  Sept.  30,  1978. 

Revenues  for  the  fourth  quarter  to¬ 
taled  $26.7  million,  a  21  percent  increase 
over  the  same  period  in  1977.  Fiscal  year 
revenues  measured  $105  million  vs.  $82 
million  in  the  prior  year. 
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UNESCO  Declaration 

(Continued  from  pa^e  16) 

ing  of  peace  and  international  understanding. 

2.  Access  by  the  public  to  information  should  be  guaran¬ 
teed  by  the  diversity  of  the  sources  and  means  of  information 
available  to  it,  thus  enabling  each  individual  to  check  the 
accuracy  of  facts  and  to  appraise  events  objectively.  To  this 
end.  Journalists  must  have  freedom  to  report  and  the  fullest 
possible  facilities  of  access  to  information.  Similarly,  it  is 
important  that  the  mass  media  be  responsive  to  concerns  of 
peoples  and  individuals,  thus  promoting  the  participation  of 
the  public  in  the  elaboration  of  information. 

3.  With  a  view  to  the  strengthening  of  peace  and  interna¬ 
tional  understanding,  to  promoting  human  rights,  and  to 
countering  racialism,  apartheid  and  incitement  to  war,  the 
mass  media  throughout  the  world,  by  reason  of  their  role, 
contribute  effectively  to  promoting  human  rights,  in  particu¬ 
lar  by  giving  expression  to  oppressed  peoples  who  struggle 
against  colonialism,  neo-colonialism,  foreign  occupation  and 
all  forms  of  racial  discrimination  and  oppression  and  who  are 
unable  to  make  their  voices  heard  within  their  own  territories. 

4.  If  the  mass  media  are  to  be  in  a  position  to  promote  the 
principles  of  this  declaration  in  their  activities,  it  is  essential 
that  journalists  and  other  agents  of  the  mass  media,  in  their 
own  country  or  abroad,  be  assured  of  protection  guaran¬ 
teeing  them  the  best  conditions  for  the  exercise  of  their 
profession. 

Article  ni 

1.  The  mass  media  have  an  important  contribution  to 
make  to  the  strengthening  of  peace  and  international  under¬ 
standing  and  in  countering  racialism,  apartheid  and  incite¬ 
ment  to  war. 

2.  In  countering  aggressive  war,  racialism,  apartheid  and 
other  violations  of  human  rights  which  are  inter  alia  spawned 
by  prejudice  and  ignorance,  the  mass  media,  by  disseminat¬ 
ing  information  on  the  aims,  aspirations,  cultures  and  needs 
of  all  people,  contribute  to  eliminate  ignorance  and  misun¬ 
derstanding  between  peoples,  to  make  nationals  of  a  country 
sensitive  to  the  needs  and  desires  of  others,  to  insure  the 
respect  of  the  rights  and  dignity  of  all  nations,  all  peoples  and 
all  individuals  without  distinction  of  race,  sex,  language, 
religion  or  nationality  and  to  draw  attention  to  the  great  evils 
which  afflict  humanity,  such  as  poverty,  malnutrition  and 
diseases,  thereby  promoting  the  formulation  by  states  of 
policies  best  able  to  promote  the  reduction  of  international 
tension  and  the  peaceful  and  the  equitable  settlement  of 
international  disputes. 

Article  IV 

The  mass  media  have  an  essential  part  to  play  in  the 
education  of  young  people  in  a  spirit  of  peace,  justice,  free¬ 
dom,  mutual  respect  and  understanding,  in  order  to  promote 
human  rights,  equality  of  rights  as  between  all  human  beings 
and  all  nations,  and  economic  and  social  progress.  Equally 
they  have  an  important  role  to  play  in  making  known  the 
views  and  aspirations  of  the  younger  generation. 

Article  V 

In  order  to  respect  freedom  of  opinion,  expression  and 
information  and  in  order  that  information  may  reflect  all 
points  of  view,  it  is  important  that  the  points  of  view  pre¬ 
sented  by  those  who  consider  that  the  information  published 
or  disseminated  about  them  has  seriously  prejudiced  their 
effort  to  strengthen  peace  and  international  understanding, 
to  promote  human  rights  or  to  counter  racialism,  apartheid 
and  incitement  to  war  be  disseminated. 

(Continued  on  page  30) 
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Jim  Tremont,  Production  Manager  for  The  Enterprise  - 
Journal,  Beaumont,  Texas,  is  so  enthusiastic  about  the 
performance  of  the  SMITH  RPM  DAMPENER  SYSTEM, 
on  the  Goss  Cosmo,  he  volunteered  to  tell  the  world  about 
his  company’s  experience  with  it. 

“We  were  having  tremendous  waste  problems, 
and  far  too  much  down-time  for  maintenance 
and  repair  work  on  our  previous  dampener  (not 
a  Smith).  Then  we  switched  to  SMITH!  That 
was  the  best  move  we  ever  made! 

Our  new  SMITH  DAMPENER  cut  wastes  so 
dramatically  that  the  system  paid  for  itself  in 
less  than  8  months!!  Another  advantage  is  its 
quick,  easy  maintenance. 

I  recommend  it.  If  you  want  to  save  time,  money 
and  tempers  .  .  .  SWITCH  TO  SMITH!” 

Jim  Tremont  is  sold  on  SMITH.  If  you’d  like  more  informa¬ 
tion  about  his  press  room  experiences  and  results,  contact 
him  at: 

THE  ENTERPRISE  JOURNAL 
380  WALNUT  STREET 
BEAUMONT,  TEXAS  77704 
„  (713)833-3311 


SMITH  DAMPENER  SYSTEM 

P.O.  BOX  12205  /  9040  CODY 
OVERLAND  PARK,  KANSAS  66212 
Phone  (913)  888-0695 
Telex  42516 
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Photo  credits 


Billy's  self-portrait,  age  6. 


Of  the  Bradley  photos,  the  young  photographer's  father — 
William  L.  LaForce,  Jr.,  picture  editor  and  veteran  photog¬ 
rapher  for  the  New  Jersey  edition  of  the  New  York  Daily  News 
and  director  of  Region  3  of  the  National  Press  Photographers 
Association — says  that  the  youngster  shot  from  the  low  angles 
to  show  the  size  of  the  Senatorial  candidate.  Of  course,  it 
would  take  a  box  or  ladder  for  the  third  grader  to  shoot  from  a 
high  angle. 

Once  commenting  that  Billy  liked  "to  be  in  command  of  his 
subjects"  and  liked  to  post  them,  his  father  now  says  that 
while  Billy  is  shooting  more  candidly,  he  still  likes  "to  give 
directions." 

The  Daily  News  photographer  returned  at  the  end  of  the 
long  New  York  City  newspaper  strike  from  one  of  Chuck  Scott's 
picture  editing  workshops  at  Ohio  University,  where  Scott 
sends  his  "students"  out  on  campus  to  shoot  pictures  with  one 
of  the  same  kind  of  Hong  Kong  plastic  cameras  that  young 
Billy  had  at  age  4.  Billy  graduated  to  a  Nikon  about  age  6. 

There's  a  dark  room  at  home  in  Mountain  Lakes  and  Billy 
knows  how  to  print  but  proud  father  printed  the  shots  for  E&P. 
Billy's  mother,  Dorothy  LaForce,  is  not  a  photographer  but  was 
editor  of  her  high  school  paper. 

In  September  of  1977,  the  Boonton  Times-Bulletin  ran  a 
page  one  photo  Billy  shot  on  a  playground  and  a  few  days 
later  ran  an  inside  feature  layout  and  interview  in  which  the 
nearly-7-year-old  said  that  he  wants  to  be  a  doctor  because 
"they  help  people  and  make  a  lot  of  money."  Billy  LaForce's 
photos  have  appeared  in  the  Daily  Record  of  Morris  County  in 
addition  to  the  Boonton  Times-Bulletin.  Here  are  excerpts  from 
his  growing  portfolio. 

— Lenora  Williamson 


Legally  speaking 
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only  times  that  police  misconduct — 
illegal  searches  or  coerced  confessions — 
are  brought  to  light.  To  safeguard  the 
flow  of  this  information,  the  newspapers 
asked  the  Court  to  apply  the  same  strict 
standards  in  closing  courtrooms  as  it 
established  two  years  ago  in  the  Nebras¬ 
ka  “prior  restraint”  case. 

The  press  could  be  ejected  from  a 
hearing  only  if  there  is  “evidence"  that 
(I)  the  publicity  creates  a  “clear  and  pre¬ 
sent  danger  to  a  fair  trial;  (2)  barring  the 
press  will  avoid  the  danger;  and  (3)  a  fair 
trial  cannot  be  assured  by  other  means. 
These  are  basically  the  standards  rec¬ 
ommended  by  the  American  Bar  Associ¬ 


ation.  Some  press  advocates  take  an 
even  firmer  position,  arguing  for  no  sec¬ 
ret  hearings  under  any  circumstances. 
Indeed,  some  feel  that  Gannett  may  have 
conceded  too  much. 

Another  problem  with  closing  hearings 
is  that  there  is  no  guarantee  the  proceed¬ 
ings  will  remain  secret.  If  the  press  finds 
out  from  a  lawyer,  a  defendant,  a  court 
clerk  or  bailiff,  there  is  nothing  to  keep 
the  story  from  becoming  page  one  news. 
There  is  also  the  danger  that  a  leaked 
story  of  a  closed  hearing  may  expand  the 
coverage  out  of  proportion  to  its  news 
value. 

Apparently  lost  on  Justices  Burger, 
Rehnquist  and  Stevens  was  the  concept 
that  pre-trial  publicity  is  most  often  not 
read,  not  remembered,  or  not  considered 
by  criminal  juries.  What  else  can  explain 
jury  verdicts  exonerating  defendants  in 


numerous  highly  publicized  trials,  in¬ 
cluding  most  recently.  Dr.  Jascalevitch? 
Jurors  bend  over  backwards  to  honor 
judges’  admonitions  to  decide  cases  only 
on  the  evidence  heard  in  court.  Most  trial 
lawyers  and  judges  contend  that  jurors 
somehow  strip  themselves  of  pettiness, 
prejudice  and  meanness  of  spirit  when 
they  take  the  oath  to  serve.  If  it  were  not 
so,  the  jury  system  would  have  failed 
long  ago.  It  has  not. 

The  system  has  survived  without  sec¬ 
ret  hearings  which  is  proof  enough  that 
an  informed  citizenry  and  a  fair  trial  are 
not  incompatible  goals. 

Classified  ad  record 

The  Detroit  News  has  run  its  3,000,000 
classified  ad  for  1978,  marking  the  first 
time  that  the  News  has  reached  this  fig¬ 
ure. 


Bayh  supports 
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ernmental  abuse  of  our  right  to 
privacy — the  most  fundamental  and 
comprehensive  of  all  constitutional 
rights.” 

“It  can  be  only  a  matter  of  time  before 
a  free  and  vigorous  press  finds  its  con¬ 
stitutionality  protected  functions  ham¬ 
pered  by  the  resultant  limitation  of  in¬ 
formation,”  Bayh  said. 

“In  the  majority  of  nations,”  Bayh 
said,  “there  is  no  free  press.  Correspon¬ 
dents  and  citizens  report  and  read  only 
what  is  approved  by  the  government. 
The  news  media  is  little  more  than  the 
propaganda  arm  of  the  state.  Recently 
there  have  even  been  attempts  to  impose 
a  form  of  censorship  of  the  American 
press  operating  in  other  countries. 

“In  our  own  country,  of  course,  such 
extremes  would  never  be  tolerated.  But 
it  is  sobering  to  contemplate  the  tes¬ 
timony  of  one  of  our  witnesses  at  the 
hearing  on  the  Citizen's  Privacy  Protec¬ 
tion  Act,  who  stated  that  his  network's 
newsroom  had  never  been  entered  and 
searched  by  the  police  in  any  other 
foreign  country,  but  that  as  a  result  of  the 
Stanford  Daily  opinion,  such  practices 
are  permissible  here.” 

The  legislation  Bayh  intends  to  intro¬ 
duce  to  resolve  these  problems  is  the 
Citizen's  Privacy  Protection  Amendment 
of  1978. 

PRSA  elects  Kraner 

Thomas  Kraner.  director  of  public  re¬ 
lations,  American  Paper  Institute,  was 
elected  chairman  of  the  Public  Relations 
Society  of  America's  Association  Sec¬ 
tion. 

The  section.  PRSA's  second  largest, 
has  close  to  I.O(K)  members  representing 
national,  regional  and  local  trade  and 
professional  associations. 
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Sportswriters 
come  to  blows 
with  athletes 

A  25-year  old  sportswriter  for  the 
Reno  (Nev.)  Eveniufi  Gazette  and 
Nevada  State  Journal  has  fded  an  as¬ 
sault  and  battery  complaint  against 
former  New  York  Yankee  manager  Billy 
Martin,  following  the  latest  confronta¬ 
tion  between  a  sportswriter  and  a 
member  of  the  athletic  profession. 

Sportswriter  Ray  Hagar  suffered  a 
black  eye,  a  cut  lower  lip  and  a  chipped 
tooth  after  Martin  hit  him  November  10 
in  a  bar  at  the  Centennial  Coliseum  in 
Reno.  Martin  contends  that  Hagar  pro¬ 
voked  him  and  that  he  threw  the  punch  in 
self  defense. 

The  incident  follows  one  which  oc¬ 
curred  a  few  months  ago  in  Philadelphia 
when  Philadelphia  Phillies  shortstop 
Larry  Bowa  confronted  Ray  W.  Kelly,  a 
sportswriter  for  the  Camden  (N.J.) 
Courier  Post,  and  landed  a  blow  after  an 
argument  over  a  story  Kelly  had  written. 

Another  more  recent  confrontation 
took  place  in  Green  Bay  between  Green 
Bay  Packer  coach  Bart  Starr  and  four 
sportswriters.  No  physical  blows  have 
been  exchanged  thus  far,  but  Starr  and 
other  Packer  football  players  have  ver¬ 
bally  abused  the  reporters  for  printing  a 
story  derogatory  to  the  Packer  organiza¬ 
tion. 

In  the  Reno  incident,  Martin  admitted 
hitting  the  sportswriter,  but  said  Hagar 
provoked  him.  “He  challenged  me  to  a 
fight,  no  question,”  Martin  told  report¬ 
ers  afterward.  “I'm  sorry  it  happened. 
It's  nothing  to  be  proud  of.” 

Martin  told  another  reporter  for  the 
Reno  papers  that  Hagar  had  “Stuck  his 
chest  out.  He  said  he  could  whip  me.  He 
said  I  was  not  that  tough.  I  thought  he 
was  going  to  throw  a  punch  at  me  before 
I  hit  him.” 

Hagar  disputed  Martin's  version.  “I 
did  not  challenge  him  to  a  fight,”  he  said. 
“I  was  just  trying  to  stand  up  to  him 
when  he  tried  to  take  away  my  notes.  I 
was  holding  both  my  hands  behind  my 
back  (to  protect  the  notes.)  If  I  had 
wanted  to  fight  him,  I  would  have  had 
my  fists  up  and  1  would  have  taken  my 
glasses  off.” 

Martin's  blow  knocked  Hagar's  glass¬ 
es  off. 

Martin  was  in  Reno  for  the  opening 
game  of  the  Western  Basketball  Associa¬ 
tion  between  the  Reno  Bighorns  and  the 
Las  Vegas  Dealers.  Martin  is  a  personal 
friend  of  Bighorns  coach  Bill  Musselman 
and  was  on  hand  to  promote  the  new 
team's  first  game. 

Hagar  was  interviewing  Martin  in  a  bar 
at  the  coliseum  during  halftime  of  the 
basketball  game.  He  said  the  interview 
had  been  “cordial,”  until  he  started  to 
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“We  condemn  Billy  Martin's  bullyish 
violence.  Hitting  people  is  against  the 
law  and  we  believe  it  is  the  proper  busi¬ 
ness  of  the  District  Attorney's  office  to 
prosecute  this  violent  man  and  for  the 
courts  to  bring  him  to  justice.” 

After  consulting  with  attorneys, 
Lerude  said  it  would  not  be  proper  legal 
procedure  for  the  newspaper  to  take  ac¬ 
tion  against  Martin  in  the  matter.  He  said 
Hagar  personally  has  filed  charges 
against  Martin  and  that  he  hopes  the  Dis¬ 
trict  Attorney's  office  will  also  file 
charges  after  investigating. 

Martin  has  had  several  run-ins  with 
New  York  reporters,  but  none  ever 
ended  in  a  fight.  Shortly  before  Martin 
resigned  as  manager  of  the  Yankees,  he 
claimed  he  had  been  misquoted  by  two 
New  York  newspaper  reporters.  The  re¬ 
porters  had  quoted  Martin  as  saying  Reg¬ 
gie  Jackson  was  a  bom  liar  and  Yankee 
owner  George  Steinbrenner  was  a  con¬ 
victed  liar. 

Martin  has  also  publicly  stated  that  it 
Ray  agar  j^,  bdief  that  the  New  York  newspa- 

ask  Martin  questions  about  Yankees'  P®''  strike  contributed  to  the  Yankee  s 

right  fielder  Reggie  Jackson.  Hagar  said  comeback  under  Bob  Lemon,  who  re- 

Martin  got  upset.  placed  him  as  manager.  It  was  Martin's 

“He  said  that  writers  always  twist  contention  that  the  reporters  were  not 
things.”  Hagar  said.  “He  saw  me  writing  around  to  stir  up  controversy, 
things  down  and  he  wanted  to  see  my  In  Philadelphia,  relations  between  the 
notes.”  Hagar  said  he  refused  and  held  Phillies  and  the  press  are  still  strained 
the  notes  behind  his  back.  He  said  Mar-  following  the  Bowa-Kelly  incident.  In 
tin  reached  around  to  grab  the  notes  and  wrote  a  strong  column 

then  hit  him.  Bystanders  then  restrained  critical  of  Bowa.  When  Kelly 

IViartin.  walked  into  the  clubhouse  that  day  he 

Ansel  Dilly,  public  relations  official  for  was  confronted  by  Bowa,  who  was  re- 

the  Western  Basketball  Association  wit-  strained  by  teammate  Ron  Reed.  Bowa 
nessed  the  incident  and  said  Hagar  had  fought  to  get  free  and  Kelly  was  struck, 
asked  Martin  if  he  thought  Reggie  Bowa  at  first  refused  to  talk  to 
Jackson  would  still  be  with  the  Yankees  sportswriters,  but  by  the  end  of  the  sea- 

in  1980  when  Martin  is  scheduled  to  usual  self,  according  to 

again  become  the  team  manager.  Bodley,  sports  editor  of  the  Wil- 

Dilly  said  Martin  refused  to  answer,  mington  (Del.)  News  Journal. 

He  said  Hagar  then  asked  about  As-  .  situation  in  Green  Bay  is  still  brew- 

sociated  Press  stories  he  had  read  quot-  T^l’ut  one  began  when  sportswriters 

ing  Martin  as  saying  that  Jackson  lacked  Milwaukee  Journal,  Milwaukee 

“the  true  Yankee  spirit  ”  Sentinel,  Green  Bay  Press  Gazette  and 

Dilly  said  it  was  then  that  Martin  the  Associated  Press  noticed  that  free 

began  to  lecture  Hagar  about  using  agent  Duane  Thomas  had  been  working 

quotes  he  hadn't  heard  himself.  oat  with  the  Packers  longer  than  the  al- 

According  to  Dilly,  Martin  said,  loted  24  hour  period  allowed  under  NFL 
“Aren't  you  reporters  honest?”  Then,  rules. 

according  to  Dilly,  he  said,  “That's  a  ^he  reporters  questioned  Packer 
good  story  I  gave  you.  I’m  going  to  take  coach  Bart  Starr  about  it  and  Starr  at- 
it  back.”  Hagar  refused  to  give  Martin  tempted  to  have  them  suppress  the  story, 
his  notes  “This  is  a  damned  cutthroat  busi- 

Another  witness,  Neil  Christiansen,  ness,  Starr  said.  “There  are  others  out 
president  of  the  Western  Basketball  As-  there  trying  to  get  an  edge,  working  out 
sociation  said  of  Martin’s  action,  “If  guys  in  pads  and  with  their  teams.  They 
anyone  was  ever  justified  in  hitting  cheating.  We  don  t  chat.  But  we  re 
someone,  he  was.”  going  to  go  to  the  limit  within  the  rules. 

Evening  Gazette  and  Journal  publisher  re  going  to  bend  them  within  the 

Warren  Lerude  said,  “the  position  of  the  framework. 

Gazette-Journal  is  clear.  We  will  not  tol-  tl'®  reporters,  “You  can 

erate  violence  against  any  of  our  jour-  print  what  you  want,  but  if  you  print  this, 
nalists  as  they  gather  news  for  our  read-  your  asses  are  not  going  to  come 
ers.  We  are  not  concerned  solely  for  re-  through  this  (lockerroom)  door  again, 
porters,  but  we  believe  all  persons  story  ran  in  the  next  editions  of 

should  be  able  to  do  their  work  without  the  Journal,  Sentinel,  Press  Gazette  and 
being  beaten  up.  (Continued  on  page  33l 
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Oregonian’s  ‘handyman’  starts 
third  year  of  service 


By  Buck  L.  Hannon 

More  than  11,000  readers  of  the 
Northwest  Mtiftazine,  Sunday  magazine 
section  of  the  Oretionian ,  have  taken  ad¬ 
vantage  of  the  public  service  feature, 
“Fix-lt-By-Phone"  since  it  was  inaugu¬ 
rated  just  more  than  two  years  ago  by 
that  Portland  (Oregon)  newspaper. 

The  idea  was  conceived  by  the  news¬ 
paper’s  Sunday  Editor,  Joseph  R. 
Bianco. 

For  five  days  a  week,  three  hours  a 
day,  a  professional  home  remodeler 
turned  free-lance  writer  answers  ques¬ 
tions  put  to  him  over  the  telephone  on 
the  subject  of  how  to  make  home  repairs. 

The  mechanics  of  the  feature  were 
worked  out  by  Bianco,  once  he  found 
one  of  his  free  lancers,  Jerry  Rudy,  had  a 
background  in  home  building  and  re¬ 
modeling.  It  commenced  with  Rudy 
being  asked  to  do  a  weekly  “handyman” 
column. 

The  next  step  was  to  enlist  the  aid  of 
the  Pacific  Northwest  Bell  Telephone 
Company.  Bianco  learned  that  by  special 
arrangement,  a  system  could  be  worked 
out  whereby  one  of  the  Oregonian's  reg¬ 
ular  phone  lines  was  made  available,  ex¬ 
clusively,  for  readers  calling  in  with  ques¬ 
tions  on  how  to  make  home  repairs.  Dur¬ 
ing  the  hours  the  “handyman”  is  on 
duty,  all  calls  going  through  that  number 
are  automatically  rerouted  by  computer 
(even  before  being  answered)  to  what¬ 
ever  phone  is  available,  on  that  particu¬ 
lar  day,  to  the  newspaper's  “handy¬ 
man.”  It  can  be  a  phone  in  his  home,  in 
a  friend’s  home,  or  wherever  else  he 
might  be  during  his  duty  hours. 

The  entire  feature  is  purchased  as  a 
package  by  the  Northwest  Magazine;  the 
column  plus  the  service.  It  is  all  on  a  free 
lance  basis,  obviating  the  necessity  of 
hiring  special  employees  to  man  it. 

During  the  first  couple  of  weeks  many 
readers  were  a  little  leery  that  somehow 
along  the  line  it  would  cost  them  some- 

Page  designs 
shown  in  bookiet 

The  American  Press  Institute  has  pub¬ 
lished  a  summary  of  its  Newspaper 
Design  Seminar,  which  was  held  in 
July  1978. 

The  booklet  is  being  sent  to  newspa¬ 
pers,  professional  organizations  and 
journalism  schools  in  the  hope  that  it  will 
aid  in  further  improving  the  attractive¬ 
ness  and  utility  of  newspapers. 

Printing  and  distribution  of  the  booklet 
was  made  possible  by  a  grant  from  the 
Newspaper  Readership  Council. The 
Council  consists  of  16  newspaper  organi¬ 
zations  working  together  to  enhance 
readership  of  newspapers. 
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thing.  Very  quickly,  however,  readers 
discovered  that  a  public  service  was 
being  offered  to  them,  and  the  lines  to 
the  handyman  have  been  “hot”  ever 
since. 

Many  of  the  Sunday  newspapers 
learned  of  the  success  in  an  announce¬ 
ment  made  by  Sunday  Editor  Bianco  at 
an  annual  meeting  of  the  American  As¬ 
sociation  of  Sunday  and  Feature  Editors 
two  years  ago.  So  far.  the  only  other 
newspaper  equipped  to  handle  such  a 
service  is  the  Boston  (ilohe.  (Editor  &. 
hihlisher,  Oct.  14.  1978). 

Antitrust  suit 
filed  by  publisher 

Fulton  (Mo.)  Knifidom  News  (m;>)  anu 
Columhia  (Mo.)  Tribune  have  been  sued 
by  the  Fiilton  (Mo.)  Sun-Gazette  (e-mon. 
to  fri.;  S). 

The  suit  charges  the  newspaper  and 
their  owner,  H.  J.  Waters  III,  with  co¬ 
conspiracy  in  an  attempt  to  eliminate  the 
Sun-Gazette  as  a  competitor  in  violation 
of  the  Clayton  Act,  Sherman  Act  and  the 
Robinson- Patman  Act. 

The  Sun  Gazette  was  started  in  1888.  It 
has  a  combined  daily  and  Sunday  circu¬ 
lation  of  1 1,166,  according  to  Donald  R. 
Stimble,  president. 

In  the  suit  filed  in  U.S.  District  Court 
in  Kansas  City  on  November  15,  the 
Sun-Gazette  claims  the  Daily  News  is 
operated  at  substantial  losses  made  pos¬ 
sible  by  the  advances  of  cash  and  ser¬ 
vices  from  the  income  and  profits  of  the 
Columbia  Tribune  and  the  use  of  the 
Tribune's  presses,  composition  equip¬ 
ment  and  personnel.  The  Daily  News 
was  started  in  1971.  It  has  a  sworn  circu¬ 
lation  of  7,060. 

It  also  alleged  that  two  papers 
schemed  to  create  a  monopoly  by  selling 
ads  and  subscriptions  at  unreasonably 
low  rates  and  below  costs;  by  giving 
away  paper  on  Wednesdays  and  Thurs¬ 
days;  by  offering  combination  rates  be¬ 
tween  the  two  papers  at  one-half  of  their 
regular  rates,  and  by  discriminating  in 
price  and  service  between  different  ad¬ 
vertisers. 

Five  millionth 
classified  ad 

Los  Anizeles  Times  published  its  five 
millionth  classified  ad  for  1978  on  Sun¬ 
day,  Nov.  5.  This  was  36  days  earlier 
than  last  year's  record  pace. 

It  was  the  second  consecutive  year  the 
Times  has  published  more  than  five  mil¬ 
lion  classified  ads.  In  1977,  the  Times 
published  5.212,159  classified  ads. 

The  Times  has  published  more  than 
four  million  classified  ads  in  a  single  year 
eight  times. 


29  indicted  by  U.  S. 
in  Chicago  agency 

Sealed  indictments  were  handed  down 
last  week  by  a  Federal  grand  jury  in 
Chicago  against  29  inspectors  and  super¬ 
visors  in  the  city’s  Building  Depart¬ 
ment’s  Bureau  of  Electrical  Inspection. 

The  inspectors  are  accused  of  extor¬ 
tion  and  of  accepting  kickbacks  from 
contractors  as  a  condition  of  issuing 
work  permits  or  of  certifying  completed 
work. 

The  indictments,  which  were  made 
public  November  17,  follow  an  under¬ 
cover  investigation  by  the  Chicago  Sun- 
Times  in  January. 

Working  with  the  Better  Government 
Association,  the  newspaper  operated  a 
tavern  with  structural  defects.  Using 
hidden  cameras  and  recording  devices, 
the  newspaper  described  instances  in 
which  they  said  they  had  received  cer¬ 
tification  for  work  not  done,  after  paying 
bribes  to  inspectors. 

Ten  city  and  state  inspectors  were 
suspended  in  connection  with  those  find¬ 
ings.  including  three  state  liquor  inspec¬ 
tors,  four  building  inspectors,  two  health 
inspectors  and  a  fire  inspector. 

The  indictments  affect  nearly  40%  of 
the  Bureau  of  Electrical  Inspection’s 
staff  of  78  people.  Included  in  the  in¬ 
dictments  were  one  assistant  chief,  four 
area  supervisors  and  one  former  area 
supervisor.  The  remaining  23  are  inspec¬ 
tors. 

After  the  disclosures  by  the  Sun- 
Times,  Mayor  Michael  A.  Bilandic  had 
requested  a  budget  of  about  $250,000  for 
the  Office  of  Professional  Review,  which 
was  established  to  monitor  inspectors. 


«  •  WOHCI 


<  •  •  woncESTE 

RCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  W( 


RCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  WC 


I  •  WORCESTI 


WORCESTEi 


the  other  major  market 


RCESTEr 


I  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTEi 


RCESTER  •  WORCESTER. 


IRCESTE 


In  the  Boston  A.D.L 

(the  nation’s  5th  largest) 


RCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  W< 


«  •  WORCESTER  '  WORCESTER  •  WORCESTER  •  WORCESTEI 
RCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  WO 


LSTER  •  WORCESTEI 


I  •  WORCESTER 


WORCESTER  TELEGRAM  &  GAZEHE 

Dsily  144,111  Sunday  106,925 


Represented  by  CWO  &  0 


UNESCO  Declaration 

(Continued  from  pcifte  25)) 


Article  VI 

For  the  establishment  of  a  new  equilibrium  and  greater 
reciprocity  in  the  flow  of  information,  which  will  be  condu¬ 
cive  to  the  institution  of  a  just  and  lasting  peace  and  to  the 
economic  and  political  independence  of  the  developing  coun¬ 
tries,  it  is  necessary  to  correct  the  inequalities  in  the  flow  of 
information  to  and  from  developing  countries,  and  between 
those  countries.  To  this  end,  it  is  essential  that  their  mass 
media  should  have  conditions  and  resources  enabling  them 
to  gain  strength  and  expand,  and  to  cooperate  both  among 
themselves  and  with  the  mass  media  in  developed  countries. 

Article  VII 

By  disseminating  more  widely  all  of  the  information  con¬ 
cerning  the  objectives  and  principles  universally  accepted 
which  are  the  bases  of  the  resolutions  adopted  by  the  differ¬ 
ent  organs  of  the  United  Nations,  the  mass  media  contribute 
effectively  to  the  strengthening  of  peace  and  international 
understanding,  to  the  promotion  of  human  rights,  as  well  to 
the  establishment  of  a  more  just  and  equitable  international 
economic  order. 

Article  VIII 

Professional  organizations,  and  people  who  participate  in 
the  professional  training  of  journalists  and  other  agents  of  the 
mass  media  and  who  assist  them  in  performing  their  func¬ 
tions  in  a  responsible  manner  should  attach  special  impor¬ 
tance  to  the  principles  of  this  declaration  when  drawing  up 
and  insuring  application  of  their  codes  of  ethics. 

Article  IX 

In  the  spirit  of  this  declaration,  it  is  for  the  international 
community  to  contribute  to  the  creation  of  the  conditions  for 


a  free  flow  and  wider  and  more  balanced  dissemination  of 
information,  and  the  conditions  for  the  protection,  in  the 
exercise  of  their  functions,  of  journalists  and  other  agents  of 
the  mass  media.  UNESCO  is  well  placed  to  make  a  valuable 
contribution  in  this  respect. 

Article  X 

1 .  With  due  respect  for  constitutional  provisions  designed 
to  guarantee  freedom  of  information  and  for  the  application 
of  international  instruments  and  agreements,  it  is  indispens¬ 
able  to  create  and  maintain  throughout  the  world  the  condi¬ 
tions  which  make  it  possible  for  the  organizations  and  per¬ 
sons  professionally  involved  in  the  dissemination  of  informa¬ 
tion  to  achieve  the  objectives  of  this  declaration. 

2.  It  is  important  that  a  free  flow  and  wider  and  better 
balanced  dissemination  of  information  be  encouraged. 

3.  To  this  end,  it  is  necessary  that  states  should  facilitate 
the  procurement,  by  the  mass  media  in  the  developing  coun¬ 
tries,  of  adequate  conditions  and  resources  enabling  them  to 
gain  strength  and  expand,  and  that  they  should  support 
cooperation  by  the  latter  both  among  themselves  and  with 
the  mass  media  in  developed  countries. 

4.  Similarly,  on  a  basis  of  equality  of  rights,  mutual  advan¬ 
tage,  and  respect  for  the  diversity  of  cultures  which  go  to 
make  up  the  common  heritage  of  mankind,  it  is  essential  that 
bilateral  and  multilateral  exchanges  of  information  among  all 
states,  and  in  particular  between  those  which  have  different 
economic  and  social  systems  be  encouraged  and  developed. 

Article  XI 

For  this  declaration  to  be  fully  effective  it  is  necessary, 
with  due  respect  for  the  legislative  and  administrative  provi¬ 
sions  and  the  other  obligations  of  member  states,  to  guaran¬ 
tee  the  existence  of  favorable  conditions  for  the  operation  of 
the  mass  media,  in  conformity  with  the  provisions  of  the 
Universal  Declaration  of  Human  Rights  and  with  the  corres¬ 
ponding  principles  proclaimed  in  the  International  Covenant 
on  Civil  and  Political  Rights  adopted  by  the  General  Assem¬ 
bly  of  the  United  Nations  in  1966. 


Illiterates  and  ‘tables’ 
threats  to  press,  freedom 


Newspapers  have  had  to  turn  to 
sophisticated  technology  and  advanced 
marketing  techniques  to  reach  young 
readers,  according  to  Bob  Bulla,  vice- 
president  and  marketing  director  of  Val¬ 
ley  National  Bank,  Phoenix,  and  a 
former  promotion  manager  of  the 
Phoenix  Republic  &  Gazette. 

In  a  speech  before  the  western  re¬ 
gional  conference  of  the  International 
Newspaper  Promotion  Association  in 
Phoenix,  Bulla  said  that  “a  generation 
of  ‘tubies’ — young  people  oriented  to 
pictures  rather  than  words,  poses  the 
greatest  threat  to  newspapers.” 

“The  growth  of  illiteracy,”  he  said,  “is 
a  real  threat,  not  only  to  newspapers,  but 
to  the  continuance  of  our  freedoms  in 
this  country.” 

Bulla  said  that  the  group  is  almost  im¬ 
possible  to  profde  and  research,  because 
they  don’t  respond  well  to  written  ques¬ 
tionnaires,  lack  the  ability  to  com¬ 
prehend  what  is  being  asked,  and  the 
ability  to  write  down  their  responses. 

He  cited  a  University  of  Texas  study 
showing  that  20%  of  the  adults  in  the  U. 
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S.  are  functionally  illiterate,  with  another 
20%  “not  much  better  off.” 

“We  are  creating  a  nation  of  people 
who  will  be  able  to  think  and  reason  in 
only  the  most  superficial  terms  because 
of  the  lack  of  depth  in  broadcast  news,” 
Bulla  added. 

“We  can  only  think  as  deeply  as  our 
vocabularies  will  allow,”  Bulla  said, 
proposing  that  newspaper-sponsored 
marble  tournaments  should  be  replaced 
with  spelling  bees,  and  that  sales  promo¬ 
tions  had  best  be  multimedia  affairs,  be¬ 
cause  “if  your  market  isn’t  already  sub¬ 
scribing  to  your  newspaper,  ads  inside  it 
aren’t  going  to  reach  them.” 

Bulla  suggested  that  newspapers 
should  develop  a  more  satisfying  product 
for  certain  identifiable  groups,  along  with 
the  usual  community  coverage. 

“One  group  that  newspapers  have 
succeeded  in  alienating  is  the  business 
community,”  he  said.  “Most  business 
people  are  painfully  aware  that  while  the 
typical  reporter  assigned  to  the  business 
beat  may  not  be  antagonistic  to  business, 
neither  is  well-trained  or  educated  for  the 
job. 


“The  business  person  feels  he  won’t 
be  heard,  at  least  not  in  a  timely  fashion. 
Even  the  best-connected  business  jour¬ 
nalists  know  the  depth  of  emotion  about 
the  media’s  coverage  that  is  harbored  in 
the  breasts  of  most  corporate  executives. 

“The  objective  of  recapturing  lost 
newspaper  customers  can’t  be  ac¬ 
complished  by  feeding  the  egos  of  editors 
and  reporters.  It  can  only  be  ac¬ 
complished  through  careful  research, 
thoughtful  planning  and  determined  im¬ 
plementation,”  he  said. 

Bulla  added  that  freedom  of  enterprise 
and  commerce  are  as  sacred  to  the 
businessman  as  freedom  of  the  press  is 
to  the  journalist. 

“If  we  lose  either  the  freedom  of  the 
press  or  the  freedom  of  the  marketplace, 
there  won’t  be  much  left  for  anybody,” 
he  said. 

In  election  of  officers  for  1979,  David 
Della  Maggiore,  promotion  director,  San 
Jose  Mercury  &  News  was  elected  presi¬ 
dent  of  INPA’s  Western  Region,  with 
Bob  Paulos,  Scripps-League  Newspa¬ 
pers,  Spokane,  Wash.,  elected  1st  vice- 
president;  Ed  Sebastyan,  Saskatoon 
(Sask.)  Star-Phoenix,  2nd  vicepresident; 
and  Greg  Stevens,  Torrance  (Ca.)  Daily 
Breeze,  secretary-treasurer. 
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Interim  papers  emerge 
during  St.  Louis  strike 


FOR  THE  FIRST 
TIME  IN  A 
SINGLE 
SOURCE... 

INSTANT 
I  CONTACTS 


Thanks  to  a  pressmen's  strike  called 
Nov.  20  neither  the  St.  Louis  Post- 
Dispatch  nor  the  St.  l.ouis  (iiohc- Demo¬ 
crat  are  publishing. 

The  labor  dispute,  which  erupted  over 
manning  reductions,  is  against  the  Post- 
Dispatch  which  also  prints  under  con- 
ract  the  Newhouse  owned  Globe-Demo¬ 
crat. 

The  Dispatch,  a  Pulitzer  Publishing 
Company  paper,  originally  sought  to 
eliminate  through  attrition  the  Jobs  of 
thirty  pressmen  and  17  flymen. 

Members  of  Local  610  of  the  I'eam- 
sters  Union  who  operate  loading  con¬ 
veyers  (dock  hands)  have  also  gone  out 
on  strike  this  week  (November  2S). 

Neither  company  would  comment  on 
revenues  lost  so  far  from  the  strike. 

Newspaper  Guild  staffers  at  the  Dis¬ 
patch  voted  two  to  one  to  honor  the 
picket  line.  Their  counterparts  at  the 
Globe,  however,  decided  that  since  their 
paper  was  not  on  strike,  no  such  action 
was  necessary. 

Two  interim  tabloids  hit  St.  Louis 
newsstands  Nov.  27 — both  carrying  20- 
cent  pricetags. 

The  St.  Louis  News,  published  by  Just- 
Your-Type  Printing  Compiiny  of  St.  I>ouis, 
claimed  a  print  run  of  65,(X)()  its  first  day 
and  a  page  count  of  24.  The  mid-morn¬ 
ing  effort,  staffed  by  employees  from  the 
two  striking  dailies,  currently  publishes 
three  times  a  week. 

The  St.  Louis  Times,  also  staffed  by 
Post  and  Globe  employees  is  published 
by  Charles  Klotzer,  publisher  of  the 
St.  Louis  Journalism  Review  and  Focus 
Magazine.  Like  the  News,  it  comes  out 
three  times  a  week  but  has  its  eye  on  a 
six-day  production  schedule.  It  currently 
is  running  115,(K)0  copies. 

The  predicament  of  the  struck  dailies 
has  left  many  retailers  scurrying  after 
other  mediums  to  promote  what  may  be 
their  biggest  Christmas  yet. 

Most  local  radio  and  television  stations 
have  reported  increased  sales,  while 
suburban  papers  are  turning  away  ads 
because  of  the  newsprint  shortage. 

Globe  publisher  G.  Duncan  Bauman 
swears  he  is  not  looking  for  other  print¬ 
ers.  “Let’s  just  say  the  discussions  are 
constantly  underway  as  to  when  we  may 
be  able  to  publish  another  newspaper," 
Bauman  said.  This  “includes  the  possible 
resolve  of  the  strike  promptly  and  in¬ 
numerable  other  circumstances.  I'd 
rather  not  get  into  the  other  circum¬ 
stances.” 

Guild  staffers  at  the  Globe  were 
notified  Nov.  22  that  they  had  been 


laid  off  until  the  paper  resumes  pub¬ 
lishing.  All  other  employees  at  the  paper 
remain  on  the  payroll  whether  “they're 
in  their  offices  or  not."  Bauman  said. 

•As  to  the  possible  duration  of  the 
strike,  some  sources  guessed  it  would 
last  at  least  a  month. 

Others,  like  Post  assistant-to-the- 
general  manager  Nicholas  Penniman, 
were  reluctant  to  speculate. 

“That's  a  hard  question  when  you're 
talking  about  ten  unions  without  con¬ 
tracts,”  he  told  F&P. 

The  union's  move  came  as  no  surprise 
to  most  suburban  weeklies  in  ,St.  l.ouis. 

“We've  been  preparing  for  the  strike 
since  mid-August,”  said  Don  Etling, 
editor  of  St.  Louis  .Suburban  Newspa¬ 
pers  Inc.,  a  chain  of  ten  weeklies  with 
a  combined  circulation  of  .^8.^,629.  “We 
held  a  meeting  then  to  take  suggestions 
from  staffers  who  had  gone  through  the 
Post  strike  in  1974  that  lasted  for  42 
days.” 

Etling's  employer  and  Donnelly  Rib- 
lications.  another  local  suburban  group 
with  a  combined  circulation  of  403,.1()L 
both  introduced  weekend  editions 
Nov.  26. 

Things  could  not  be  better  for  the  two 
groups,  spokesmen  said.  The  weekly 
effort  of  .St.  l.ouis  .Suburban  Newspapers 
last  week  contained  a  record  2.^6  pages 
as  compared  to  140  pages  for  the  same 
time  last  year,  publisher  Frank  Bick  re¬ 
ported.  Its  first  weekend  venture  boast¬ 
ed  120  pages  (including  preprints).  Bick 
expects  to  increase  that  number  a 
“whole  big  lot”  Dec.  2 

Things  could  be  even  better  for  the 
weeklies,  however,  if  the  newsprint 
shortage  did  not  exist.  “I’ve  Just  thrown 
1 2  pages  of  business  on  the  floor  because 
of  the  newsprint  shortage”  Bick  said. 
“That's  a  lot  of  business.  The  tears 
are  rolling  down  my  cheeks.”  The  pub¬ 
lisher  has  succeeded,  however,  in  secur¬ 
ing  newsprint  off  the  black  market  at 
$90. (K)  above  its  normal  price  $34.S  a  ton. 

“If  the  newspaper  strike  ends  to¬ 
morrow.  we’ll  probably  be  eating  this 
high  price  stuff  instead  of  turkey  for 
Christmas.”  Bick  said. 

Meanwhile,  both  interim  papers  claim 
their  ad  linage  was  climbing  too.  despite 
its  meager  showing  in  the  first  few  issues. 
The  News  christened  newsstands  with 
only  a  page  and  a  half  of  ads.  The  Times 
began  with  three  and  three  quarter  pages 
of  advertising  and  by  Nov.  22  claimed 
three  additional  pages.  “We're  hoping  to 
double  that  on  Friday,”  a  spokesman  for 
the  Times  said.  Its  total  page  count 
usually  runs  between  24  and  32  pages. 


NAMES  AND  NUMBERS 

AJOURNAUSrS  GUIDE  TO  THE 
MOST  NEEDED  INFORMATION 
SOURCES  AND  CONTACTS 

ROD  NORDUIND.  THE  PHILADELPHIA  INQUIRER 

“I  am  amazed.  NAMES  AND  NUMBERS 
is  an  invaluable  source  of  information 
which  I  don’t  think  any  journalist  should 
be  without.  It  makes  our  work  so  much 
easier  and  it’s  exactly  what  every  jour¬ 
nalist  needs.  Nordland  did  a  splendid 
job.  Tm  impressed  by  the  quality  and  the 
amount  of  research:’ 

—Carla  Rupp,  Associate  Editor, 
Editor  &  Publisher 

Often,  it's  not  what  you  know  but  who 
you  know  that  helps  you  get  the  accu¬ 
rate,  authoritative,  and  quick  informa¬ 
tion  you  need.  And,  NAMES  ANO  NUMBERS 
does  just  that  by  putting  you  in  direct 
and  immediate  contact  with  over  30,000 
individuals— including  direct-line  and 
home  phones! 

This  remarkable  volume  gives  you  over 
20,000  listings  and  more  than  1 00  cate¬ 
gories— providing  you  with  the  most 
comprehensive  national  directory  avail¬ 
able  today! 

As  easy  to  use  as  the  phone  book,  NAMES 
AND  NUMBERS  is  a  unique  first  in  informa¬ 
tion  source  that  will  save  you,  your  staff, 
and  co-workers  inestimable  time, 
money,  and  futile  searching;  a  source 
that  will  virtually  assure  the  success  of 
your  efforts  and  the  validity  of  your  infor¬ 
mation;  and  a  quick-reference  center- 
offering  you  an  enormous  advantage 
over  other  professionals  in  your  field. 

It’s  the  “phone  book”  you’ll  use  more 
than  the  phone  book.  Examine  NAMES  ANO 
NUMBERS  free  for  1 5  days  and  see  if  you 
don’t  use  it  again  and  again  and  again! 

0  471  03994-2  1978 

640  pp.  $24.95 

®WILEYINTERSCIENCE 

a  division  of  John  Wiley  &  Sons,  Inc. 
605  Third  Avenue 
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In  Canada:  22  Worcester  Road,  Rexdale,  Ontario 
Available  at  your  bookstore— or  use  this  handy 
coupon 

Please  send  the  book  indicated  for  1 5-DAY  FREE 
EXAMINATION  (Restricted  to  the  continental  U  S. 
and  Canada.) 
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Syndicates 


By  Lenora  Williamson 


Newspaper,  syndicate  commemorate  flight 


Roz  Young,  columnist  for  the  Dayton 
(Ohio)  Journal  Herald,  has  written 
“Twelve  Seconds  to  the  Moon”  com¬ 
memorating  the  75th  anniversary  of  the 
Wright  Brothers  first  flight  coming  up 
December  17. 

The  Journal  Herald  is  publishing  the 
book  about  the  home-town  brothers  who 
made  history,  and  United  Feature  Syn¬ 
dicate  will  release  a  Spotlite  premium 
excerpt  in  six  parts  December  10  for 
newspapers  across  the  country. 

The  book  is  illustrated  with  drawings 
by  cartoonist  Milton  Caniff,  creator  of 
“Steve  Canyon”  and  himself  a  Dayton 
Journal  Herald  fellow  who  made  good. 
Frank  Pauer,  Journal  Herald  artist,  has 
also  done  some  of  the  illustrations,  and 
there  are  black  and  white  photographs. 

Young  researched  material  for  the 
book  at  Kitty  Hawk,  the  Smithsonian  In¬ 
stitution,  Library  of  Congress  and 
Greenfield  Village,  where  the  Wrights’ 
bicycle  shop  and  home  are  now  on  ex¬ 
hibition. 

The  newspaper  has  been  involved  in 
the  book  since  last  January.  Young  was 
chosen  to  write  it  because  of  her  interest 
in  the  Wrights  and  previous  knowledge 
of  their  work.  She  has  written  other 
books,  including  “Boss  Ket”,  a  biog¬ 
raphy  of  a  Dayton  inventor  Charles  F- 
Kettering.  The  columnist/author  is  a 
former  teacher. 

One  of  the  joys  of  working  on  the  book 
was  that  as  soon  as  announcement  was 
made  that  the  newspaper  would  bring  out 
the  story  for  the  75th  anniversary  cele¬ 
bration  Young  heard  from  many  people 
who  remembered  the  Wrights  and  their 
early  experiments. 

She  reports  that  Orville  Wright  had 
agreed  to  serve  as  vicepresident  of  the 
Wright  Library  board  so  long  as  the  then 
Dayton  Daily  News  Sunday  editor.  Max 
Kohnop,  who  was  board  president  prom¬ 
ised  that  anything  Wright  said  at  meet¬ 
ings  would  not  be  reported  in  the  news¬ 
papers.  And  so  Wright  agreed  to  tajk 
from  about  personal  incidents  and  his  av¬ 
iation  work  at  board  meetings.  The  Lib¬ 
rary  records  show  that  during  his  ser¬ 
vice,  there  was  almost  100  percent  atten¬ 
dance  by  board  members. 

Max  Kohnop  also  told  Roz  Young 
about  the  time  former  Gov.  James  M. 
Cox,  owner  and  publisher  of  the  Daily 
News,  made  a  long  talk  praising  the 
Wrights  at  a  special  dinner,  concluding: 
“And  now  we  are  privileged  to  hear  from 
the  man  himself.  Mr.  Orville  Wright.” 
Following  a  standing  ovation,  the  audi¬ 
ence  sat  down.  Orville  stepped  to  the 
podium,  said,  “Thank  you,"  Then  he  sat 
down. 

United  Features  announces  that  the 
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160-page  book  is  available  through  the 
Dayton  Journal  Herald  with  the  series 
including  an  order  coupon  for  optional 
use.  The  newspaper  is  making  the  com¬ 
memorative  book  from  which  the  series 
is  taken  available  to  readers  at  a  total 
cost  of  $7  each  with  $1  rebate  to  the 
newspaper  through  which  the  order  is 
placed. 

3k  ♦  4c 

An  item  about  Gary  Deeb  of  the 
Chicago  Tribune  doubling  as  a  television 
critic  and  as  a  sports  columnist,  brings 
forth  a  letter  from  Steve  Walz,  sports 
editor  of  Compulog  tv  listings  and  fea¬ 
tures.  Walz,  who  is  22,  also  has  been 
writing  both  a  television  column,  “Media 
Monitor”,  and  a  column,  “sports  file” 
for  the  past  year  in  the  TV  Compulog 
feature  package  carried  by  newspapers 
in  the  United  States  and  Canada. 

4c  4(  4( 

Copley  Syndicate  is  distributing  a 
six-a-week  legal  quiz,  “Whaf  s  The  Ver¬ 
dict?”,  which  tests  readers’  knowledge 
of  the  law,  and  their  ideas  of  justice  and 
common  sense.  The  feature  is  re- 


IT  LOOKS  LIKE  SNOOPY  greeting  a  visitor 
at  the  Frankfurt  Book  Fair  in  Germany  and 
busily  promoting  his  comic  books.  But  inside 
the  costume  is  a  5-foot  publisher,  Janet  Flatt 
of  the  World  Almanac  and  Book  of  Facts  and 
director  of  publications  for  Newspaper  En¬ 
terprise  Association.  Janet  was  the  only 
member  of  the  staff  small  enough  to  struggle 
into  the  costume,  so  she  volunteered  to  help 
promote  the  "Peanuts"  strip.  "It  was  hot  and 
uncomfortable,  so  I  could  only  stand  it  for  an 
hour  each  day.  But  it  was  great  fun,  espe¬ 
cially  watching  people's  reactions  when  they 
learned  there  was  a  female  inside,  not  a 
male."  NEA  recently  merged  with  United 
Feature  Syndicate  which  syndicates 
"Peanuts."  (Photo  ©  1958,  1965,  United 
Feature  Syndicate,  Inc.,  Snoopy  Festival. 


searched  and  written  by  Paul  J.  Levine,  a 
Miami  trial  and  appeals  court  lawyer. 

Levine  was  a  reporter  for  the  Miami 
Herald  when  he  entered  the  University 
of  Miami  Law  School.  He  was  graduated 
cum  laude,  third  in  a  class  of  171,  in 
1973.  He  now  serves  as  a  professor  at  the 
university,  teaching  communications 
law. 

Levine  is  a  former  journalism  major  at 
Penn  State  University.  In  summer  vaca¬ 
tions  he  worked  as  a  reporter  for  the 
weekly  Grit  in  Williamsport,  Pa. 

*  *  * 

Doubleday  Syndicate  is  distributing  a 
four-part  series  excerpted  from  the  book 
“America  for  Sale”  by  Kenneth  C. 
Crowe.  Crowe  was  a  member  of  the 
Newsday  investigative  team  whose  work 
won  a  1970  Pulitzer  Prize.  In  1975  and 
1976  Crowe  studied  the  growing  foreign 
investments  in  the  United  States  on  an 
Alicia  Patterson  Foundation  Fellowship. 

Doubleday  published  Crowe's  book 
which  explains  why  and  how  America 
“is  on  the  auction  block”  with  the  battle 
for  ownership  and  control  being  waged 
by  petrodollars,  yen,  and  pounds  sterl¬ 
ing.  One  of  the  sidebars  with  the  syndi¬ 
cate  series  shows  a  total  of  $480,275  bil¬ 
lion  in  foreign  investments  in  the  United 
States  at  the  end  of  1976  along. 

For  December  release.  Doubleday 
Syndicate  is  offering  a  three-part  series 
with  illustrations  from  Gene  Autry’s  au¬ 
tobiography  on  his  long  entertainment 
career.  The  book,  “Back  in  the  Saddle 
Again”,  was  written  with  Mickey 
Herskowitz  and  is  a  candid  story  of  the 
life  and  times  of  “the  first  singing  cow¬ 
boy.” 

4c  4e  4c 

INFO:  A  World  of  Sense,  a  syndicated 
consumer  information  supplement  to 
daily  and  weekly  newspapers  in  the 
United  States  and  Canada,  is  now  being 
carried  by  over  100  publications. 

Editor-in-chief  Jordan  Goodman  says 
that  INFO  supplies  editorial  and 
graphics  in  both  newsprint  and  camera- 
ready  form  one  month  before  papers 
print  their  local  editions  for  which  they 
sell  ads  locally.  The  package  gives  edito¬ 
rial  and  production  departments  flexibil¬ 
ity  in  planning  use  of  the  material.  Each 
monthly  package  includes  columns,  full 
and  half-page  stories,  cover  stories  with 
photos,  crossword  puzzles,  original  car¬ 
toons,  a  coupon  center  and  a  recipe 
round-up.  Season  articles  are  also  in¬ 
cluded. 

Goodman,  who  received  his  masters 
from  Columbia  University  Graduate 
School  of  Journalism  last  year,  has  re¬ 
ported  for  Cape  Cod  weeklies  and  for 
Associated  Press  radio  in  Washington  at 
the  House  of  Representatives. 

INFO,  a  division  of  Consumer  Ser¬ 
vices,  Inc.,  celebrates  its  first  anniver¬ 
sary  in  January  of  1978.  Inquiries  may  be 
directed  to  P.O.  Box  123,  Lyndhurst, 
New  Jersey  07071. 
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Richard  K.  Shull,  Indianapolis  News 
television-radio  columnist,  will  now  be 
represented  in  syndication  by  Inter¬ 
Continental  Syndicate  of  Glendale, 
California.  Shull  formerly  was  with 
United  Features. 

The  Shull  package  with  Inter¬ 
Continental  consists  of  his  three  weekly 
television  columns  written  for  the  News 
and  in  addition  tv  Q  A  items  each  day. 
as  “Shull’s  Mailbag." 


Richard  Shull 

Inter-Continental  reports  charter  sub¬ 
scribers  to  the  Q  &  A  including  the  Tulsa 
World,  Mancie  (Ind.)  Press,  Gainesville 
(Fla.)  Sun,  Ocala  (F'la.)  Star-Banner, 
Baltimore  Sunday  Sun,  The  Berf>en  Rec¬ 
ord,  Hackensack,  N.J..  Bethlehem  (Fa.) 
Glohe-Times,  Paducah  (Ky.)  Sun- 
Democrat.  In  Canada,  subscribers  in¬ 
clude  the  Calfiary  Herald,  Vancouver 
Province,  and  the  Fundy  group  in 
Halifax. 

*  *  * 

Dr.  William  Brand,  a  senior  research 
associate  at  the  Mind  Science  Founda¬ 
tion,  San  Antonio,  is  writing  a  weekly 
newspaper  column  "Matters  of  the 


Mind”  appearing  in  the  Sun  Antonio 
Lifilit.  The  column  offers  readers  oppor¬ 
tunity  to  ask  specific  questions  about 
psychic  phenomena  and  their  personal 
experiences  with  it. 

The  foundation,  a  private,  non-profit 
research  organization  which  makes  sci¬ 
entific  investigation  of  psychic 
phenomena,  is  planning  to  syndicate  Dr. 
Brand’s  column.  The  author  holds  a  doc¬ 
torate  in  psychology  from  the  University 
of  Iowa  and  was  assistant  and  then  as¬ 
sociate  professor  of  psychology  at  the 
University  of  Houston  for  8  years  before 
joining  the  foundation’s  research  staff  in 
1975.  Inquiries  may  be  directed  to  Mind 
Science  Foundation.  102  W.  Rector  St., 
San  Antonio,  Texas  78216. 

NEA/UFS  expands 
promotion  dept. 

Mike  S.  Booth,  previously  a  salesman 
for  Newspaper  Enterprise  Association, 
has  been  promoted  to  director  of  promo¬ 
tion  and  advertising  for  all  subsidiaries 
and  divisions  of  the  United  Media  Enter¬ 
prises  Inc.,  including  NEA  and  United 
Features  Syndicate. 

Booth  will  head  up  an  expanded  pro¬ 
motion  department.  D.  B.  Giles,  for¬ 
merly  a  copywriter  for  an  education  pub¬ 
lishing  firm,  has  Joined  the  staff  as  chief 
copywriter.  Carole  Dufrechou,  who  has 
seven  years  experience  in  the  publicity 
business,  has  joined  the  company  as  pub¬ 
licity  manager. 

Morrissey  to  K  &  E 

John  J.  Morrissey,  a  senior  marketing 
executive  of  the  Ford  Motor  Company 
for  the  past  12  years,  will  join  the  Dear¬ 
born,  Mich.,  office  of  Kenyon  «&  Eck- 
hardt  Advertising  January  1  as  executive 
vicepresident  and  general  manager. 


Sportswriters 

(Continued  from  pane  28) 

was  a  leading  story  on  the  AP  national 
sports  wire. 

Milwaukee  Journal  sports  editor  Bill 
Dwyre  said  after  the  story  ran,  Starr 
changed  his  media  interview  schedule. 
He  met  first  with  the  broadcast  media 
and  said  he  would  meet  with  the 
sportswriters  if  he  had  time,  according  to 
Dwyre. 

Starr  then  called  the  Journal  to  say  he 
would  never  give  Journal  sportswriter 
Dave  Begel  another  interview.  He  said 
he  would  answer  questions  at  post-game 
interviews  as  required  by  National  Foot¬ 
ball  League  rules  but  would  not  talk  per¬ 
sonally  with  Begel,  Dwyre  said. 

A  few  weeks  ago,  prior  to  Green  Bay’s 
game  with  the  Dallas  Cowboys,  the 
Journal  ran  a  pre-game  story  by  Begel  in 
which  the  sportswriter  talked  about 
some  of  the  plays  and  strategy  the  Pack 
would  use  in  the  Sunday  game  with  Dal¬ 
las. 

Starr  called  a  special  meeting  with 
Begel  and  Dwyre  and  complained  that 
publication  of  this  information  forced 
him  to  make  last  minute  changes  in  the 
game  plan,  Dwyre  said. 

After  leading  7-0,  the  Packers  lost  to 
Dallas  42-14  and  the  Journal  was  in¬ 
formed  that  Begel  is  no  longer  welcome 
covering  the  Packers. 

In  the  lockerroom  after  the  game. 
Packer  quarterback  David  Whitehurst 
said  he  would  not  talk  to  any  reporters 
until  Begel  left.  The  two  exchanged 
words,  according  to  Dwyre. 

“I’ll  tell  you  one  thing,’’  Dwyre  said. 
“Begel  is  not  coming  off  the  beat.” 

Dwyre  also  talked  about  Starr’s  ac¬ 
tions.  “This  thing  has  to  be  dealt  with, 
rather  than  sulked  about.” 


GIVE  YOUR  POLITICALLY  ATTIJNED 
READERS  A  COMPREHENSIVE  Q&A  FORUM 
GIVE  THEM  ANSWERBACK 


m 


ANSWERBACK  is  the  only  question  and  answer  column  devoted  exclusively  to 
politics  and  the  Washington  scene, 

answerback's  questions  come  from  readers  all  over  the  country. 

And  veteran  newsman  Bob  Baskin,  former  chief  national  correspondent 
for  the  Dallas  Morning  News,  has  all  the  contacts  necessary  to  get 
complete,  accurate  answers. 

For  rates  on  this  new  once-a-week  column  call  Don  LaSpaluto 
at  (212)  557-2330. 


mill 
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N.Y.  Po  t  suspends 
Sunday  adition 

The  New  York  Post  has  suspended 
publication  of  its  Sunday  edition  after 
only  eight  weeks. 

The  first  Post  Sunday  edition  came  out 
on  October  8,  while  the  New  York  News 
and  New  York  Times  were  on  strike. 

At  that  time.  Post  publisher  Rupert 
Murdoch  said,  “We've  always  wanted  to 
do  it,  but  we  didn't  realize  how  easy  it 
was  to  do.” 

Murdoch  said  the  Sunday  paper  will  be 
discontinued  until  the  Post  can  “assemble 
all  of  the  elements  of  a  full  Sunday 
paper”  and  until  “satisfactory  agreements 
are  reached  with  all  the  unions.” 

Post  general  manager  Byron  Greenberg 
said  because  of  the  rush  start  of  the  Sun¬ 
day  edition,  the  paper  lacked  some  of 
the  regular  features  and  sections  neces¬ 
sary  for  a  successful  Sunday  paper. 
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/  SUBSCRIPTION  TO  \ 
*  C&P  HELP  ME  GET  / 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


S  Editor  &  Publisher 

I  575  Lexington  Ave..  New  York,  N.Y.  10022 
I  Gentlemen:  Please  start  my  subscription  now, 
I  addressed  to: 

I  Name  . 

I  Address  . 

•  City . 

•  State  .  Zip  . 

I  Company . . 

I  Nature  of  Business . . 

I  □  My  remittance  is  enclosed.  F488 

I  $18.00  a  year.  U.  S.  and  Canada;  all  other 
I  countries  $40.  a  year. 


Park  acquires 
34th  daily 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

One 

Year 

11/29  11/22  Ago 


Affiliated  Publications  (AMEX)  .  19V.  im  15% 

Blue  Chip  Stamps  (OTC)  .  IBV.  ISV.  16V< 

Combined  Comm  Corp  (NYSE)  .  30  30'/.  28'/? 

(a)  Capital  Cities  Comm  (NYSE)  .  .  38%  40%  29 

Cowles  Comm  (NYSE)  .  17'/?  17'%  16'/? 

Dow  Jones  (NYSE)  .  32'/?  32  34'/? 

Gannett  (NYSE)  .  43  42%  37'% 

Gray  Comm.  (OTC) .  24  22  11'/. 

(b)  Harte-Hanks  (NYSE)  21V.  21V.  16'/i 

.Jefferson  Pilof  (NYSE)  .  30  30%  30'/? 

(C)  Knight-Ridder  (NYSE)  . 23V.  23  19 

Lee  Enterprise  (NYSE)  .  22%  21  25'% 

Media  General  (AMEX)  .  18%  18'/.  15 

Media  investment  (OTC) .  57'/?  57'/?  N'A 

Multimedia  (OTC)  .  24%  22  25V. 

New  York  Times  (AMEX)  .  25'/.  25  19% 

Panax  (OTC)  .  8  8  N/A 

(d)  Post  Corp.  (Wise)  (OTC)  .  15  29'/.  24'/? 

Quebecor  (AMEX)  .  8%  8%  10'% 

Southam  Press  (CE)  .  25  25'%  20'/. 

Stauffer  Communications  23'/?  23'/?  N/A 

Thomson  Newspapers  (CE)  .  15'/.  15  12'% 

Time  Inc  (NYSE)  .  40%  39%  34'% 

Times  Mirror  (NYSE)  .  28'/?  28'/.  24V. 

Toronto  Sun  (CE)  .  13%  13%  N/A 

Torstar  (CE)  .  17'%  17'/.  12 

Washington  Post  (AMEX)  .  43%  43%  33'/. 


(a)  Stock  split  2  for  1 .  effective  7/3/78 

(b)  Stock  split  2  for  1,  effective  6/21/78 

(c)  Stock  split  2  for  1 .  effective  6/30/78 

(d)  Stock  split  2  for  1,  effective  11/16/78 

SUPPLIERS 


Abitibi  (CE)  .  18  16'%  9% 

Addressograph  Multi  (NYSE) .  22'/?  22  14'/? 

Altair  (OTC)  .  4'%  3%  2'% 

Berkey  Photo  (NYSE)  .  5%  6  2% 

Boise  Cascade  (NYSE)  .  25%  21%  27 

earner  Corp.  (NYSE)  .  22%  21%  N/A 

Compugraphic  (NYSE)  .  35'%  34'/.  42V. 

CompuScan  (OTC)  .  5'/?  5V.  6 

Crown  Zelletbach  (NYSE)  .  30'%  31'%  35% 

Cutler-Hammer  (NYSE)  .  53'/.  57'/.  32'/? 

Digital  Equipment  (NYSE)  .  48'/e  48  48'/. 

Domtar  (AMEX)  .  18'/.  18'/?  13'/. 

Dow  Chemical  (NYSE)  .  26'%  26'/.  27'/? 

Dymo  (NYSE)  .  30'/?  30'/?  13'/? 

ECRM  (OTC)  .  4'%  4'%  2% 

Eastman  Kodak  (NYSE)  .  58'/?  59%  58 

Eltra  (NYSE)  .  27'/.  26%  24% 

Georgia  Pacific  (NYSE)  .  27'%  25'%  30'% 

Grace.  W.R.  (NYSE)  .  26'/.  27'%  27'% 

Great  Lakes  Paper  (CE)  .  30’/b  33%  23 

Great  No.  Nekoosa  (NYSE)  .  31’%  31'%  25’/. 

(e)  Harris  Corp.  (NYSE)  .  30'%  30%  20% 

Hunt  Chem.  (NYSE)  .  13’%  11%  11 

International  Paper  (NYSE)  .  39'%  39%  47% 

Itek  Corp.  (NYSE)  .  18%  17%  17% 

Kimberly  Clark  (NYSE)  .  43’/?  43%  39% 

LogEtronics  (OTC)  . .  12V.  11'/?  7V. 

Logicon  (AMEX)  .  11’%  11  14'/S 

MacMillan.  Bloedel  (CE)  .  22'/?  22  17 

Minnesota  Min.  and  Mfg.  (NYSE)  . . .  60’/?  60%  50'/? 

Raytheon  (NYSE)  .  46'/.  45%  N/A 

Rockwell  Inti.  (NYSE)  .  33’%  32%  29'/? 

St.  Regis  (NYSE)  .  30  29%  N/A 

Southwest  Forest  Ind.  (NYSE)  .  11’/<  11%  9 

Sun  Chemical  (NYSE)  .  25  23%  22% 

Wood  Industries  (AMEX)  .  9'%  9'%  4% 

White  Consolidated  (NYSE)  .  17'/.  17%  22'/? 


(e)  Stock  split  2  for  1.  effective  9/22/78 

Mailroom  system 
goes  on-line 

Graphic  Management  Associates  of 
Southborough,  Mass.,  has  installed  mail- 
room  equipment  in  the  new  43,000 
square  foot  building  of  the  Temple  (Tex.) 
Telegram. 

The  customized  mailroom  system  con¬ 
sists  of  a  complete  Cutler-Hammer  dis¬ 
tribution  system  from  a  new  ten  unit 
Goss  press  to  the  truck  loading  area. 
Also  installed  was  a  Sheridan  24- P  inser¬ 
ter  with  a  direct  delivery  to  a  Cutler- 
Hammer  counter-stacker  in  order  to 
satisfy  the  increased  inserting  require¬ 
ments  of  the  paper. 


The  Morganton  (N.C.)  News-Herald, 
an  1 1 ,700-circulation  evening  newspa¬ 
per,  is  being  sold  to  Roy  H.  Park  of 
Ithaca,  N.  Y. 

Park  is  a  North  Carolina  native  who 
owns  newspapers  and  broadcast  stations 
in  15  states. 

Agreement  on  the  acquisition  by  Park 
Newspapers,  Inc.,  was  announced  in 
Morganton  by  Park  and  J.  D.  Fitz,  a  trus¬ 
tee  of  the  Beatrice  Cobb  estate,  which 
owns  the  paper.  Joining  in  the  an¬ 
nouncement  were  two  other  trustees, 
Ben  S.  Whisnant  and  former  North 
Carolina  Sen.  Sam.  J.  Ervin,  Jr. 

Also  included  in  the  purchase  is  the 
News- Herald's  sister  weekly  paper,  the 
Valdese  News.  The  purchase  price  was 
not  disclosed. 

Park  said  he  has  no  plans  for  any  major 
changes  now.  Fitz  will  remain  as  pub¬ 
lisher  and  Whisnant  as  financial  officer. 
None  of  the  paper's  40  fulltime 
employees  will  be  affected. 

The  News- Herald  will  be  Park's  first 
wholly-owned  newspaper  in  North 
Carolina,  although  he  owns  a  part  inter¬ 
est  in  the  Kannapolis  Independent. 

Acquisition  of  the  News- Herald  and 
the  Valdese  News  will  raise  to  34  the 
number  of  papers  under  his  ownership, 
including  1 1  dailies,  5  Sunday  papers  and 
18  weeklies. 

Park's  broadcast  company  owns  7 
television  stations,  plus  7  AM  and  7  FM 
radio  stations. 


The  classified  and  national  advertising 
departments  of  the  Greenville  (S.C.) 
News-Piedmont  Co.  have  been  merged 
following  the  retirement  of  Charles  Ster¬ 
ling. 

Sterling  had  been  national  ad  manager 
for  nearly  three  decades  and  has  retired 
due  to  health  reasons. 

William  Hall,  classified  ad  manager, 
will  also  take  over  as  head  of  the  national 
advertising  segment. 


The  Ada  (Okla.)  Daily  News  has  been 
purchased  by  Thompson  Newspapers, 
Inc.,  of  Des  Plaines,  111. 

The  News  was  established  as  a  weekly 
in  1904. 

St.  Clair  McCabe,  executive  vicepres¬ 
ident  of  Thompson,  said  no  personnel 
changes  or  changes  in  policies  are  con¬ 
templated.  W.D.  Little  will  continue  as 
publisher. 

EDITOR  &  PUBLISHER  for  December  2,  1978 


Thompson  buys 
Okla.  weekly 


Greenville  daily 
merges  ad  depts. 


34 


Survey  cites  need  for  more 
youth-oriented  features 


By  Miriam  Ottenberg 

A  major  new  survey  of  children  as 
newspaper  readers  has  uncovered  ‘‘an 
appalling  ignorance  of  the  personalities 
and  issues  that  are  shaping  the  world  our 
children  are  about  to  inherit”. 

A  national  probability  sampling  of 
1,156  children  between  the  ages  of  six 
and  17  in  June,  1978,  revealed  that  more 
youngsters  could  identify  TV  per¬ 
sonalities  Donny  and  Marie  Osmond 
than  Jimmy  Carter. 

Specifically,  61  percent  of  the  children 
between  the  ages  of  six  and  eight  can 
correctly  identify  Carter,  but  70  percent 
of  them  can  identify  the  Osmonds. 
Within  the  9  to  1 1 -year-old  group,  83  per 
cent  know  who  Carter  is,  but  only  eight 
per  cent  can  identify  Anwar  Sadat.  By 
mid-adolescence,  15  to  17,  Sadat  is  still 
known  to  only  one  in  four.  At  that  happy 
age,  nearly  two-fifths  don’t  know  what 
inflation  is  and  only  12  per  cent  know 
what  the  SALT  talks  are.  But  84  per  cent 
of  the  young  people  can  identify  Donny 
and  Marie. 

The  broad  study  of  the  reading  habits 
of  children  and  the  principal  child-caring 
adult  in  their  homes — usually  their 
mother,  was  conducted  by  the  Newspa¬ 
per  Advertising  Bureau  on  behalf  of  the 
Newspaper  Readership  project. 

What  the  surveyors  wanted  to  deter¬ 
mine  was  what  part  newspapers  play  in 
the  upbringing  of  the  children  reared  by 
the  first  generation  of  parents  who  have 
themselves  grown  up  with  television. 

American  children,  the  survey  con¬ 
cluded  grow  up  in  a  mass  media  envi¬ 
ronment  but  the  most  pervasive  of  all  the 
media  is  television.  Mothers  told  the 
surveyors  that  in  26  per  cent  of  the 
households,  the  TV  set  is  on  for  at  least  9 
hours  a  day  and  35  percent  of  the  chil¬ 
dren  have  their  own  sets.  It  is  not  sur¬ 
prising  then  that  as  high  as  92  per  cent  of 
the  9  to  1 1  year  old  boys  and  94  per  cent 
of  the  12-14  year  old  girls  spend  their  free 
time  watching  TV  ‘‘every  day  or  most 
days”. 

While  TV  watching  seems  to  hit  its 
peak  in  age  period  from  9  to  14,  newspa¬ 
per  reading  seems  to  increase  as  the  chil¬ 
dren  move  further  into  adolescence  and 
boys  are  more  likely  to  read  newspapers 
than  their  sisters.  Not  counting  school 
work,  61  percent  of  the  boys  and  60  per 
cent  of  the  girls  in  the  15  to  17  group 
were  reading  newspapers  every  day  or 
most  days. 

In  a  rarely  hopeful  note,  the  surveyors 
discovered  that  attitudes  toward  TV  and 
toward  books  become  less  favorable  as 
the  child  grows  older  while  attitudes  to¬ 
wards  newspapers  and  radio  become 
more  favorable.  Moreover,  as  children 
get  older  they  rate  newspapers  increas- 
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ingly  higher  for  telling  them  things  they 
want  to  know  about.  By  the  time  they 
reach  the  15-17  year  bracket,  children 
rate  newspapers  close  to  TV  in  this  re¬ 
spect. 

Daily  newspaper  reading  time  goes 
from  nine  minutes  for  the  six  to  eight- 
year-olds  to  19  minutes  for  the  mid- 
teenage  readers,  compared  with  34  min¬ 
utes  a  day  for  the  adult  readers.  Child¬ 
hood  reading  of  the  Sunday  paper  starts 
earlier  and  continues  stronger  than  read¬ 
ing  of  the  daily  newspaper — thanks  par¬ 
ticularly  to  the  comics. 

Comics  are  a  favorite  newspaper  fea¬ 
ture  at  every  age  although  among  teen¬ 
age  boys  sports  are  an  even  stronger 
favorite.  Girls  develop  a  strong  interest 
in  clothes  and  fashions  by  the  time  they 
are  12  to  14  but  don’t  build  a  correspond¬ 
ing  interest  in  the  food  pages.  Personal 
advice  columns  begin  to  attract  girls  in 
their  mid-teens.  So  do  horoscopes  and 
stories  about  show-business  per¬ 
sonalities,  but  these  girls  are  still  not 
very  interested  in  engagements,  wed¬ 
dings  and  births. 

Hobbies  do  not  have  strong  general 
appeal  but  as  youngsters  reach  the  mid¬ 
teens  and  start  thinking  about  jobs  and 
cars,  they  develop  an  interest  in  the  clas¬ 
sified  ads.  Special  columns  or  features 
for  the  teen-agers  are  read  ‘‘most  of  the 
time”  by  only  10  per  cent  of  the  teen-age 
boys  and  by  38  per  cent  of  the  teen-age- 
girls. 

For  children  at  each  age  level,  what’s 
going  on  in  the  neighborhood  is  by  far  the 
most  interesting  subject.  These  local 
happenings  deal  with  people  and  places  a 
child  knows  and  to  which  he  can  relate. 
This  is  an  area  of  interest  that  commun¬ 
ity  weeklies  and  shoppers  have  tapped 
and  probably  is  the  reason  they  have 
such  high  readership  among  young 
adults. 

A  subject  of  relatively  greater  interest 
to  teen-agers  than  to  their  parents  is  en¬ 
vironmental  pollution  which  they  con¬ 
sider  very  real  and  very  threatening. 

The  survey  prompted  these  conclu¬ 
sions: 

1.  Children  are  much  more  responsive 
to  the  parts  of  the  newspaper  that  are  fun 
than  they  are  to  the  news.  While  some 
newspapers  are  giving  more  space  to  fea¬ 
tures  and  less  to  news  to  attract  younger 
readers,  the  surveyors  warned:  ‘‘In  an 
era  when  TV  offers  little  more  than  a 
quick  fix  on  the  news,  the  traditional  in¬ 
formation  function  of  newspapers  should 
be  more  important,  not  less”. 

2.  Since  children,  to  a  very  large  de¬ 
gree,  experience  media  in  the  context  of 
the  family,  ‘‘newspapers  must  try  to 
generate  and  harness”  family  participa¬ 
tion.  The  survey  found  that  not  many 


newspaper  features  are  presented  that 
parents  can  share  with  children — stories 
to  read  to  them,  games  to  play  together. 
While  this  is  hardly  a  new  idea,  the  sur¬ 
veyors  conceded,  ‘‘maybe  it  just  re¬ 
quires  more  concentrated  attention  from 
more  editors.” 

3.  A  real  need  was  found  for  features 
that  children  will  turn  to  on  their  own 
without  the  parent’s  direction.  Cited  as 
“impressive”  attempts  are  the  “Mini- 
Page”  now  running  in  some  400  newspa¬ 
pers;  the  Minneapolis  Star's  “Smile  Fac¬ 
tory’’  written  entirely  by  child  con¬ 
tributors;  Newsday’s  “Kidsday”;  a 
“Dynamite”  half-page  prepared  by 
Scholastic  magazine  and  running  in  six 
Knight-Ridder  newspapers;  “Three  to 
Get  Ready”,  designed  by  the  Bank 
Street  College  of  Education  which  “aims 
to  be  kind  of  print  equivalent”  of 
“Sesame  Street.” 

4.  Looking  at  the  newspaper  from  the 
child’s  standpoint,  some  papers  have  re¬ 
packaged  their  Sunday  comic  section  in  a 
comic  book  format.  On  the  other  hand, 
many  newspapers  have  squashed  comics 
down  to  the  point  of  bare  legibility  and 
hard-to-maintain  story  lines  because  of 
the  newsprint  crunch  and  “we  may  be 
paying  a  price  for  this.” 

5.  While  newspapers  increasingly 
cover  the  youngsters’  interest  in  popular 
entertainment  they  are  less  successful  in 
meeting  teenagers’  strong  interest  in  jobs 
and  careers. 

Regulation  of  papers 
sought  in  draft  bill 

The  Quebec  Goverment  is  studying 
proposals  to  impose  a  residency  re¬ 
quirement  on  managers  of  Quebec  news¬ 
papers  and  to  give  the  provincial  gov¬ 
ernment  a  say  in  any  changes  of  newspa¬ 
per  ownership. 

Communications  Minister  Louis 
O’Neill’s  proposed  “Freedom  of  Infor¬ 
mation  Act”  would  empower  the  Quebec 
Public  Service  Board  to  rule  on  transfers 
of  ownership  and  require  newly  acquired 
newspapers  to  remain  independent  in  its 
editorial  policy. 

Under  the  proposed  law,  which  will 
not  be  presented  to  the  current  session  of 
the  National  Assembly,  managers  but 
not  owners  of  the  newspapers  would 
have  to  live  in  Quebec  and  the  com¬ 
pany’s  head  office  must  be  in  the  prov¬ 
ince. 

Every  newspaper  would  be  obliged  to 
publish  an  annual  financial  statement,  a 
list  of  its  owners,  members  of  the  board, 
and  management  personnel. 

Williams  elected 

Michael  Williams,  United  Press  Inter¬ 
national  vicepresident.  Data  Processing, 
has  been  elected  president  of  the  News¬ 
paper  Systems  Group. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars.  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle. 
Milwaukee,  Wise.  53217. 

CAR  CARE  HOTLINE.  Weekly  question 
and  answer  column  solves  readers'  auto 
repair  and  service  problems.  Informa¬ 
tive.  Dear  Abbey  style.  Auto  instructor, 
member  of  Society  of  Automotive  En¬ 
gineers.  Sample  and  rates  on  request. 
Box  6263,  Editor  &  Publisher. 

ANECDOTES 

STORItTTES  Sparkling.  well-re¬ 
searched  weekly  tales  of  little  known 
facts  of  history,  bizarre  encounters,  in¬ 
ventions.  biographical  sketches  by  vete¬ 
ran  writer.  Ideal  feature  material.  About 
500  words.  Send  (or  FREE  samples,  low 
rates.  Flagler  &  Nelson,  Inc.,  1640 
Statler-Hilton,  Buffalo.  NY  14202. 

CAREERS 

"HOW  TO  BE  MORE  SUCCESSFUL!" 
Popular  column  by  Dr.  Whitt  Schultz, 
noted  career  counselor,  writer,  lecturer, 
successful  businessman.  Great  reader 
response!  FREE  SAMPLES.  HOWCO^ 
Box  100  SD.  Kenilworth,  III.  6C)043.  (312) 
256  0059. 

CBING 

HOT  NEW  COLUMN  by  career  newspa¬ 
per  man.  veteran  CBer.  Breezy  writing, 
packed  with  valuable  information  for 
new  and  long-time  CBers.  20  million  CB 
owners.  Send  for  FREE  samples, 
rates  -Flager  &  Nelson.  Inc..  1640 
Statler-Hilton,  Buffalo,  NY  14202. 

COMIC  STRIPS 

0.0.  Wit.  comment,  humour  and  satire 
in  an  ultra*unique  way.  Free  samples: 
Box  5346,  Editor  &  Publisher. 

HARDPAN  A  weekly  comic  strip  pre¬ 
senting  all  tlie  Farm  News  that's  wit  to 
print.  J.  Giiswold,  914  2nd  Ave.,  Seattle. 
Wash.  98104. 

EDITORIAL  CARTOONS 

HARD-HITTING  CONSERVATIVE  politi¬ 
cal  cartoons.  This  cartoonist  has  been 
reprinted  in  newsmagazines,  books  and 
won  awards,  too!  Five  days  a  week.  Write 
tor  rates  and  samples,  now!  Box  5249 
Editor  &  Publisher. 

GENERAL 

PROUDLY  ANNOUNCING 
12  brand-new  Dickson  features! 
We've  lined  up  a  bevy  of  talented  artists 
and  columnists  to  balance  our  full  line  of 
puzzles:  panel  cartoons:  columns  on  As¬ 
trology,  Money,  Pets,  Politics,  Advice, 
Humor,  Comment  and  Children's  Fea¬ 
tures.  What's  your  pleasure?  Info  60« 
postage.  Dickson,  17700  Western  #69E, 
Gardena,  Calif.  90248. 


GOLF 


BUILD  SPORTS  PAGE  readership  from 
pros,  hackers  and  low  handicappers  alike 
wit  h  twice-monthly  column  onGolf  Rules, 
by  Norman  Meyers,  featured  writer  for 
Country  Club  Golfer  Magazine.  600 
words.  For  rates  and  samples,  write: 
Norman  Meyers,  P.O.  Box  5321  Grand 
Central  Sta.,  New  York,  N.Y.  10017. 


HUMAN  INTEREST 


FACING  SOUTH— Appears  weekly  in 
over  100  Southern  newspapers.  Each 
week  a  different  professional  writer  in¬ 
terviews  a  friend  or  neighbor,  allowing 
them  to  tell  a  story  from  their  part  of  the 
South.  Free  samples  and  rates.  P.O.  Box 
230,  Chapel  Hill,  N.C.  27514. 


HUMOR 


THE  BANANA  BOAT:  Humorous-satire 
profile-biographies  of  famous  people— 
250-300  words  weekly.  Peter  Menkin, 
1563  Lincoln  Ave.  San  Rafael,  CA 
94901. 


JOB  GRIEVANCES 


"YOU  AND  YOUR  JOB"  lively,  weekly 
300-word  quiz  of  rights/wrongs  of 
commonly-occurring  employee  behavior. 
Amusing  situations.  Readers  test  own 
conclusions  against  arbitrator's.  Ampere 
Wit,  Box  231,  Brookfield,  CT  06804. 


LIFESTYLES 


I  OR  T»fE  DIVORCED:  Weekly,  daily, 
^iitsy.  column.  National  Expert.  I  REE 
bampleb.  Bennett.  is716  Pine.  Gary.  IN 
16103. 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


MONEY 


"MORE  FOR  YOUR  MONEY"-Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13.  Temple.  TX  76501. 


CONSUMER  AIDS— weekly  guide  to 
sources  and  services.  Fits  any  page. 
Camera-ready.  Samples;  News  Research 
Service.  Box  16147,  San  Diego,  CA 
92116. 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  tine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  Chappaqua,  N.Y. 
10514. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)  — 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  (lharles 
Court,  Middletown,  NY  10940. 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLESand  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton.  FL  33432. 


REAL  ESTATE 


HOUSE  CALLS  ’  answers  readers’  queries 
on  buying  and  selling  homes.  Informa¬ 
tive,  lively,  reliable  anywhere  in  US.  4th 
year,  50  dailies.  Broker,  journalist,  col¬ 
lege  instructor.  Edith  Lank,  240 
Hemingway  Dr.,  Rochester,  NY  14620. 
Ph:  (716)  271-6230. 


POLITICAL  CARTOONS 


POLITICAL  CARTOONS 

Nationally  known,  award  winning  major 
metro  daily  political  cartoonist  with  inci¬ 
sive  graphic  appeal  and  killer  instinct. 
TELLS  IT  LIKE  IT  IS!  Free  standing  so¬ 
cial  issues  included  with  news  breaking 
political  stories  in  horizontal  format. 
Masterful  caricatures  of  headliners. 
Available  5  times  weekly.  Write  for  rates 
and  samples.  Box  5521.  Editor  & 
Publisher. 


REFERENCE 


"HISTORICAL  ANNIVERSARIES 
OF  NOTABLE  PEOPLE,  1979  " 
Booklet  lists  more  than  300  prominent 
and  interesting  persons  with  major  an¬ 
niversaries  next  year— centennials,  ses- 
quicentennials,  bicentennials,  etc.  Good 
source  of  ideas  for  articles,  sidebars, 
tie-ins.  Day-by-day  index.  1980  edition 
also  ready.  1978  still  available.  $4  each, 
all  three  for  $10.  Please  enclose  pay¬ 
ment,  mention  E&P.  Murphy's  Lists,  60 
E.  42,  New  York,  NY  10017. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly.  $1.25.  Write  for  free  samples. 
Yl  Easy  St.,  Aptos,  CA  95003. 


WEEKLY 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope.  movie  reviews.  Crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman.  Ga.  30263 
Ph.:  (404)  253-5355 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


MAJOR  PUBLISHER  introducing  unique 
woman's  magazine  seeks  capable  as¬ 
sociates  as  owners  of  local  editions 
nationwide.  Excellent  profitability,  com¬ 
plete  training  provided.  Business  experi¬ 
ence  and  investment  required.  Contact: 
Roger  Thrailkill  (214)  691-1163,  CITY 
WOMAN,  6116  N.  Central  Expressway, 
Suite  1020,  Dallas,  Texas  75206. 


PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  U.S.  cities.  Excellent  profitability 
and  training  provided.  Roger  Thrailkill, 
TRAVELHOST,  6116  N.  Central  Express¬ 
way,  Suite  1020,  Dallas.  TX  75206.  (214) 
691-1163. 


“How  to  Start  Your  Own  Community  News¬ 
paper.”  an  oversized  136-page  working 
manual  by  award-winning  piibTisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee,  $9.95  from 
Meadow  Press,  Box  35-E.  Port  Jefferson, 
NY  11777. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89.  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133.  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  (or  con¬ 
sultation.  620  W.  Mam  St..  McMinnville, 
TN  37110.  (615)  473-2104  or  473  .3715. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals. 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO.  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


NOBODY  WILL  WORK  HARDER 
TO  SELL  YOUR  NEWSPAPER  .  .  . 
at  fair  market  value,  in  confidence,  with¬ 
out  disrupting  your  business. 

ROY  HOLDING  &  ASSOCIATES 
Box  212  Galva,  IL  61434 
(309)  932-2270  days -  932-2642  evenings 


Feature  Your  Feature  in  FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


Appraisals  -Consultation 


America’s  Leading  Brokers 
Know  That 
When  It  Comes  To 
Selling  Papers— 

We  Know  Our  Business 

E&P  Classifieds 
(212)  752-7053 
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EDITOR  &  PUBLISHER  for  December  2,  1978 


CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTED  1  week  $1.90  per  line 

(Payment  must  accompany  order)  2  weeks  $1.75  per  line  per  issue 

Add  $1.50  tor  box  service  and  count  3  weeks  $1.55  per  line  per  issue 

as  an  additional  line  in  your  copy.  4  weeks  $1.40  per  line  per  issue 

OTHER  CLASSIFICATIONS  1  week  $2.60  per  line 

Add  $1 .50  trer  insertion  lor  box  service  2  weeks  $2.50  per  line  ()er  issue 

and  count  as  an  additional  line  in  copy.  3  weeks  $2.30  per  line  tier  issue 

4  weeks  $2.10  per  line  per  issue 

HREl’AYMENT  REQUIRED  in  the  lollowinn  categories:  f  eatures  Available  News 
paiiers  lor  Sale  Positions  Wanted. 

DISPLAY  CLASSIF  lED;  The  use  ol  Ixjrders.  boldface  type,  cuts  or  other  decora 
tions.  changes  your  classified  ad  to  display.  The  rate  tor  display-classihed  is 
$4.75  per  agate  line  $66.00  per  column  inch  minimum  space. 

Count  approximately  39  characters  and  or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  &  Publisher.  575  Lexington  Ave.,  NY,  NY  1D022  (212)  752-7050 


CLASSIFIED  ADVERTISING 


Order  Blank 


Address. 


Authorized  by _ 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  &  PUBLISHER  •  STS  Lexineton  Ave.*  New  York.  N  Y  10n22 


IMPORTANT 

NOTICE 
TO  OUR 
ADVERTISERS: 
RATE  INCREASE 

Effective  January  1,  1979 
our  new  classified  rates  will 
be  as  follows: 

POSITIONS  WANTED 

4  weeks— $1.55  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

2  weeks— $1.90  per  line,  per  issue 

1  week  —$2.05  per  line 

Box  Service— $1.75 

OTHER  CLASSIFICATIONS 

4  weeks — $2.25  per  line,  per  issue 

3  weeks— $2.45  per  line,  per  issue 

2  weeks— $2.65  per  line,  per  issue 
1  week  —$2.75  per  line 

Box  Service— $3.00  per  issue 

DISPLAY  CLASSIFIED 

The  rate  for  display  clas¬ 
sified  is  $68.00  per  column 
inch  minimum. 


NEWSPAPER  BROKERS 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder.  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


W.  SID  SMITH.  Media  Broker 
Box  189.  Mount  Pleasant.  Ml  48858 
(517)  772-3261 


MEL  HOOELI..  Newspaper  Broker. 
P.O.  Box  2277.  Montclair.  Calif.  91763. 
(714)  626-6440. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daiiy 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  sliould  call  (813)  446-0871 
daytime:  (813)  733-8053  nights:  or  write 
Box  3364,  Clearwater  Beacti,  Fla.  33515. 
No  obligations,  of  course. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr..  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd, 
Mobile.  Ala.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr..  Savan¬ 
nah,  GA,  31405  (912)  925-8666  or  925- 
8662 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


TWO  MONEY-MAKING  Southwest  Kansas 
weeklies,  exclusive,  Compugraphic 
equipped.  Sell  for  gross  of  $85,(X)0.  Great 
opportunity  tor  man-wife.  29%  down.  Box 
6251,  Editor  &  Publisher. 


COLORADO  GROWING  WEEKLY.  Top 
equipment.  Top  potential.  Owners  have 
other  opportunity  and  will  make  it  easy  tor 
aggressive  protessional(s).  Box  6267, 
Editor  &  Publisher. 


DISAGREEMENT  BETWEEN  PARTNERS 
forces  sales  of  $500,000  gross  weekly  in 
growing  Zone  9  area.  No  reasonable  offer 
refused.  Box  6279.  Editor  &  Publisher. 


OHIO  WEEKLY  gross  $129,000,  profitable, 
excellent  equipment,  much  potential. 
Priced  $135,0(X)  on  terms,  $185,000  with 
building. 

WESTERN  DAILY.  6,800  paid  circulation, 
8-unit  Goss  Community  press,  Compu¬ 
graphic.  Did  $1 .3  million  this  fiscal.  Priced 
$1.5  million,  $400,000  down,  10  years, 
8%.  Highly  competitive  situation. 
MISSOURI  SUBURBAN,  will  do  $300,000 
this  year.  Both  paid  and  tree  distribution. 
Priced  $250,(X)0,  highly  favorable  terms. 
ILLINOIS  EXCLUSIVE  WEEKLIES  gross 
$145,223  this  fiscal,  profitable.  Priced 
$150,000  includes  building.  $35,000 
down,  12  years,  S\'2%. 

EASTERN  ZONE  5  Weekly,  over  5.000  paid 
circulation,  gross  $125, (jOO.  $1()0,0(X)  on 
terms. 

KANSAS  WEEKLY,  gross  $70,000  this 
year,  exclusive.  $80,000  with  building. 
29%,  10  years,  8%. 

Robert  N.  Bolitho 

P.O.  Box  7133,  Indian  Creek  Branch, 
Shawnee  Mission,  Ks.  66207 


BRIGHT,  AGGRESSIVE.  8-year-old  com¬ 
munity  weekly.  6000  circulation,  32-page 
tab,  $2OO.00O  gross.  No  plant.  Top  per¬ 
manent  professional  staff,  dedicated  read¬ 
ership,  extremely  high  growth  area.  Tough 
management  plus  specific  staff  and  equip¬ 
ment  augmentation  required  to  fully  tap 
potential.  $150,0(X):  25%  down,  flexible 
terms.  Letters  only,  please.  tO:  Publisher, 
Maui  Sun,  Wailuku,  Hawaii  96793. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  ot  prof¬ 
itability.  Preferably  with  more  than  5.000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


RAPIDLY  EXPANDING  communications 
company  with  properties  in  15  states  desires 
daily  newspapers  or  weeklies  with  the  po¬ 
tential  of  going  daily  in  near  future.  We  are 
well-financed  and  large  enough  to  provide 
substantial  resources  for  any  publications 
we  acquire  but  small  enough  to  deal  on  a 
personal,  man-to-man  basis  with  any 
owner.  We  have  expert  tax  counsel  avail¬ 
able  and  maximum  flexibility  in  fashioning 
purchase  offers  of  cash  or  cash  plus  at¬ 
tractive  terms.  Box  6217,  Editor  & 
Publisher. 


PUBLICATIONS  FOR  SALE 


CALIFORNIA  TRADE  NEWSPAPER,  loca¬ 
tion  moveable.  f200M  gross.  Mel  Hodell. 
Broker,  Box  2277,  Montclair.  Ch  91763. 
(714)  626-6440. 

MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold— published  from  anywhere.  $30,(XK). 
Terms.  Box  85486-NB.  Los  Angeles,  Calif. 
90072. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  duality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  Calif,  90801. 
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MAILROOM 


ONE  MODEL  545  Cheshire  Label  Machine 
(for  newspapers  or  magazines)  with  a 
Model  526  Cheshire  Label  Head  and  Con¬ 
veyor.  ALSO  one  model  1530  Magnacraft 
with  multiwide  Label  Head  and  Conveyor. 
3  to  4  years  old  in  like-new  condition.  Ed 
Heisley,  P.O.  Box  222083,  Dallas,  Texas 
75222,  (214)  357-01%. 


CHESHIRE  QUARTERFOLDER— Costs 
$8500  new,  new  machine  guarantee, 
$4975.  ALSO  Cheshire  N/S  head,  excellent 
condition,  $2750.  Direct  Mail  Corp.  of 
America,  1533  Washington  Ave.,  St.  Louis, 
Mo.  63103.  (314)  436-1122,  ask  for  Jerry 
Osher. 


SHERIDAN  24-P  Inserter  with  conveyor 
and  hand  fly  table 

Folded  Edge  First  Delivery  Conveyor  for 
Sheridan  Inserter 
Sta-Hi-257  Counter  Stacker 
Cutler  Hammer  Mark  III  Counter  Stacker 
Spare  Parts  for  Sta-Hi  and  Cutler  Hammer 
stackers. 

IDAB  Bundle  Storage  Keyboard  with  Bun¬ 
dle  Display  Indicator 

Nolan  Jampol  Programmable  bundle 
Transfer  Table 
Sta-Hi  Pacer 

Roller  Top  and  Belt  Conveyors— various 
lengths 

Flomaster  curve  sections 
Cutler  Hammer  Corner  Boxes  Handfly  ta¬ 
bles,  Diverting  Switches,  and  Press  Con¬ 
nections. 

Graphic  Management  Associates  will  also: 
Directly  purchase  individual  mailroom 
equipment  or  complete  mailroom  systems 
Provide  Mailroom  Systems  design  and  lay¬ 
out 

Provide  Mailroom  Systems  Installation 
GRAPHIC  MANAGEMENT  ASSOCIATES 
Circulation  and  Mailroom  Systems  Division 
11  Main  Street 
Southboro,  MA  01772 
Phone:  (617)  481-1683 


SIGNODE  NAROSTRAP  TYING  MACHINE 
Model  MN-44  ANB  and  wire  $4000.  North¬ 
east  Storage  &  Industries,  Los  Angeles, 
CA  (213)  257-7557. 


COUNT-O-VEYOR  Model  104A,  $4000 
Northeast  Storage  &  Industries 
Los  Angeles,  CAr213)  257-7557 


GRAPH ICART  INSERTOMATIC 
Five  (5)  available  at  $5000  each. 
Northeast  Storage  &  Industries 
Los  Angeles,  CA  (213)  257-7557 


NEWSPAPER  BAGS 


SAVE  $$$$  BUY  HI-DENSITY  POLY 
BAGS  All  sizes  bags  and  bundle  wraps. 
Send  specs  tor  quote  to  PCE,  20  N.  How 
ard.  Aberdeen.  MD  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


PHOTOTYPESEWNG 

TWO  (2)  TXT,  H's  with  Varian  Computers, 
extensive  inventory  of  spare  parts,  au¬ 
tomatic  processor  and  dryers,  12  discs,  8 
fonts  type.  Good  condition.  $18,000.  Con¬ 
tact  Lauren  Allenspach,  Production  Man¬ 
ager,  Bay  City  Times,  Bay  City.  Mich. 
48706.  Ph:  (517)  895-8551. 

2  (TWO)  LOW  SPEED  wire  service  input 
boards  for  (Harris-Computype)  Com¬ 
positor.  1  adjusted  for  UPl  band  rate,  1 
adjusted  to  Washington  Post/Los  Angeles 
Times  News  Service.  Include  cabling  arxf 
special  timers.  Contact  Jeff  Morton,  Rec¬ 
ord  Publishing,  (216)  296-9657. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


FOR  SALE.  Two  VariTyper  Model  490 
Edit-Set  video  display  terminals  (Addres- 
sograph  Multigraph).  Make  us  an  offer  (we 
won't  refuse).  Contact:  Tom  E.  Rolnicki. 
Iowa  State  Daily,  129  Press  Bldg.,  Ames, 
lA  50011. 


TEXAS  INSTRUMENTS  model  765  porta¬ 
ble  reporters'  terminals  with  20K  bubble 
memory,  acoustic  coupler,  hard  copy  and 
17ir  weight  now  available  from  stock 
(new).  Graphic  Products  Corp.,  522  Cot¬ 
tage  Grove  Rd.,  Bloomfield,  Ct.  06002. 
(203)  243-0730. 


HARRIS/COMPUTYPE  CompuStor,  2Vz 
years  old,  2  disc  drives.  500,000  character 
storage,  updated  power  pack.  Used  daily, 
well  maintained.  Spare  parts  kit.  Reason 
for  selling:  upgrading  present  system.  Call 
(812)  482-2424,  Jasper,  Ind. 


PLATEMAKING 


WOOD  POLY  PHOTO  FLONG  MATS 
23%  L,  17%  W,  .064  thick.  Available  by  the 
case  at  704  per  mat.  Northeast  Storage  & 
Industries,  Los  Angeles,  CA  (213)  257- 
7557. 


STA-HI  MAT  FORMERS,  $400  each. 
Northeast  Storage  &  Industries, 
Los  Angeles,  CA  (2 13)  257-7557 


12  WOOD  Auto  Pasters 
10  Goss  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21Vz  cutoff 
4  UNIT  (3oss  Community  with  SC  folder 
4  Goss  Headliner  units  23  9/16 
2  Angle  Bar  nests 

2  New  Goss  Web  with  Width  Cutdown 
Kits. 

Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  %  and  '.2,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt. 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


GREGG  IMPRINTER  22^4  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPE(i  inc.,  401  North 
Leavitt.  Chicago.  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


GOSS  COMMUNITY  folders 
(kiss  SU  folder 
(kiss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  SiC  combo  folder 
Gregg  flying  imprinter  22%' 

Urbanite  ‘.'4  folder 

Color  King,  2  units  folder  1965 

rincor  motor  and  control  40-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units.  1970 

Goss  Signature  23  9;  16  '  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
I  Chicago.  Illinois  60612 

Ph:  (312)  738-1200  Telex  25-4388 

UPPER  REEL  STAND  for  TUBULAR 
PRESS  with  electric  hoist  $3(X)0.  Northeast 
Storage  &  Industries,  Los  Angeles,  CA 
(213)257-7557. 


PRESSES 


EXCELLENT  EQUIPMENT:  Goss  Commun¬ 
ity,  5-unit,  with  Count-O-Veyor;  Inserter 
plus  camera  equipment.  Selling  to  get 
larger  equipment.  Box  6219,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200.  EDITOR  &  PUBLISHER. 


LATE  SYTLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


GOSS  HEADLINER  Mark  I,  Mark  II.  4  units 
and  up  complete  with  folder.  Will  also  con¬ 
sider  sole  units.  Bell-Camp,  P.O.  Box  97, 
Elmwood  Park.  N.J.  07407,  Attn:  Gus 
Izurieta.  (201)  796-8442.  Telex  130326. 


THERMO  PRODUCTS  COMP.  INC  type 
press-drive  without  motor.  Power  input 
208  volt.  Control  input  240  volt.  Amps 
447%,  60  cycles.  75np  rated.  Serial  No. 
68-70421  W.D.  68-70420-11-20-21.  Drive 
system  in  a  console-type  enclosure  and  in¬ 
cludes  all  push-button  selector  switches, 
circuit  breaker,  relays  and  contractors 
needed  for  any  type  of  press-drive/control 
system.  Drive  was  originally  designed  for 
Adden  Press  Inc.  Contact  Larry  Alexander, 
Printco  Inc.,  109  N.  Lafayette  St.,  Green¬ 
ville  Mich,  48838.  (616)  754-3673. 


ALL  22%  X  36''EQUIPMENT 
Goss  Community,  1  unit  (grease)  with 
(kimmunity  Folder  and  20hp  Drive.  Con¬ 
dition  excellent. 

Goss  Suburban  Combination  Folder,  V4,  V?, 
double  parallel,  cross  perforator  and  air 
former 

(kiss  Suburban  Signature  Units 
Goss  Suburban/Urbanite  4  position  roll 
stand 

ATF,  4  units,  folder,  roll  stands,  etc. 
Newspaper  Press 
ATF  Hi-Speed  Imprinter 
ATF  2-web  imprinter 

ATF  Commercial  quality  press,  5  units,  2 
flying  pasters,  ovens,  chill  rolls,  console, 
etc.,  25,000  per  hour 
Cutler-Hammer  Mark  II  Counter  Stacker 
Color  King— 7  units 
50hp  Drive,  MGD 

Western  Gear  Dateliner,  6  units,  2  folders. 
4  roll  stands 

UniverscI  Printing  Equipment  Co.  Inc. 
P.O.  Box  455 

Lyndhurst,  New  Jersey  07071 
201-438-3744 


SILYER  RECOVERY 


TROY  02  SCALE  for  weighing  silver, 
$79.95.  (We  also  buy  scrap  silver.)  B.P. 
Inc.,  Robert  Kahn,  P.O.  Box  3485, 
Philadelphia,  Pa.  19122.  (215)  525-3000. 


INDUSTRY  SERVICES 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR'S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile,  AL  36606.  (205)  476-6600. 


WANTED  TO  BUY 


NOLAN  REMELTING  furnace  and  auto¬ 
mold,  oil  or  gas  fired,  large  capacity.  Box 
6290,  Editor  &  Publisher. 


GOSS  UNIVERSAL  press,  will  consider  any 
number  of  units  and  folders.  Bell-Camp, 
P.O.  Box  97,  Elmwood  Park,  N.J.  07407, 
Attn:  Gus  Izurieta.  (201)  796-8442.  Telex 
130326. 


GOSS  SUBURBAN  S/C  FOLDER  PLUS  1 
COMMUNITY  OIL-BATH  UNIT.  (213)  361- 
7351. 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S.. 
1290  Central  Ave.,  Hillside.  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983.  Editor  & 
Publisher. 


WANTED  TO  BUY  by  printing  company: 
Cheshire  labelling  machine  525  base  739 
head.  Call  collect  (206)  682-2494,  ext.  52. 


BEST  $$$  FOR  YOUR  METAL  TYPE 
Lead  Department  Commercial  Metals  Co. 
Box  1046  Dallas,  Texas  75221 
(214)  631-4120  Ext.  215 


AKM  900.  High  Range,  complete  with  GOSS  COMMUNITY,  2  units  and  folder  URBANITE  FOLDER  WITH  V«  AND  ‘z 

DEK,  spare  parts,  $9400  plus  shipping.  (Grease).  Excellent  condition,  available  1970.  CONTACT  BOX  4272,  EDITOR  & 

Serial  #1156.  Call  (215)  868-1620.  immediately,  $42,500.  (415)  495-6010.  PUBLISHER. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285.  McAllen.  Texas  78501. 
(512)  682-7011. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally.  200  -i-  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38  Yel¬ 
lowstone  Blvd.,  Forest  Hills,  NY  11375. 


WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES'  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspaiiers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  ^  .  .  plus  legal  up¬ 
date  .  .  .  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES'  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Alabama  36606.  (205)  476- 
6600. 


Help 

Wanted... 


UNIVERSITY  OF  MIAMI  seeks  Professor  of 
Print  Journalism  tocxirdinateand  develop 
rap  dly  expanding  program  in  Journalism, 
Photo  Communication,  and  Public  Rela¬ 
tions.  Wide  professional  experience  essen¬ 
tial,  PhD  preferred.  Salary  negotiable,  9  or 
1 1  month  appointment.  Application  dead¬ 
line:  January  15,  1979.  Send  resume  to: 
Chairman,  Deparment  of  Communications, 
P.O.  Box  248127,  Coral  Gables,  FLA 
33124. 


MARQUETTE  UNIVERSITY'S  College  of 
Journalism  is  seeking  a  faculty  member  to 
teach  advertising.  Capabilities  in  another 
area,  such  as  public  relations,  desirable. 
Advertising  experience  necessary:  PhD 
preferred.  Tenure  track  position  beginning 
August,  1979,  probably  at  junior  level. 
Salary  dependent  upon  qualifications. 
Submit  resume  to  Dr.  A.  L.  Lorenz,  Chair¬ 
man,  Faculty  Search  Committee,  College 
of  Journalism,  Marquette  University,  Mil¬ 
waukee,  Wl  53233.  An  equal  opportunity, 
affirmative  action  employer. 


NEWSPAPER  EMPHASIS— A  tenure-track 
position  available  for  Fall  1979.  Profes¬ 
sional  experience  required,  teaching  ex¬ 
perience  preferred,  doctoral  degree  (or 
ABD)  preferred.  Will  act  as  publisher  to 
student-produced  department  laboratory 
newspaper,  plus  teach  one  class.  Rank  will 
be  assistant  professor  (1978-79  salary  is 
$14,200-17,100  for  nine  months).  De¬ 
partment  has  ACEJ-accredited  program 
with  500  undergraduate  and  graduate 
majors  and  a  full-time  faculty  of  14  and  a 
part-time  faculty  of  equal  size.  The  Uni- 
ersity  has  27,O0O  students  and  is  located 
in  a  suburb  25  miles  north  and  west  of  Los 
Angeles  in  the  San  Fernando  Valley.  Itisan 
Equal  Opportunity/Affirmative  Action/Title 
IX/Section  504  employer.  Please  direct  in¬ 
quiries  or  resumes  and  names  of  three  ref¬ 
erences  tO:  Dr.  Kenneth  S.  Devol,  Chair¬ 
man,  Department  of  Journalism,  California 
State  University,  Northridge,  Northridge, 
Calif.  91330.  Application  deadline  is  Feb¬ 
ruary  15,  1979. 
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HELP  WANTED 
ADMINISTRATIVE 


UNIVERSITY  OF  MIAMI  seeks  Assistant 
Professor  of  Print  Journalism.  Teaching 
responsibilities,  12  hours  per  semester. 
PhD.  professional  experieiKe.  scholarly 
publications  required.  Salary  negotiable, 
9-month  appointment.  Send  resume  to 
Chairman,  Department  of  Communica¬ 
tions.  P.O.  Box  248127,  Coral  Gables, 
Florida  33124. 


COLORADO  STATE  UNIVERSITY 
Assistant  professor  in  the  Department  of 
Technical  Journalism,  beginning  August 
20.  1979.  PhD  in  journalism  or  mass  com¬ 
munications  is  preferred,  master's  degree 
IS  required.  All  candidates  must  have  a 
specific  research  interest,  and  the  position 
requires  a  strong  news  orientation  and 
professional  background  (newspaper, 
magazine,  science  writing,  broadcast 
news).  Departmental  sequences  are  news 
editorial,  broadcast  news-documentary 
film,  technical-business  and  public 
relations.  Candidates  must  have  demon 
strated  an  ability  to  teach  effectively. 
Salary  commensurate  with  background 
and  experience.  Apply  to  Cecil  Neth, 
chairman,  search  committee.  Department 
of  Technical  Journalism.  Colorado  State 
University,  Fort  Collins,  Colorado  80523 
by  December  31,  1978.  Colorado  State 
University  is  an  EEO/Title  IX  employer. 
Equal  Opportunity  Office:  314  Student 
Services  Building. 


FACULTY  POSITION  to  teach  photography 
and  news  editorial  courses  beginning  Fall 
semester  1979.  Excellent  opportunity  to 
work  with  program  that  has  good  media 
contact.  PhD  and  significant  photojour 
nalism  experience  required:  or  Masters 
Degree  with  extensive  photojournalism  ex 
perience.  Salary  range:  $14-16,(X)0.  Ap¬ 
plication  deadline  February  15,  1979. 
Send  resume  :\nd  list  of  references  to  Joel 
Gambill,  Department  of  Journalism  and 
Printing,  Arkansas  State  University.  State 
University,  Ark.  72467.  Equal  Opportunity/ 
Affirmative  Action  Employer.  M/F. 


MISSOURI  SCHOOL  OF  JOURNALISM 
seeks  experienced  city  editor  to  teach  re 
porting  courses  and  direct  local  news 
coverage  of  community  daily  newspaper. 
Should  have  advanced  degree  or  be  willing 
to  work  toward  one.  Rank,  salary  negoti¬ 
able.  Affirmative  Action  Employer.  Contact 
Prof.  Keith  Sanders,  School  of  Journalism. 
Columbia.  Mo.  65211. 


ADMINISTRATIVE 


THE  UNIVERSITY  OF  TEXAS  at  Austin  De 
partment  of  Journalism  seeks  an  assistant 
professor  for  its  Broadcast  News  sequence 
beginning  in  the  Fall  of  1979,  PhD  prefer¬ 
red:  significant  professional  experience 
and  evidence  of  scholarly  work  required. 
This  individual  will  teach  undergraduate 
radio  and  television  newsgathering.  writing 
and  production  courses  and  will  partici¬ 
pate  in  graduate  programs.  Salary  will  be 
commensurate  with  qualifications  The 
University  Of  Texas  is  an  Equal  Opportun¬ 
ity,  Affirmative  Action  employer  Seixf  let¬ 
ter  ot  application  and  resume  by  January 
15.  1979,  tO:  Dr.  A1  Anderson,  Broadcast 
News  Search,  Department  of  Journalism. 
The  University  of  Texas.  Austin,  TX  78712. 


SEARCH  REOPENED  CHAIRMAN 
DEPARTMENT  OF  JOURNALISM 
Southwest  Texas  State  University  is  seek 
ing  a  Chairman  for  its  Department  of  Jour 
nalism.  The  department  has  a  faculty  of  7, 
approximately  350  undergraduate  majors, 
and  more  than  1000  students  taking 
courses  in  news/editorial,  broadcast  jour¬ 
nalism,  photojournalism,  public  relations, 
advertising  and  journalism  education.  The 
University  is  one  of  the  fastest-growing  in¬ 
stitutions  in  the  State  of  Texas,  with  en¬ 
rollment  of  more  than  15,000. 

Desired  qualifications.  An  earned  Docto¬ 
rate  or  equivalent  in  professional  expen 
ence:  administrative  experieiKe  or  strong 
evidence  of  potential:  aptitude  for  budget 
and  personnel  management:  a  background 
in  teaching  at  the  college  level:  demon¬ 
strated  effectiveness  in  working  with  un¬ 
dergraduates  and  graduate  students: 
commitment  to  mass  communication  re¬ 
search:  productive  media  experience  and 
commitment  to  working  with  state,  re¬ 
gional  and  national  media  agencies. 

Salary  for  9  months  -  associate  professor 
without  the  PhD  degree.  $22,000*:  as 
sociate  professor  with  the  PhD,  $24,000  * . 
12  nKnth  appointment  at  the  associate 
professor  or  professor  level.  Position  avail¬ 
able  June  1  or  September  1,  1979.  Appli¬ 
cations  or  nominations  should  be  made  by 
January  5,  1979.  Full  resumes  should  be 
sent  to  Dr.  Henry  J.  Dies,  Chairman, 
Search  Committee,  School  of  Applied  Arts. 
Southwest  Texas  State  University,  San 
Marcos,  Texas  78666.  Southwest  Texas  is 
an  Equal  Opportunity/Affirmative  Action 
Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER 

Our  company  is  conducting  a  search  for  a  top-flight 
newspaper  manager  to  be  our  general  manager.  We  have 
morning-evening-Sunday  with  a  total  circulation  in  the 
50,000-100,000  range. 

Some  of  the  requirements  for  this  position  include  a  solid 
understanding  of  all  departments,  strong  leadership,  ex¬ 
perience  that  clearly  shows  the  ability  to  make  effective 
business  decisions,  successful  execution  of  P  and  L  re¬ 
sponsibility,  operational  know-how  and  excellent  human 
relations  skills.  A  real  plus  would  be  substantial  marketing 
experience  and  a  background  in  short  and  long  range 
planning. 

This  is  such  a  significant  opportunity  with  our  company 
that  some  publishers  as  well  as  general  managers  and 
department  heads  could  logically  be  interested  We  also 
believe  someone  from  a  newspaper  ranging  between 
25,000-200,000  circulation  would  be  most  successful  in 
our  company.  To  express  interest,  please  submit  an  out¬ 
line  of  your  background  and  accomplishments  to 

Box  6262,  Editor  &  Publisher 

An  Equal  Opfjortunity  Employer 


MANAGER 

OF  DATA  PROCESSING 

One  of  America’s  largest  newspaper  oper¬ 
ations  needs,  as  part  of  its  management  team, 
an  aggressive  self-starter  capable  of  managing 
a  staff  of  25-plus  people.  Previous  work  his¬ 
tory  must  include  at  least  five  years  as  Mana¬ 
ger  or  Assistant  Manager  of  a  data  center. 
Experience  preferred  in  computerized  photo¬ 
composition,  editorial  and  classified  systems. 

This  individual  will  have  total  responsibility 
for  IBM  370  and  Digital  Equipment  11  series 
systems,  handling  business  applications  as 
well  as  computerized  editorial,  classified  and 
photocomposition  systems. 

Location;  major  city  in  Zone  2.  For  immediate 
consideration,  send  resume  to; 

Box  6288,  Editor  &  Publisher 


AUDITOR 

Sacramento,  California 
McClatchy  Newspapers,  a  multi-group 
of  newspapers  with  radio  and  TV  sta¬ 
tions,  has  an  opening  for  expierienced 
auditor-accountant.  Must  have  strong 
budgeting  background.  Three  to  five 
years  public  accounting  experience 
and  CPA  certificate  required.  Some 
accounting  experieiKe  in  private  in¬ 
dustry  desirable.  Will  work  with  first 
line  supervisors  through  top  manage¬ 
ment.  good  salary  plus  liberal  vaca¬ 
tion.  medical  and  retirement  benefits. 
All  replies  held  in  strict  confidence. 
Strike  conditions  exist.  Send  detailed 
resume  including  availability  for  inter¬ 
view  to: 

Personnel  Department 
McClatchy  Newspapers 
21st  &  Q  Streets 
Sacramento.  CA.  95813 
(An  Equal  Opportunity  Employer) 


GENERAL  MANAGER  for  4(X)0  circulation. 
5'day  daily  in  a  progressive  Zone  4  town. 
Prefer  sales  background  with  supervisory 
kiKwIedge  of  news,  circulation,  and  pro¬ 
duction.  An  excellent  opjxirtunity  to  get  in 
on  the  groundfloor  of  a  growing  company. 
We  offer  a  good  base  salary  with  attractive 
incentive  package,  plus  fringes.  If  you  are 
interested,  send  a  complete  resume  to 
Charles  H  Barnes,  Pine  Bluff  Commercial, 
P.O.  Box  6469.  Pine  Bluff,  Arkansas 
71611.  No  phone  calls,  please. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  nunibei 
given  III  the  ad,  CiO  Editor  &  Publisher. 
57b  Lexington  Ave  ,  New  York,  N  Y 
10022. 

Please  be  selective  in  the  number  of 
cups  submitted  m  response  to  an  ad. 
Include  only  inateiial  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
tor  the  return  of  any  material  submit 
ted  to  Its  advertisers. 


ADVERTISING 


LOOKING  FOR  sales  director  on  the  rise. 
Excellent  chance  to  take  charge  and  work 
new  market.  Daily  newspajier  located  in 
ideal  Northern  Michiun  country  close  to 
Big  Water.  Write;  TheEvening  News.  Saiilt 
St  Mane  Ml  49783. 


ADVERTISING  MANAGER 

High  quality  group  of  award  winning  metro 
weeklies  offers  excellent  salary,  open  end 
bonus,  complete  fringes,  including  profit 
sharing,  to  individual  with  proven  ability  in 
all  phases  of  retail  advertising  sales,  in¬ 
cluding  personal  sales  production.  You  will 
be  responsible  for  fhe  hiring,  training, 
motivation  and  management  of  our  staff, 
which  serves  our  11  publications.  We  are 
seeking  a  mature,  seli-starting  and  well  or¬ 
ganized  individual  who  knows  how  to  direct 
people.  We  are  located  in  an  attractive, 
environmentally  sound  Midwestern  city.  If 
you  are  interested  and  qualify,  write  in 
confidence  including  resume  and  earnings 
history  to  Stanford  Lipsey.  Publisher,  Sun 
Newspapers  of  Omaha,  4875  F  St., 
Omaha,  Neb.  68117,  or  call  collect  (402) 
733  7300. 


ADVERTISING  DIRECTOR  for  Midwest 
publisher  of  daily/Sunday,  Area  5  newspa¬ 
per.  Sales/management  balance  essential 
ingredient  for  complete  responsibility  of 
display,  classified  and  promotion.  Excel¬ 
lent  community  with  fine  working  condi¬ 
tions  and  an  opportunity  for  advancement. 
Send  resume  in  confidence  to  Box  6195, 
Editor  &  Publisher. 

AD  MANAGER  for  18,000  PM  daily  and 
Sunday  who  has  a  proven  record  of  ac¬ 
complishment  of  building  good  staffs  and 
sales.  This  is  not  a  director’s  sitdown  job, 
rather  it  requires  sales  ability.  No  two  year 
wonders,  please.  Full  resume.  John  Gib¬ 
son,  Delta  Democrat  Times,  Greenville, 
Miss. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 
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HELP  WANTED  HELP  WANTED  HELP  WANTED  HELP  WANTED 

ADVERTISING  ADVERTISING  CIRCULATION  CIRCULATION 


ADVERTISING  V.ANAGER 
tci  e -Jas  .13  \  •ie.\sfi3.'et  m  lo.\er  \1ichi- 
t.3''.  Va’i.e;  ^3.•^(;ICllnJ  jesirable.  Ex- 
ce' e’’!  saa's  a'i.l  benefits  News- 

baiaei  .-A  ieb  b>  •ast-^ro.Mn^  ne.vspaper 
K’Oi.b  ease  senj  resn  iie  to  Robert 
i-i.'.xe  M  soa  e  Da^  .  Ne.ss.  33  McCollum. 
H.Cyaae  V.c-  A9343 


iN  AD  SAlES'  Consider  becoming  otir  ad 
manager  6000  circulation  daily  with 
snopper  competition  located  m  a  small  at- 
tractne  college  to^n  It  you're  a  person 
Aho  promotes  Mim  herselt.  ttie  newspaper, 
and  trie  community,  call  or  write  today. 
(309)  734-3176  collect  Mark  Van  Patten. 
Review  Atlas.  400  S  Mam.  Monmouth.  III. 
61462. 


ADVERTISING  MANAGER  SALESPERSON 
Soundings,  a  boating  newspaper  with  5  re¬ 
gional  editors  in  the  East  and  Midwest,  will 
launch  editions  in  Seattle.  San  Francisco. 
Los  Angeles  and  San  Diego  next  spring.  We 
need  an  advertising  manager  for  each  edi¬ 
tion  who  IS  thoroughly  familiar  with  the 
area,  has  a  proven  record  in  newspaper 
retail  space  sales  and  has  the  energy  to  be 
a  pioneer.  A  knowledge  of  boats  will  be 
helpful.  Write  in  confidence  to  Jack 
Turner.  Soundings.  Essex.  Conn.  06426. 
Please  do  not  call. 


ADVERTISING  SALESMAN  needed  in 
warm  and  beautiful  southern  Arizona.  We 
publish  newspapers,  shoppers  and  do 
commercial  web  printing.  54-year-old, 
growing  company  with  lots  of  opportunity. 
Prefer  experience  but  willing  to  train.  Send 
resume  tO:  International  Publishing,  P.O. 
Box  579,  Nogales.  Ariz.  85621. 


SALES  MANAGER  for  audited  Florida 
twice-weekly  free  newspaper.  Desire  street 
worker  with  administrative  abilities  who  is 
promotion-minded,  can  direct  and  moti¬ 
vate  sales  staff  and  customers,  and  who  is 
interested  in  future  advancement.  Send 
resume  with  layouts,  and  work  printed 
from  layouts,  to  Box  6243.  Editor  & 
Publisher. 


ADVERTISING  SALESPERSON  for  suc¬ 
cessful.  expanding  weeklies  in  California's 
most  beautiful  area.  Experienced.  $15K 
salary  plus  profit  sharing  plus  commission. 
Resumes  to  Box  G-1,  Carmel,  CA  93921. 


NEW  POSITION 

NEW  BUSINESS  SALES  MANAGER 
Join  the  staff  of  a  New  York  Times  owned 
Florida  weekly  as  a  super  salesman  going 
after  new  and  competitive  advertising.  We 
will  give  you  all  the  tools  and  support  you 
need.  We  require  at  least  5  years  of  com¬ 
petitive  advertising  sales  experience  and  a 
successful  track  record.  Excellent  salary 
and  commission  plan  plus  company  bene¬ 
fits  that  are  hard  to  beat.  Write  or  call  Mr. 
Mick,  General  Manager,  The  Sebring 
News,  P.O.  Drawer  D,  Sebring,  Fla.  33870. 
Ph:  (813)  385-6155. 


MAJOR  METRO  Zone  9  daily  seeks  co-op 
coordinator.  Experience  as  co-op  laerson  on 
NACON  member  paper  required.  Competi¬ 
tive  market  a  plus!  Excellent  salary  and 
fringes  Send  resume  in  confidence  to  P.O. 
Box  2071.  Seattle.  Wash.  98111. 


RETAIL  ADVERTISING  SALES 
Washington  State  daily,  western  part 
Puget  Sound  area.  Permanent  career  op¬ 
portunity  with  excellent  future  for  the  right 
person.  We  are  seeking  a  self-starter,  ag¬ 
gressive.  energetic  professional.  Excellent 
salary,  incentives,  benefits  paid  by  the 
company  plus  opportunity  for  advance¬ 
ment.  Send  resume  outlining  experience. 

foals,  salary  requirements  to  Box  6272, 
ditor  &  Publisher. 


IF  YOU'RE  SEEKING  an  exciting  opportun¬ 
ity  with  a  future  and  are  capable  or  accept¬ 
ing  the  challenge  of  a  competitive  field,  we 
are  looking  for  you.  We're  a  growing,  plan- 
ahead  group  in  need  of  an  ad  manager  with 
publisher  potential.  We  can  offer  a  top  sal¬ 
ary  and  excellent  fringe  benefits  to  the  in¬ 
dividual  with  the  right  combination  of  qual¬ 
ifications  and  experience.  Send  a  detailed 
resume,  current  salary  and  references  to 
Box  6276.  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER  for 
17,000  daily  Virginia  newspaper.  Prefer 
person  with  background  in  competitive 
market.  Must  be  able  to  motivate  retail 
sales  staff  and  show  results.  Good  salary 
plus  excellent  bonus  plan.  Send  resume  to 
Robert  Sillex.  Advertising  Director.  The 
Alexandria  (3azette.  P.O.  Box  119,  Alexan¬ 
dria,  Va.  22313. 


CIRCULATION 


LOOKING  FOR  the  circulation  challenge  of 
a  ground  floor  opportunity  with  an  exclu¬ 
sive  daily  in  a  fast-growing  market?  13.0(X) 
ABC  Zone  9  not  satisfied  with  our  present 
55%  penetration.  Must  be  knowledgeable 
in  promotion  and  the  Little  Merchant  pro¬ 
gram.  Good  pay.  Blue  Cross/Blue  Shield 
group  insurance,  profit  sharing,  vacation 
and  holidays.  All  respondants  acknowledged. 
Box  6196,  Editor  &  Publisher, 


ENERGETIC,  DYNAMIC  individuals 
needed  for  large  West  Coast  metro  expand¬ 
ing  its  AM  market  area.  Must  have  previous 
experience  in  locating,  training  and 
motivating  carriers.  High  visibility  position 
with  excellent  fringe  benefits  and  ad¬ 
vancement  potential.  Send  resume  to  Box 
6145,  Editor  &  Publisher. 


SALES  CREW  MANAGER 
Excellent  opportunity  with  South  Florida's 
leading  Morning  Newspaper  for  an  aggres¬ 
sive  individual,  experienced  in  working 
with  young  adults.  Must  be  able  to  build, 
train  and  motivate  sales  crews.  Salary  plus 
sales  incentives  and  other  company  bene¬ 
fits.  Send  resume  tO:  Carl  Dixon.  Miami 
Herald-Broward  Bureau  1520  E.  Sunrise 
Boulevard.  Fort  Lauderdale,  FL  33304. 


CIRCULATION  DIRECTOR,  100,000  daily 
and  Sunday.  Must  have  administrative  as 
well  as  promotional  talents,  capable  of 
reorganizing  and  modernizing  a  circulation 
department  operation  for  an  aggressive 
publisher.  Must  have  successful  track  rec¬ 
ord  operating  a  district  manager  and 
Junior  Merchant  plan.  References  impor¬ 
tant,  but  they  will  not  be  contacted  until 
approved  by  applicant.  All  applications 
completely  confidential.  Good  salary, 
commensurate  with  experience.  Box  6268, 
Editor  &  Publisher. 


DISTRIBUTION  MANAGER 

GOLDEN  OPPORTUNITY  for  dynamic, 
self-motivated  individual  to  set  up  and 
manage  distribution  system  for  new  San 
Francisco  monthly.  You  run  the  show,  but 
be  prepared  for  a  challenge.  Excellent  sal¬ 
ary  and  benefits.  Send  confidential  re¬ 
sume  to  Editor.  Box  3730,  San  Francisco, 
Calif.  94119. 


DYNAMIC  INDIVIDUALS  NEEDED 
Must  have  previous  experience  in  locating, 
training  and  motivating  carriers.  Must 
know  and  apply  basic  circulation  methods. 
Job  requires  ability  to  initiate  and  carry 
through  sales  activities  with  Little  Mer¬ 
chant  program.  District  sales  manager  and 
supervisor  positions  available.  Some  open¬ 
ings  for  experienced  street  sales  positions. 
Southern  California  daily  in  growing  com 
petit ive  market.  Send  resume  to  Box  6255, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
You  know  exceptional  service  gets  and 
keeps  newspaper  readers.  You  make  home 
delivery  happen  so  dependably  everyone 
takes  it  for  granted.  You  select  carriers— 
and  replace  them— based  on  that  concept. 
You  know  your  market,  your  product,  your 
competition.  You  understand  how  to  sell. 
More  importantly,  you  successfully  lead 
others  to  record  sales  accomplishments. 
You're  a  self-starter  determined  to  excel. 
You  know  the  importance  of  planning, 
people,  productivity  and  profitability. 
We're  a  35,000  morning  daily  running 
strongly  against  a  48,000  afternoon  com¬ 
petitor.  We  intend  to  narrow  the  gap.  Ours 
is  one  of  the  most  exciting  newspaper 
markets  in  the  country. 

If  you'd  like  to  be  part  of  our  leadership, 
send  your  resume  and  a  sales  letter  on  why 
you're  the  right  one  for  this  key  responsi¬ 
bility.  Salary,  incentive,  benefits  match 
the  challenge.  David  Martens,  Publisher, 
York  Daily  fecord,  York,  PA  17402. 


DISTRICT  MANAGER— Journal  Newspa¬ 
pers.  America's  largest  ABC  suburban 
group,  is  looking  for  an  energetic  District 
Manager  to  join  our  hard-hitting,  aggres¬ 
sive  team.  Tell  us  about  yourself,  iixtluding 
salary  history.  Write  to  L.J.  Munao,  Journal 
Newspapers,  475  School  St.  S.W.,  Wash¬ 
ington,  D.C.  20024.  Ph:  (202)  554-7462. 


CIRCULATION  MANAGER 

A  medium  size  daily  and  Sunday  newspa¬ 
per  in  the  South  is  looking  for  an  aggres¬ 
sive  and  promotion-minded  circulation 
manager  who  will  report  to  the  general 
manager.  The  position  includes  Tull  re¬ 
sponsibility  for  all  circulation  operations. 
Applicants  should  be  versed  in  manage¬ 
ment  principles,  planning,  staff  motiva¬ 
tion,  cost  control  and  training  at  all  levels. 
We  offer  an  excellent  opportunity  with  a 
highly  regarded  newspaper  group  in  a 
growing  market.  Salary  in  the  $30,000 
range  and  outstanding  benefits.  We  also 
offer  a  delightful  area  in  which  to  live. 
Send  full  resume  and  a  brief  statement  on 
your  philosophy  of  0()er  at  ions  to  Box  6 185, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  on  9000,  6-day 
paper.  We've  grown  more  than  40%  in  10 
years  and  we  want  to  keep  it  going.  (3ood 
pay,  fringes  and  quarterly  bonuses  for 
gains.  Call  or  write  Jack  Brown.  Norwalk 
(Ohio)  Reflector  44857.  Ph;  (419)  668- 
3771. 


CIRCULATION  MANAGER:  9500,  6-day 
morning  daily  in  Zone  2.  A  growing  news¬ 
paper  wtih  a  first  class  growing  group. 
Write  to  Box  6270,  Editor  &  Publisher,  giv¬ 
ing  experience  and  salary  requirements. 


CIRCULATION  MANAGER,  50,000  circula¬ 
tion  Zone  5  weekly  group.  Growth  market, 
quality  news  product.  Excellent  opportun¬ 
ity  for  a  promotion  and  community-minded 
pro  with  credentials  on  paid,  voluntary  and 
free.  Send  resume  to  Box  6287,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 

'We  are  searching  for  an  innovative, 
promotion-minded  circulation  director  to 
spur  the  growth  of  this  52,000  PM  daily. 
The  position  entails  responsibility  for  all 
circulation  operations  including  sales,  of¬ 
fice.  mailroom  and  transportation.  Appli¬ 
cants  should  be  well  versed  in  staff  moti¬ 
vation,  planning  and  ABC.  Know-how  in 
computer  applications  also  helpful.  Send 
resume  and  salary  desired  in  confidence  to 
Donald  W.  Diehl,  President,  Easton  Pub¬ 
lishing  Co.,  Box  391,  Easton,  Pa.  18042. 


CLASSIFIED  ADVERTISING 


TELEPHONE  SUPERVISOR— 14,000  Zone 
4  daily.  3  years  of  classified  sales  experi¬ 
ence  minimum.  Reply  Box  6189,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER  for 
strong  medium-size  daily  in  metropolitan 
area.  Zone  2.  If  you  are  an  enthusiastic 
sales  executive  with  a  solid  background  in 
newspaper  classified,  we  have  an  out¬ 
standing  career  opportunity  for  you.  Our 
competitive  area  requires  an  aggressive 
doer  and  motivator  to  lead  a  well-paid  staff 
to  attain  realistic  department  potential. 
Compensation  package,  $25-30,000  plus 
excellent  fringes  and  working  environ¬ 
ment.  Send  resume  including  salary  his¬ 
tory  in  confidence  to  Box  6157,  Editor  & 
Publisher. 


TELEPHONE  ROOM 
SUPERVISOR 

Growing  daily  in  highly  competitive  met¬ 
ro  market  seeks  experienced  telephone 
room  supervisor.  Salary  plus  complete 
company  benefits.  Contact  Advertising  Di¬ 
rector,  Colorado  Springs  Sun,  P.O.  Box 
130,  (Colorado  Springs,  Colo.  %901. 

A  Division  of  the  Oklahoma  Publishing  Co. 


IT’S  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  ^x 
Holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you  don't 
want  the  reply  to  reach;  put  the  reply 
and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll 
discard  your  reply. 


CARTOONISTS 


CARTOONISTS 


CARTOONISTS 


CARTOONIST  WANTED 

After  20  years  of  newspaper  cartoonirtg  in  Hawaii,  I'm  taking  a 
year's  sabbatical  starting  April  1 ,  1 979,  from  The  Honolulu 
Advertiser  (to  confirm  by  comparison  how  lucky  I  am). 

The  mirror  obstruction  is  that  the  newspaper  wonts  me  to  find  a 
first-rate  substitute  who  would  like  to  take  his  "sobbotical"  by 
cartooning  for  The  Advertiser's  editorial  page  in  my  obsertce — 
with  the  sun  and  blue  skies  and  the  beaches  giving  him  a 
vocation  from  his  or  her  regular  bockdrop. 

If  you  are  an  experienced  cartoonist  who  con  handle  anything 
from  politics  to  sports,  meanwhile  lacing  your  output  with  o 
good  dose  of  humor,  artd  are  interested,  let  me  know.  The  pay 
is  good  (our  journeyman  scale  for  all  Guild  employes  ranks 
11th  in  the  nation),  the  hours  are  most  attractive,  and  even  the 
bosses  are  mellowed  by  the  beauty  of  Hawaii.  Aloha! 


Horry  Lyorts  c/o  Honolulu  Advertiser;  Box  3110;  Honolulu,  Hawaii  96802 
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CLASSIFIED  ADVERTISING 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


CLASSIFIED  MANAGER 

We  are  seeking  an  aggressive,  goal- 
oriented  individual  with  solid  daily  news¬ 
paper  retail  and/or  classified  advertising 
experience  to  develop  the  potential  of¬ 
fered  by  the  Steubenville  market.  Must  be 
able  to  manage  and  motivate  an  energetic 
staff  of  6.  Planning  and  promotion  a 
"must".  Unusually  good  opportunity  to 
join  a  26,000  ABC  evening  and  Sunday 
paperthat  is  dominant  in  itsmarket.  Excel¬ 
lent  chance  tor  future  advancement  within 
our  organization.  For  more  details  send  re¬ 
sume  tO: 

Robert  Carter,  Publisher 
The  Herald  Star 
401  Herald  Square 
Steubenville,  Ohio  43952 
or  call  (614)  282  5311 


CLASSIFIED  ADVERTISING  SALESMAN 
We  are  looking  for  an  aggressive,  profes¬ 
sional,  hard-working,  experienced  clas¬ 
sified  advertising  salesman.  Must  have 
good  track  record.  You  will  be  working  di¬ 
rectly  with  the  classified  advertising  man¬ 
ager  and  will  receive  thorough  and  com¬ 
plete  training  in  all  phases  of  the  classified 
dejjartment.  Excellent  future  possibilities 
of  becoming  assistant  classified  manager 
in  short  time.  Salary  range  from  $12- 
15,0(X)  depending  on  exj^erience  and  per¬ 
formance  on  the  job.  We  are  a  good  com¬ 
pany  with  better  than  average  benefits. 
Our  circulation  is  12,000  daily.  Please 
send  resume  in  confidence  to  Paul  E. 
Vogel,  Classified  Manager,  Dixon  Evening 
Telegraph,  113  Peoria  Ave.,  Dixon,  III. 
61021. 

CLASSIFIED  Need  experienced,  aggres¬ 
sive  ad  salesman  with  strong  background 
in  classified  advertising  or  classified  man¬ 
ager  or  assistant  who  would  like  to  make  a 
change.  Will  be  responsible  for  managing 
department,  selling  and  promoting  clas¬ 
sified.  27,0{X)  morning  and  evening  daily. 
Send  complete  resume  including  salary 
requirements  to  Box  6280,  Editor  & 
Publisher. 


WEST  MICHIGAN  group  of  free  circulation 
weeklies  has  need  of  take-charge  editor  to 
manage  young  writer/photographer  staff. 
Page  makeup  experience  helpful.  Im¬ 
mediate  openinjg.  Reply  now  to  Jenison 
Printing  Ck).,  P.O.  Box  45,  Jenison,  Mich. 
49428,  or  call  (616)  457-1120,  ask  for 
Herm. 


COPY  EDITORS 

Two  entry-level  positions  on  a  growing 
28,000  Zone  2  AM  tabloid  that  is  expand¬ 
ing  staff  and  newshole.  4-year  degree  in 
Journalism  required.  Must  be  fast,  ver¬ 
satile  and,  above  all,  precise.  Good  opjxir- 
tunity  for  advancement  with  the  paper  and 
with  one  of  the  nation's  largest  newspaper 
groups.  Send  full  resume  and  references 
in  first  letter  to: 

David  J.  Mack,  News  Editor 
The  Sun-Bulletin 
Vestal  Parkway  East 
Binghamton,  N.Y.  13902 
A  Gannett  Newspaper 


MANAGING  EDITOR— Dedicated  profes 
sional  with  at  least  3-5  years  daily  news|)a- 
per  experience  sought  for  5-day  daily  in 
southern  Illinois.  Ideal  candidate  would 
excel  at  layout,  copy  editing,  headlines, 
deadlines  and  excel  in  local  coverage  of 
city  and  county  government.  Phone  or  send 
application  to  Moody  Hamrick,  Executive 
Editor,  Flora  Daily  News-Record,  Flora,  III, 
62839.  (618)  662-2108. 


COPY  EDITOR 

Northwest  New  Jersey's  fastest  growing 
afternoon  daily  has  openings  for  qualified 
copy  editors  with  experience  in  copy  edit¬ 
ing,  headline  writing  and  page  design. 
Background  in  VDT  editing  and  news  re¬ 
porting  preferred.  Excellent  opjjortunity 
for  aggressive,  on-the  way-up  editor.  Send 
resume,  editing  and  writing  samples  with 
salary  requirements  to  Dennis  Baker,  As¬ 
sistant  Managing  Editor,  The  Daily  Record, 
800  Jefferson  Rd,,  Parsippany,  N.J. 
07054 


Career  In 

Philatelic  Pubiishing? 

Position:  Editorial  Assistant 
in  well  established  New 
York  firm  publishing  post¬ 
age  stamp  catalogs  and  al¬ 
bums.  Salary  commensurate 
with  experience. 

Send  resume,  phone  num¬ 
ber. 

Box  6200 

Editor  &  Publisher 


EDITOR/REPORTER— Soundings,  a  boat¬ 
ing  newspaper  with  5  regional  editions  in 
the  East  and  Midwest,  wMI  launch  editions 
in  Seattle.  San  Francisco,  and  San  Diego 
next  spring.  We  need  a  bureau  chief  for 
each  edition  who  is  thoroughly  familiar 
with  the  area  and  has  a  strong  background 
in  general  assignment  reporting  and  edit 
ing  to  develop  and  work  with  stringers. 
Should  know  photography  and  have  a 
working  familiarity  with  boats.  Write  in 
confidence  to  Christine  Born,  Soundings. 
Essex.  Conn.  06426.  Please  do  not  call. 


have  plenty  of  room  for  advancement,  the 
Dispatch  in  Cookville,  Tenn.  has  openings 
for  2  sharp  reporters  that  can  move  up  to 
editor.  Must  be  familiar  with  photography, 
a  good  writer  and  have  good  management 
ability.  Ph:  (615)  528-5405. 


MAKING  CHANGES 

Growing  East  Texas  daily  needs  two 
people:  A  news  and  feature  reporter  who 
can  see  through  good-oT-boyism  and  a 
news  editor  who  wants  to  put  it  together  in 
an  exciting  layout.  Ideal  spot  to  make  a 
name  for  the  future  as  you  exjjand  with  us 
in  an  exciting  market.  Box  6170,  Editor  & 
Publisher. 


COPY  EDITOR 

Slot  jjerson  to  run  5-member  desk  serving 
newspaper  chain  of  18  suburban  weeklies. 
We  want  a  tough,  experienced  professional 
newspaper  copy  editor  who  can  set  the 
pace  on  a  new  electronic  desk  where  some 
teaching  may  be  required.  If  you  are  easily 
intimidated  you  probably  don't  want  to 
work  here.  Excellent  pay  and  benefits  in¬ 
cluding  dental  insurance.  Submit  resume, 
including  salary  requirements,  to  Frank 
Libasci,  Pioneer  Press  Inc.  1232  Central 
Ave.,  Wilmette,  III.  60091. 

A  Division  of  Time  Inc. 

Equal  Opjiortunity  Employer,  M/F 


EDITORIAL  WRITER:  37,000  AM,  Carolina 
Coast,  New  York  Times  affiliated  newspa¬ 
per  group.  Do  you:  Write  lucidly  and  con¬ 
vincingly?  Have  editorial  experience  or 
strong  reporting  background?  Believe 
editorial  page  should  reach  out  and  grab 
readers?  Think  a  label  great  for  beans  but 
worthless  as  editorial  philosophy?  See  the 
page  as  the  newspaper's  conscience? 
Write  Charles  Anderson,  Editor.  Star-News 
Newspapers,  Box  840,  Wilmington,  N.C. 
28402.  Include  clips,  resume,  cover  letter, 
salary  expectations. 


DESIGN  EDITOR 

We  want  a  designer  who  works  with  people, 
understands  and  can  teach  design  to 
editors,  can  help  us  redesign  our  news  de¬ 
partment  and  our  newspaper.  If  that  per¬ 
son  is  you,  call  Phil  Bookman  collect  at  the 
Courier-Post,  Camden,  N.J.  (609)  663- 
6000. 


WE  NEED  an  aggressive  reporter  who  can 
handle  jjolice  and  fire  beat,  take  photo¬ 
graphs.  write  an  occasional  sports  story— 
and  see  a  story  without  having  to  be  told. 
We're  an  offset  morning  daily  giving  fits  to 
our  Big  Guy  competition.  Experience 
counts— but  demonstrable  ability  counts 
more.  Write  or  telephone  editor  Thomas  E. 
Hodge,  The  Blackfoot  News,  Box  70, 
Blackfoot,  Idaho  83221.  208-785-1100. 


ASSISTANT  NEWS  EDITOR 

Major  metro  seeks  #2  person  for  large 
news  desk  oj3eration.  Ideal  candidate  has 
some  reporting,  plus  desk-supervisory  ex 
perience  on  smaller  paper  and  is  now  un¬ 
derstudying  on  large  paper  where  ad¬ 
vancement  IS  blocked.  This  job  entails 
news  selection  and  page  layout  and  offers 
excellent  advancement  possibilities.  It  is  a 
top  newsroom  position  and  demands  man 
agement  skills  as  well  as  sharp  news  judg¬ 
ment.  an  understanding  of  good  headline 
writing  and  the  ability  to  edit  lightly.  We 
will  ask  you  to  come,  at  our  expense,  tor  a 
2-day  try  out.  Send  letter,  resume  with 
three  professional  references  and  current 
salary,  plus  three  Page  1  tearsheets  to  Box 
6070,  Editor  &  Publisher. 

WE  HAVE  A  COMMUNITY  with  excellent 
climate,  recreational  facilities,  reasonable 
housing  costs,  lots  of  good  hard  news  and 
features,  plus  plenty  of  potential  for 
growth.  We  need  an  experienced  editor 
who  can  take  complete  control  and  re¬ 
sponsibility  for  the  entire  editorial  content 
of  a  small  daily.  An  interesting  place  to 
work  with  a  real  professional  challenge. 
Send  resume  to  Box  6216,  Editor  & 
Publisher. 


OUTSTANDING  SMALL  DAILY  in  Blue 
Ridge  Foothills  seeks  2  talented  rejiorters 
for  police  beat  and  general  assignment. 
Clips  and  resume  with  first  letter  to  Steve 
Bouser,  Editor,  The  News  Herald,  Morgan- 
ton,  NC  28655. 


THE  BILLINGS  GAZETTE 

will  have  an  opening  for  a  city 
editor  January  1.  Applicants 
should  have  both  writing  and  edit¬ 
ing  backgrounds,  preferably  with 
newspapers  In  the  30-100,000 
range.  We  offer  a  rapidly  growing, 
surprisingly  cosmopolitan  com¬ 
munity  centered  in  some  of  the 
country's  most  beautiful  plains 
and  mountain  scenery.  Send  your 
concept  of  a  city  editor's  job,  re¬ 
sume  and  tear  sheets  to: 

Personnel  Manager 
The  Billings  Gazette 
P.O.  Box  2507 
Billings,  Mont.  59103 
An  Equal  Opjxirtunity  Employer.  M/F 


EDITOR— Small  profitable  northern  Vir¬ 
ginia  weekly  seeks  aggressive  broadly  edu¬ 
cated  editor  to  lead  it  on  a  major  expan¬ 
sion.  Send  resume  and  references  to  Box 
6241,  Editor  &  Publisher. 


NEWS  EDITOR 

Strong  leader  needed  to  run  desk,  help 
lead  medium  size  paper  in  Zone  3.  Number 
2  person  in  newsroom  needs  to  be  good 
people  manager,  while  having  top  news 
judgement.  Candidates  should  demon¬ 
strate  proven  leadership,  plus  desk  experi¬ 
ence.  In  return,  we  offer  a  progressive  and 
growing  paper,  a  friendly  work  atmo¬ 
sphere,  plus  good  wages  and  benefits.  Box 
6240,  Editor  &  Publisher. 

EDITOR  WANTED  tor  aggressive  growing 
3-day-a-week  newspaper  in  county  seat  of 
7500.  We  need  a  self-motivator  who  can 
manage  a  small  staff,  write  hard  and  soft 
copy  and  build  paper  into  a  daily.  Contact 
Gene  J.  Gobczynski,  Salem  Times-Common- 
er,  120  S.  Broadway,  Salem,  III.  62881. 


LIFESTYLE  SECTION  of  quality  Zone  8  AM 
seeks  experienced  feature  writer  able  to 
handle  all  subjects.  Box  6250,  Editor  & 
Publisher. 


5000  DAILY  needs  managing  editor  to  ac¬ 
cept  position  In  February  or  March.  Ideal 
area  for  outdoor  enthusiast,  excellent 
schools  with  excellent  environment  for  rais¬ 
ing  family.  Located  in  Zone  7.  Tremendous 
growth  opportunity.  Box  6265,  Editor  & 
Publisher. 


Publications 

Administrator 

Enjoy  the  professional  challenge  and  diversity  you 
want  at  ITT’s  globe-scanning  telecommunications 
operations.  We’re  looking  for  an  individual  who  can 
produce  our  monthly  employee  publication  as  well 
as  assist  in  community  and  public  relations  pro¬ 
grams. 

You  should  have  a  degree — English  or  Journalism 
desired — and  at  least  3  years  of  publication  experi¬ 
ence.  Ideal  candidate  will  have  a  background  writ¬ 
ing  news  and  features,  and  knowledge  of  layout, 
graphics  and  photography. 

If  you  are  qualified  and  can  make  a  major  contribu¬ 
tion  .  .  .  recognition  and  rewards  will  be  yours  .  .  . 
fast.  Please  send  resume,  including  salary  history, 
to  Elisabeth  Asmus,  U.S.  Telephone  and  Telegraph 
Corporation,  67  Broad  Street,  New  York,  New  York 
10004. 


US.  TELEPHONE 
AND  TELEGRAPH  CORP 


ITT 


An  Equal  Opportunity  Employer  (M/F) 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


PRESSROOM 


HELP  WANTED 


PRESSROOM 


NEWS  EDITOR  for  county  seat  weekly  lo¬ 
cated  in  beautiful  area  of  Wisconsin.  Ex¬ 
cellent  community.  Must  fit  paper's  tradi¬ 
tion  of  being  award-winner,  be  in  tune  with 
and/or  experienced  in  community  jour¬ 
nalism.  able  to  work  camera.  No  sports  or 
ad  sales,  just  have  nose  for  news,  ability  to 
edit,  produce  colorful  features  and  photos. 
Will  be  responsible  for  copy  with  help  from 
publisher  and  1  other  staff  person.  VDTs. 
Salary  based  on  experience,  ability  and  po¬ 
tential.  Send  resume  and  clips  to  Box 
6226,  Editor  &  Publisher. 


COPY  EDITOR.  Rim,  universal  desk.  Ohio 
evening  daily,  40,000  circulation.  Send  re¬ 
sume.  including  salary  history.  Box  6230, 
Editor  &  Publisher. 


SPORTS  EDITOR 

Would  you  like  big-city-style  competition  in 
a  small-town  environment?  We  are  a 
35.000-circulation  morning  daily  founded 
in  1795  and  we  need  a  sports  editor  who 
will  help  us  set  our  afternoon  in-town  rival 
on  Its  heels.  Two  colleges  in  our  city  field  a 
variety  of  teams,  as  do  the  17  high  schools 
in  our  county.  Baltimore  and  the  pros  are 
less  than  an  hour  away  and  Philadelphia 
about  two.  In  addition  to  making  our  sports 
section  the  best  of  any  paper  our  size  in 
the  country,  our  sports  editor  should  write 
at  least  one  highly  readable  column  a 
week.  If  this  kind  of  job  excites  you,  send  a 
resume,  references  and  three  writing  sam¬ 
ples  to  Wiley  Brooks.  Managing  Editor, 
York  Daily  Record,  1750  Industrial  High¬ 
way,  York.  PA.  17402. 


MANAGING  EDITOR  for  4000  twice  weekly 
in  Zone  7.  Unlimited  future  with  group  op¬ 
eration  for  right  individual.  Send  resume, 
salary  requirements  to  Box  6273,  Editor  & 
Publisher. 

REPORTER.  Addition  to  city  news  staff. 
Include  salary  history  with  resume.  Mid 
west  daily  in  40,000-50,000  circulation 
range.  Box  6274.  Editor  &  Publisher. 


EDITOR/WRITER 

Exceptional  career  opportunity  for  bright 
person  with  liquor  trade  publication. 
Minimum  2  years  experience.  Some  back¬ 
ground  trade,  production  desirable.  Send 
resume,  salary  requirements  to  Box  6275, 
Editor  &  Publisher. 


WEEKLY  EDITOR  for  Arizona  resort  area  in 
pines.  Must  be  self-starter,  working  editor 
and  photojournalist.  Part  of  rapidly- 
growing  group.  Good  salary,  fringes.  Look¬ 
ing  for  solid  applicants.  Send  resume  and 
clips  to  Stan  Usinowicz,  P.O.  Box  678, 
Show  Low,  Ariz.  85901. 


IMMEDIATE  OPENING 
Editor-photographer-reporter  for  dominant 
suburban  weekly.  You'll  gain  experience, 
responsibility  and  autonomy  tor  your  ef¬ 
fective  work.  Send  clips,  resume  and  ref¬ 
erences  with  response  letter  to  Joel  Rem- 
aley.  Gazette.  413  Main,  Hobart.  Ind. 
46342. 

REGIONAL  WEEKLY  newspaper,  head¬ 
quartered  in  Zone  5  state  capital,  needs 
experienced  reporter  interested  in  public 
affairs.  Needs  ability  to  organize  time  and 
information  to  write  in-depth  with  verve. 
Send  resume  and  clips  to  Box  6278,  Editor 
&  Publisher. 

REPORTER 

The  Decatur  (III.)  Herald  and  Review,  a 
combined  AM  and  PM  daily,  is  looking  for 
an  experienced  reporter  with  a  feature 
writing  background  and  an  interest  in  bus¬ 
iness,  labor  and  many  related  topics.  In 
return  we  offer  a  salary  commensurate 
with  experience,  a  liberal  fringe  benefit 
package  and  the  opportunity  for  advance¬ 
ment.  If  interested  please  send  resume 
with  writing  samples  to  Keith  L.  Stewart, 
Personnel  Manager,  Lindsay-Schaub 
Newspapers,  P.O.  Box  789,  Decatur,  III. 
62525. 

SPORTS  COLUMNIST 
West  Coast  metro  is  seeking  a  sports  col¬ 
umnist  with  ability  to  write  on  a  wide  range 
of  sports-related  subjects,  in  a  lively,  pro¬ 
vocative  format.  Send  resume,  clips  and 
sample  columns  to  Box  6282,  Editor  & 
Publisher. 

QUALIFIED  GOLF  writer/editor  for  Florida 
Golfweek,  4-year-old  weekly  state  tabloid. 
Contact  Mr.  Stine,  P.O.  Box  1458,  Winter 
Haven,  Fla.  33880.  Ph:  (813)  294  5511. 


EDITOR— Small  Missouri  daily,  Kansas 
City  area,  needs  editor.  Experience  in  gen¬ 
eral  assignment,  sports,  layout.  Able  to 
take  full  charge  editorial  staff.  Knowledge 
of  photography  helpful.  Exceptional  op¬ 
portunity  for  hard  worker  interested  in 
newspaper  career.  Write  Box  6271,  Editor 
&  Publisher,  giving  full  resume. 


IMMEDIATE  OPENING  for  farm/general 
assignment  reporter,  one  who  can  speak 
the  language  of  farmers,  ranchers  and 
agri-business  people,  but  write  for  city 
subscribers  as  well.  Diversified  agricultural 
area  with  abundance  of  news  and  feature 
opportunities.  We're  a  17,000  daily  and 
Sunday  with  a  reputation  for  outstanding 
agricultural  reporting.  Ei^rience,  includ¬ 
ing  photography  and  VDTs,  preferred,  but 
will  consider  qualified  recent  graduate. 
Competitive  pay,  fringes.  Write  or  call:  Bill 
Eddy.  Associate  Editor.  North  Platte 
(Neb.)  Telegraph  69101. 


PAGE  1  COLUMNIST 
If  your  forte  is  writing  about  people  and 
you  can  produce  five  4(X)-word  columns  a 
week,  this  may  be  the  place  for  you.  We  are 
looking  for  someone  to  write  the  daily  cen¬ 
terpiece  of  our  front  page.  You  will  have 
your  picture  in  a  logo  and  we  will  back  you 
up  with  a  promotion  campaign  that  will  in¬ 
clude  television  and  radio.  If  this  sounds 
too  good  to  be  true,  send  your  resume  and 
five  samples  of  your  very  best  writing  to 
Wiley  Brooks,  Managing  Editor,  York  Daily 
Record,  1750  Industrial  Highway,  York, 
PA.  17402. 


CITY  EDITOR— Rapidly  expanding  PM 
offset  daily.  25M  circulation,  wants  ex¬ 
perienced  desk  person  to  direct  reporters 
and  photographers.  Reporting  background 
a  must.  Great  opportunity  for  career- 
minded  pro.  Ideal  climate,  top-rated  com¬ 
munity  directly  on  the  Gulf  in  Southwest 
Florida.  Excellent  benefits.  Send  resume 
first  letter  to  Thomas  Hayer,  Executive 
Editor,  Naples  Daily  News,  P.O.  Box  7009, 
Naples,  Fla.  33940. 


PRESS  SUPERINTENDENT  for  Midwest 
daily  PM  and  Sunday  AM  4  years  Goss 
Urbanite  experience  minimum.  Camera 
experience  helpful.  Must  be  quality  con¬ 
scious.  Starting  salary  $19,0(X).  Box  6228, 
Editor  &  Publisher. 


PRESSMAN  AND  CAMERAMAN  experi¬ 
enced  on  web  offset.  Send  resume  to  Ben¬ 
son  Printing  O).,  P.O.  Box  280,  Channel 
View,  Texas  77530,  or  call  Bill  Williamson, 
(713)  452-4761, 


ASSISTANT 

PRESSROOM 

FOREMAN 

Need  immediately,  an  experienced  offset 
or  [Jilitho  pressman  for  Dahlgren-equipped 
Goss  Universal.  The  position  is  assistant 
foreman  with  good  opportunity  to  advance. 
Contact  Ken  Nichols,  pressroom  foreman 
at  The  News,  Port  Arthur,  Texas.  Phone 
collect  (713)  985-5541. 


SHOP  MANAGER  for  high  quality  4-color 
work.  News  King  press,  semi-weekly  with 
commercial  printing  customers.  Scripps- 
Howard  Newspapers  subsidiary.  Courier, 
P.O.  Box  14M.  Jupiter,  Fla.  33458. 


PRESSMAN:  Experienced  pressman  for 
8-unit  Harris  V15A.  Send  resume  to  Ches¬ 
ter  Haynes,  DeLand  Sun  News,  P.O.  Box 
1119,  DeLand,  Fla.  32720  or  call  (904) 
734-3661. 


IMMEDIATE  OPENING  in  Zone  5  for  Goss 
Suburban  offset  maintenance-pressman. 
Must  be  experienced  in  routine  press 
maintenance.  Salary  open.  Good  company 
benefits.  Box  6269.  Editor  &  Publisher. 


PUBLIC  RELATIONS 


EXPERIENCED,  QUALITY-ORIENTED 
pressman  to  head  shift  operating  Harris 
845  web  offset  press  to  print  a  daily  news- 
piaper  and  commercial  circular  work.  Ex¬ 
cellent  working  conditions  and  benefits. 
Contact  Dick  Keitlen,  Journal  Inquirer, 
Progress  Drive.  Manchester,  Conn.  (}^40. 
(203)  646-0500. 


WEB  OFF-SET  PRESS  OPERATORS 
wanted  for  progressive  expanding  printing 
company.  We  operate  two  plants  located  in 
mid  and  Southwest  Michigan.  We  offer  op¬ 
portunity  of  growth  for  press  operators 
with  minimum  of  two  years  previous  web 
offset  experience  to  further  your  expertise 
on  Goss  and  Harris  845  equipment.  Our 
product  mix  includes  four  color  pre-prints 
for  newspaper  insert  advertising.  We  offer 
a  competitive  benefit  package  and  wages 
commensurate  with  experience.  Contact 
Jon  Anderson.  Director  of  Manufacturing, 
Printco  Inc.,  109  N,  (.afayettc,  Greenville, 
Mich.  48838  or  call  (616)  754-3673. 

An  Equal  Opportunity  Employer 


PRODUCTION 


PRODUCTION  MANAGER:  We  are  a  solid 
11,500  daily  with  the  latest  in  modern 
equipment.  Our  composing  room  consists 
of  C^mpugraphic  ty^setters  linked  to  a 
front-end  system;  Pyrofax  platemaking 
and  a  7-unit  (k)ss  Community  produce  the 
paper.  We  pride  ourselves  on  working  with 
good  people.  The  person  we  seek  should 
be  able  to  work  in  press  and  composition, 
and  to  maintain  quality  production 
through  good  budgeting  and  management. 
Send  resume  and  salary  requirement  to 
Kaj  Spencer,  Publisher,  The  Advertiser- 
Tribune,  320  Nelson  St.,  Tiffin.  Ohio 
44883. 


PUBLIC  RELATIONS 


GRAPHICS 


WE  HAVE  A  CLEAN,  modular  format  and  a 
reputation  for  using  photos  well.  We  want 
to  be  more  consistant.  VVe  want  to  improve 
our  use  of  charts,  maps  and  illustrations.  If 
you  have  a  thorough  knowledge  of  both 
photography  and  illustration  and  the  man¬ 
agement  skills  to  direct  an  art  and  photo 
department  you  may  be  the  person  we 
need.  A  newspaper  background  is  prefer¬ 
able  but  not  mandatory.  Box  6277,  Editor 
&  Publisher. 


MAILROOM 


MAILROOM  SUPERVISOR/FOREMAN 
Circulation  Department  of  medium  size 
daily  newspa(>er  company  has  immediate 
need  for  an  individual  to  take  charge  and 
supervise  our  mailing  and  inserting  oprera- 
tions.  Experience  in  this  area  a  must.  Out¬ 
standing  career  opportunity  for  the  right 
person.  Starting  salary  commensurate 
with  experience.  We  offer  excellent  com- 

a  benefits  and  working  conditions.  For 
er  information  and  confidential  inter¬ 
view  call:  Paddock  Publications  Irtc.,  (312) 
394-0110,  ext.  15. 


MAILROOM  FOREMAN 
Large  daily  newspaper  located  Zone  2  has 
opening  for  mailroom  foreman.  Must  have 
knowledge  of  electrical  and  mechanical 
equipment.  Salary  open.  Reply  to  Box 
6257,  Editor  &  Publisher. 


PHOTOJOURNALISM 


SELF-STARTING,  CREATIVE  photo¬ 
grapher  to  join  4  person  staff  on  a  photo 
conscious  60,000  northwestern  daily. 
Must  have  demonstrated  ability  to  shoot 
quality  color  and  black  and  white  news,  i 
features  and  sports,  plus  daily  feature  en¬ 
terprise.  Please  send  resume  immediately 
as  we  hope  to  fill  this  position  by  January 
1.  Box  6202.  Editor  &  Publisher. 

PHOTOJOURNALIST.  Small  (48,000  circu¬ 
lation)  New  York  metropolitan  daily  seek 
ing  talented  photojournalist  with  own 
equipment  and  cat  for  late  shift  and 
weekends.  Must  be  self-motivated,  re- 
spunsible,  preferably  college  trained  with 
some  experience.  Lots  of  hard  work  but 
good  display  and  open  to  your  ideas  Box 
6283,  Editor  &  Publisher. 


Public  Relations 
Position 


We  re  looking  for  a  strong,  versatile 
writer  to  round  out  our  public  relations 
staff.  Two  to  five  years  of  newspaper  or 
television  writing  experience  is  a  must. 
Some  public  relations  background  is  a 
plus.  Responsibilities  will  include 
news  release  and  feature  articles, 
speeches,  slide  and  movie  scripts,  and 
production  and  press  relations  for  major 
local  company. 

Starting  salary  commensurate  with  exper¬ 
ience.  Send  your  resume  detailing  salary 
history  to; 

Box  6266,  Editor  &  Publisher 

An  Equal  Opportunity  Employer,  M/F 


MANAGER  OF 
PUBLIC  RELATIONS 

.  .  .  For  expanding,  major  high  technol¬ 
ogy  multi  national  in  Zone  9.  Will  run  ag 
gressive  external  communications  pro¬ 
gram.  Must  have  strong  writing/editing 
skills,  sound  judgment,  ability  to  work  with 
professionals  and  executives.  Candidates 
should  have  at  least  10  years  experience 
that  includes  reporting,  writing  or  editing 
tor  a  major  news  pubTication  or  wire  ser 
vice;  corporate  communications;  and 
some  management  experience.  Familiarity 
with  internal  publications,  news  photogra¬ 
phy,  audio  visuals  helpful.  Salary  based  on 
experience.  Box  6260,  Editor  &  Publisher. 


SYNDICATe  SALES 


,,*srp‘.5  SALES  REPRESENTATIVE 

writing/editing  Major  newspaper  feature  syndicate  seeks 
ility  to  work  with  1,  possibly  2,  sales  representatives  to 
ves.  Candidates  travel  South  and  Southwest.  Previous 
ears  experience  sales  experience,  knowledge  of  the  news- 
riting  or  editing  paper  business,  helpful  but  not  impera- 
lion  or  wire  ser  tive.  We  offer  excellent  salary,  commission 
nications;  and  and  benefits  package.  The  right  individu- 
‘nce.  Familiarity  als  must  be  highly  motivated  self-starters, 
news  photogra-  have  initiative  and  be  willing  to  travel  ex- 
Salary  based  on  tensively.  Send  resume  and  salary  expec- 
tor  &  Publisher.  tations  to  Box  6234,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  December  2,  1978 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


A  PROFESSIONAL  TEAM.  Strong  editorial, 
proven  sales  and  management.  To  man¬ 
age,  invest  or  buy  weekly.  Zone  9  prefer¬ 
red.  Box  6172,  Editor  &  Publisher. 


YOUNG  ATTORNEY,  27,  grad  Columbia  U. 
J-School,  May  '78  seeks  position  as  assis¬ 
tant  to  publisher  or  editor.  Well  versed  in 
communications  law  and  EEO.  BA  in  Eco¬ 
nomics.  Box  6181,  Editor  &  Publisher. 


PROGRESSIVE  General  Manager  of  sub¬ 
urban  weekly  chain  major  southeastern 
city  seeks  increase  in  salary  as  well  as  pro¬ 
fessional  challenge.  Box  6193,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER,  heavy 
experience  in  news,  with  working  experi¬ 
ence  also  in  circulation,  advertising,  pro¬ 
motion.  Metro  and  smaller  city  experience. 
Box  6207,  Editor  &  Publisher. 


A  CAPABLE  MANAGER 
Good  newspaper  background  in  news,  ad¬ 
vertising.  circulation  and  production. 
Know  latest  production  methods  and  equip¬ 
ment.  Experience  in  labor  negotiations. 
Presently  production  director  but  seek 
opportunity  to  make  a  stronger  contribu¬ 
tion  as  publisher's  assistant,  general  man¬ 
ager,  operations  director— titfe  not  as  im¬ 
portant  as  opportunity.  A  low-key,  compe¬ 
tent  pro  who  can  carry  a  load.  Confidences 
strictly  respected.  Box  6709,  Editor  & 
Publisher. 


PUBLISHER  in  early  30s.  married,  chil¬ 
dren.  Currently  publisher  of  group  of  week¬ 
lies.  Seeks  more  rewarding  and  challeng¬ 
ing  publisher's  position.  Profit  minded. 
Prefer  Zones  3,  5,  6,  7.  Box  6218,  Editor  & 
Publisher. 


EDITOR/PUBLISHER,  managerial  experi¬ 
ence  both  magazine,  newspaper;  special 
expertise  in  community  publications;  seek¬ 
ing  challenging  opportunity,  weekly  or 
monthly  publication,  Zone  2  preferred. 
Currently  employed.  Box  6227,  Editor  & 
Publisher. 


ADVERTISING 


7  YEARS  SUCCESSFUL  display  sales  ex¬ 
perience  in  competitive  major  metro  mar¬ 
ket.  Big  10-Ivy  League  background.  Seek¬ 
ing  a  growth  position.  Box  6186,  Editor  & 
Publisher. 


SECTIONS  WRITER,  Advertising— 8  years 
experience  on  large  daily.  3-to-5  columns 
weekly,  multiple  yearly  advertising  sec¬ 
tions,  including  layouts,  plus  in-house 
promos.  Take  own  pictures.  Have  10  years 
other  experience  in  all  phases  of  newspa¬ 
per  (hot  type  and  offset);  2  as  editor- 
publisher  of  weekly.  Box  6256,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR,  8  years  with 
mid-size  daily,  seeks  growth  spot  as  Ad 
Director/Manager  to  do  for  you  what  I've 
done  here.  Linage  gains  prove  strong  track 
record  in  highly  competitive  market. 
Street-wise,  yet  sure-fire  administrator. 
Vigorous  and  energetic  motivator,  spe¬ 
cialty  promoting  and  campaign  selling 
shopping  malls.  Zones  1,  2,  3,  4.  Box 
6286,  Editor  &  Publisher. 


ARTSIGRAPHICS 


IT'S  TIME  for  a  change!  Presently  Graphics 
Director  for  Boston  paper.  Zone  1  or  2. 
Would  like  something  similar.  Box  6231, 
Editor  &  Publisher. 


CARTOONISTS 


EDITORIAL  CARTOONIST  seeks  position 
on  daily.  4  years  experience,  own  small 
New  England  syndication.  Eager  and  pro¬ 
fessional,  BFA.  Samples  available.  Box 
6179,  Editor  &  Publisher. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 


CIRCULATION 


SUCCESSFUL  circulation  manager  of  SOM 
daily  and  Sunday  in  Northeast.  Excellent 
growth  record— 15%  in  past  year— desires 
change.  Will  relocate.  Salary  negotiable. 
Box  6237,  Editor  &  Publisher. 


EXPERIENCED  CIRCULATOR  (district 
manager-circulation  manager  of  6-day 
daily)  knowledgeable  in  promotion,  kiddy 
routes  and  mailings.  Looking  for  bigger 
and  more  rewarding  challenge  with  oppor¬ 
tunity  to  use  full  capabilities.  Prefer  Zone 
6,  but  will  consider  any  good  offer  from 
Zone  4  or  5,  as  well.  Write  Box  6108,  Editor 
&  Pulj^isher. 


YOUNG  CIRCULATOR,  experienced,  ca¬ 
pable,  seeks  #1  on  small  or  #2  on  medium. 
Box  6281,  Editor  &  Publisher. 


EXPERIENCED  SUPERVISOR  on  50,000 
PM  and  Sunday  seeks  challenge  of  No.  2 
spot  with  growth-oriented  outfit.  Prefer 
Zone  1,  but  will  consider  others.  ^x6284. 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


DEPENDABLE,  knowledgeable,  pro  clas¬ 
sified  manager  ready  to  move  up  to  larger 
paper.  Promotion  oriented,  successful  re¬ 
sults.  Box  6171,  Editor  &  Publisher. 


CLASSIFIED  MANAGER.  12  years  in  highly 
competitive  East  Coast  market,  ABC 
dailies  and  large  weeklies.  TMC  experi¬ 
ence.  Super-strong  administrator,  no  turn¬ 
over.  Heavy  promotional  background. 
Vigorous  innovator  specializing  auto  and 
real  estate.  I  believe  classified  supports 
classified  display,  and  I  prove  it  with  im¬ 
pressive  linage  gains  in  both.  Family  relo¬ 
cation  restricts  to  Zone  9.  Box  6289, 
Editor  &  Publisher. 


EDITORIAL 


WOMAN  SPORTSWRITER,  ALSO  GEN¬ 
ERAL  ASSIGNMENT,  seeks  first  profes¬ 
sional  position.  Chicago  area.  Northwest¬ 
ern  near-grad  (English)  —  2  years  experi¬ 
ence  campus  paper,  (jopy  editing,  proof¬ 
reading.  Single,  22.  Clips,  good  refer¬ 
ences.  Box  6123,  Editor  &  Publisher. 


PULITZER  PRIZE  NOMINEE,  9  years  ex¬ 
perience.  major  international  fellowship 
winner,  2  other  awards,  now  available  be¬ 
cause  paper  folded.  Young  pro,  31,  wants 
challenge.  Prefer  Zone  2,  will  consider  all. 
Box  6128,  Editor  &  Publisher. 


SPORTSWRITER— Experienced  beat  wri¬ 
ter  (pro  sports;  52,000PM)  seeks  larger 
market.  Credentials  include  game  stories, 
advances,  features  and  series  as  well  as 
national  magazine  pieces.  Will  relocate 
immediately.  Gladly  furnish  clips,  resume, 
references  upon  requfest.  Contact:  Mark 
Brown,  1809  Arnold  St.,  Philadelphia,  PA 
19152  (215)  742-0767. 


PHOTO  EDITOR,  experienced.  Searching 
for  rhetro  publisher  committed  to  best  use 
of  photography  and  willing  to  grant  author¬ 
ity.  Strengths:  extensive  photo  back¬ 
ground,  expert  pix  judgment,  initiator  of 
worthy  assignments  and  eye-catching 
page  layout.  Box  6232,  Editor  &  Publisher. 


NEWS  AND  FEATURE  WRITER  with  10 
years  writing  experience  in  transportation, 
international  trade,  finance,  education, 
government,  home  furnishings  and  fashion 
seeks  to  return  to  general  assignment  re¬ 
porting  on  a  metro  daily.  Will  relocate.  Box 
6156,  Editor  &  Publisher. 


FIRST-RATE  writer-editor,  books,  mag 
azines,  newspapers,  seeks  greater  chal-  I 
lenge  in  New  York  City.  Now  making  i 
$30,000.  Top  references.  Box  6176,  Editor 
&  Publisher. 


EXPERIENCED  writer/researcher,  MA, 
specialized  in  international  relations.  Mid¬ 
dle  Eastern  affairs  and  news  feature  writ¬ 
ing  seeks  challenging  position  in  New  York, 
Excellent  work  references.  Call  (202) 
965-5605  or  write  Box  6235,  Editor  & 
Publisher. 


EDITORIAL 


REPORTER,  FEATURE  WRITER,  editorial 
writer,  copyreader,  photographer,  news 
service  bureau  chief  seeks  resrxinsibility. 
P.O.  Box  2062,  Ocean,  N.J,  0m2. 


I  FLORIDA— Experienced  young  journalist 
I  who  pulled  boner  by  leaving  state  wants 
I  desperately  to  return  and  settle  down.  3 
!  years  in  sports  and  city;  excellent  writer 
I  both  feature  and  straight.  Layout,  photo 
and  darkroom  a  bonus.  Consider  any  posi¬ 
tion  in  sport,  city  or  bureau,  daily  or  weekly. 
I  You  won't  be  disappointed.  Box  6225, 

I  Editor  &  Publisher. 


NEWS  EDITOR  for  metro  daily  seeks  ad- 
I  vancement.  13  years  experience  on  major 
I  dailies,  including  past  8  years  in  manage- 
I  ment.  Please  include  complete  job  de- 
I  scription,  2  copies  of  paper  and  salary 
,  range  with  first  letter.  Box  6242,  Editor  & 
1  Publisher. 


COMPETENT  HUSBAND,  WIFE:  He  has  8 
years  as  editor,  reporter;  she  has  5  as 
,  copy,  layout  editor.  Zone  5  preferred.  Box 
j  6247,  Editor  &  Publisher. 

EXPERIENCED  COPY  EDITOR,  reporter- 
columnist  wants  to  edit  or  write  in  Area  2. 
Write  Box  6252,  Editor  &  Publisher. 


EDITOR  FOR  HIRE.  Fresh  Masters  in  Jour¬ 
nalism,  built  weekly  from  ground  up,  5 
years  metro  reporting,  excellent  pho¬ 
tographer.  Male.  34,  professional  wife, 
wants  editing  job  on  good  small  daily  or 
weekly.  Gulf  or  East  Coast.  John  F.  (Jallien, 
2440  Marlene,  Bloomington,  Ind.  47401. 
(812)  336-5425. 


PROVEN  SPORTS  PRO,  12  years  experi¬ 
ence,  7  metro  daily.  Left  journalism  to 
learn  publishing,  advertising.  Seek  editor, 
writer,  desk  job  with  paper  desiring  fresh 
coverage,  ideas.  Worked  all  Ipvels— 
sandlot  to  pro.  Layout  prizewinner,  tight 
writer,  thorough  editor,  organizer.  Reloca¬ 
tion:  prefer  California,  Zones  8-9.  Box 
6254,  Editor  &  Publisher. 


PHOTO  EDITOR/MANAGER 
The  person  running  the  photo  department 
of  a  newspaper  should  know  not  only  about 
pictures  but  a  whole  lot  more.  I  do.  I'm 
knowledgeable  about  journalism,  design 
and  typography,  production,  the  newspa¬ 
per  business  in  general  and  even  VDTs. 
Over  five  years  experience  with  ROP  color. 
Meaningful  news  photos,  complemented 
by  thoughtful  features,  are  my  highest 
priority.  A  sharp  manager,  I  believe  in  get¬ 
ting  the  most  out  of  available  resources. 
Desire  a  position  as  photo  manager  and/or 
picture  editor  on  50-1 50M  daily  or  as  as¬ 
sistant  on  metro.  Prefer  zones  1  &  2.  Box 
6285,  Editor  &  Publisher. 


FREELANCE 


HUSBAND/WIFE  reporting/photography 
team  seeks  assignments  in  Africa.  Mpart 
January.  3  years  each  on  240,000.  Young, 
award-winning.  Desk  experience.  Box 
6246,  Editor  &  Publisher. 


MARKETING 


!  CONSUMER  MARKETING:  A  reality  at  your 
paper?  President/Group  Marketing  Man¬ 
ager  from  Consumer  Product  Industry 
knowledgeable  in  newspaper  business 
seeks  Director  of  Marketing/(xeneral  Man¬ 
agement  position.  Call  (617)  540-1449  or 
write  Box  6258,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


TOP  NOTCH  photographer  seeks  daily 
paper  wanting  to  get  away  from  staged 
shots.  Action  photography  considered  my 
forte.  Box  6238,  Editor  &  Publisher. 


PHOTOJOURNALIST  seeks  position  on 
daily  or  weekly  in  any  Zone.  Weekly  and 
freelance  experience.  BA  Degree.  Resume, 
portfolio  and  clips  available.  Box  6248, 
Editor  &  Publisher. 


PHOTOGRAPHER,  4  years  experience, 
good  at  features,  news.  Working  on  small 
daily  in  South  Gleorgia.  Seek  position  on 
daily  in  Florida,  Georgia  but  will  consider 
other.  Box  6253,  Editor  &  Publisher. 


PRESSROOM 


PRESSMAN  or  foreman's  job  on  daily 
newspaper.  30  years  experience  on 
Blackline.  5  years  union  president.  Lots  of 
color  work.  Box  6201,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER:  Proven  record 
in  cost  control:  Labor,  conversions:  force 
reduction.  Knowledgeable  all  depart¬ 
ments,  front  to  back.  Experience  in  all 
facets  of  newspaper  composition.  Box 
6264,  Editor  &  Publisher. 


PRODUCTION  MANAGER— Quality  and  ef¬ 
ficiency  oriented,  electronics  background. 
Good  references.  Box  6224,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


TWO  IN  ONE — Young  writer-editor/ 
photographer,  2  degrees,  efficient,  experi¬ 
ence,  seeks  business  communications  or 
magazines.  Zones  1, 7, 8.  Box  6223,  Editor 
&  Publisher. 


EDITOR  with  one  of  nation’s  prerfiier 
newspapers  seeks  corporate  publications 
or  public  relations  spot.  7  years  experien'i 
reporting  and  editing.  Box  6249,  Editoi  & 
Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 
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E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Another  Soviet  curve  ball 

We  dissent  from  the  general  euphoria 
over  the  alleged  success  of  Western  del¬ 
egates  in  gaining  approval  of  a  com¬ 
promise  draft  convention  on  mass  media 
at  the  UNESCO  meeting  in  Paris. 

It  is  true  that  the  document  approved 
Nov.  22  is  completely  different  from  the 
one  submitted  (E&P  Sept.  23,  page  6). 

All  direct  references  to  state  control 
were  eliminated  and  there  are  strong 
statements  about  human  rights,  such  as: 
“The  exercise  of  freedom  of  opinion, 
expression  and  information,  recognized 
as  an  integral  part  of  human  rights  and 
fundamental  freedoms,  is  a  vital  factor  in 
the  strengthening  of  peace  and  interna¬ 
tional  understanding.” 

All  the  American  delegates  and  their 
allies  from  other  Western  nations  who 
worked  so  long  to  achieve  the  com¬ 
promise  declaration  deserve  great  credit 
for  what  they  accomplished.  It  appears 
to  be  a  forceful  declaration  for  a  free 
press,  and  there  is  much  in  it  that  must 
be  annoying  to  the  Soviet  bloc. 

However,  at  the  end  the  Soviets  threw 
a  curve  ball  which  the  West  failed  to  tag. 
Without  apparent  recognition  by  most  of 
the  Western  delegates,  the  Soviets  at  the 
very  end  of  the  discussion  succeeded  in 
linking  this  draft  declaration  to  a  UN 
document  of  1966  providing  for  the  same 
controls  on  the  press  which  had  made  the 
original  UNESCO  draft  so  obnoxious. 

Therefore,  George  Beebe,  chairman  of 
the  World  Press  Freedom  Committee, 
who  labored  hard  for  33  days  in  Paris, 
does  not  believe  the  draft  declaration  is  a 
“victory”  but  only  a  “gratifying  re¬ 
prieve”  in  the  ideological  struggle  which 
will  continue  for  years  to  come. 

Beebe  pointed  out  to  us  that  the  draft 
declaration  (reprinted  elsewhere  in  this 
issue)  was  to  end  with  Article  XI  stating: 
“For  this  declaration  to  be  fully  effective 
it  is  necessary,  with  due  respect  for  the 
legislative  and  administrative  provisions 
and  other  obligations  of  member  states, 
to  guarantee  the  existence  of  favorable 
conditions  for  the  operation  of  the  mass 
media,  in  conformity  with  the  provisions 
of  the  Universal  Declaration  of  Human 
Rights.” 

The  Soviets  proposed  adding  “and 
with  the  corresponding  principles  pro¬ 
claimed  in  the  International  Covenant  on 
Civil  and  Political  Rights  adopted  by  the 
General  Assembly  of  the  United  Nations 
in  1%6.” 

The  UN  Covenant  already  was  men¬ 
tioned  in  chapter  four  of  the  Preamble  to 
the  UNESCO  document  as  follows: 
“Article  19  of  which  proclaims  the  same 
principles  (as  the  Declaration  on  Human 
Rights)  and  Article  20  of  which  con¬ 
demns  incitement  to  war,  the  advocacy 
of  national,  racial  or  religious  hatred  and 


any  form  of  discrimination,  hostility  or 
violence.” 

Most  delegates  probably  thought  the 
last  minute  addition  was  innocuous  and  it 
was  approved. 

But  those  two  articles  in  the  Covenant 
on  Civil  and  Political  Rights  read  as  fol¬ 
lows: 

“Article  19: 

“1.  Everyone  shall  have  the  right  to 
hold  opinions  without  interference. 

“2.  Everyone  shall  have  the  right  to 
freedom  of  expression;  this  right  shall 
include  freedom  to  seek,  receive  and  im¬ 
part  information  and  ideas  of  all  kinds, 
regardless  of  frontiers,  either  orally,  in 
writing  or  in  print,  in  the  form  of  art,  or 
through  any  other  media  of  his  choice. 

“3.  The  exercise  of  the  rights  pro¬ 
vided  for  in  paragraph  2  of  this  article 
carries  with  it  special  duties  and  respon¬ 
sibilities.  It  may  therefore  be  subject  to 
certain  restrictions,  but  these  shall  only 
he  as  are  provided  by  law  and  are  neces¬ 
sary: 

“(a)  For  respect  of  the  rights  and  repu¬ 
tations  of  others; 

“(b)  For  the  protection  of  national  se¬ 
curity  or  of  public  order,  or  of  public 
health  or  morals. 

“Article  20: 

“I.  Any  propaganda  for  war  shall  be 
prohibited  by  law. 

“2.  Any  advocacy  of  national,  racial 
or  religious  hatred  that  constitutes  in¬ 
citement  to  discrimination,  hostility  or 
violence  shall  be  prohibited  by  law." 
(Italics  added — Ed.) 

Thus,  throu^  this  linkage  the  UNESCO 
document  is  right  back  to  where  it  was 
providing  loopholes  for  government  to 


prohibit  by  law  just  about  anything  it 
doesn’t  want  published. 

It  seems  that  the  Soviets  literally  had 
the  last  word  in  Paris. 

The  UNESCO  debate  on  this  issue  is 
not  going  to  go  away.  Another  “Com¬ 
munications  Conference”  under  the  aus¬ 
pices  of  UNESCO  is  planned  for  Dec.  9 
in  Panama  presumably  to  carry  on  the 
discussions  initiated  in  Costa  Rica  three 
years  ago. 

Watch  out! 

Agee  awarded 
Wells  Key 

Dr.  Warren  Agee,  professor  of  Jour¬ 
nalism  at  the  University  of  Georgia 
School  of  Journalism  and  Mass  Com¬ 
munication  has  been  awarded  the  Wells 
Memorial  Key  by  the  Society  of  Profes¬ 
sional  Journalists/Sigma  Delta  Chi. 

The  award  honors  Chester  Wells,  a 
Society  national  president  who  died 
while  in  office  in  1913.  The  award  has 
been  given  annually  since  that  time  to 
one  person  who  had  made  outstanding 
contributions  to  Sigma  Delta  Chi. 

Agee  was  a  reporter  for  1 1  years  on  the 
Fort  Worth  (Tex.)  Star-Telegram. 

Newscasters  donate 
their  $10,000  prize 

John  Chancellor  of  NBC-tv,  Walter 
Cronkite  of  CBS-tv  and  Barbara  Walters 
of  ABC-tv  received  a  $10,000  prize  this 
week  as  winners  of  the  Hubert  H.  Hum¬ 
phrey  Freedom  Prize  and  turned  the 
money  over  to  the  Reporters  Committee 
for  Freedom  of  the  Press. 

The  three  newscasters  were  honored 
at  a  luncheon  given  by  the  Anti- 
Defamation  League  of  B’nai  B’rith,  the 
organization  that  sponsors  the  award. 
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IF  YOU  HAVEN'T  TRIED 

THE  Jflront  plate 

WE  URGE  YOU  TO  READ  THIS  AD 


For  several  months  now  we  have  been  advertising  the  Western  FRONT  PAGE 
plate,  the  plate  especially  designed  for  the  newspaper  industry.  We  hope  you  have 
been  convinced  to  try  it.  But,  if  you  haven’t  gotten  around  to  it  yet,  let  us  repeat 
some  of  the  major  benefits  of  the  FRONT  PAGE  plate. 

■  The  FRONT  PAGE  plate  is  especially  designed  and  engineered  for  the  news¬ 
paper  industry— anodized  to  produce  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint . . .  clean . . .  water  receptive . . .  oxidation  resistant 
. . .  and  long  running.  Solids  print  solid  and  half-tones  print  clean . . .  every  edition. 

■  Minimizes  production  problems  from  plateroom  through  pressroom,  providing 
easy  make-up,  fast  roll-up  and  long  trouble-free  runs. 

■  Assures  a  crisp,  clean  appearance  throughout  your  newspaper— a  look  the 
reader  and  advertiser  appreciate. 

■  Your  plateroom  and  pressroom  personnel  can  be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like  the  previous  order... no  variation  in 
high  performance. 

■  All  size  newspapers,  from  the  smallest  to  the  largest,  cash  in  on  FRONT  PAGE 
back-up  power... on  the  spot  technical  people  to  serve  you  at  your  plant— 
problem-solvers  ready  to  help  you  with  any  plateroom  problem. 

■  A  complete  line  of  plateroom  products— automated  plateroom  machinery  and 
chemistry  to  complement  your  FRONT  PAGE  plates.  In  fact,  if  you  are  in  the  pro¬ 
cess  of  converting  to  offset  or  Di-Litho,  Western  will  lay  out  your  plateroom, 
train  your  people  and  completely  furnish  your  new  plateroom  with  everything 
you  need. 

If  you  haven’t  already  tried  FRONT  PAGE  — be  convinced  and  try  it.  Contact  your 
Western  Dealer  or  Western  Technical  Sales  Representative  today... or  call  toll  free 
800/325-3310  and  we  will  make  arrangements  for  you  to  try  FRONT  PAGE... the 
newspaper  plate. 


lUO JT0f n  LITHO  PLATE 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


January  15 
deadline  for 
submitting 
your  best 
Pyle  writing 


January  15  is  the  deadline  for  entries  in  the  Ernie  Pyle 
Memorial  Awards  for  newspaper  writing  in  1978  that 
most  nearly  exemplifies  the  style  and  craftsmanship 
of  the  great  human  interest  columnist  and  reporter. 

Sponsored  annually  by  The  Scripps-Howard 
Foundation,  there  is  a  first  prize  of  $1000  and  a 
medallion  plaque,  and  a  second  prize  of  $500  and 
a  cert'  rcate. 

Last  year's  top  winner  was  Stephen  Smith,  The 
Boston  Globe.  Runnerup  was  Bert  Lindler,  Great  Falls 
(Mont.)  Tribune. 

In  war  and  peace,  few  reporters  ever  matched  Ernie 
in  writing  everyday  copy  about  everyday  people 


with  everyday  dreams.  That  is  what  the  Pyle  Awards 
are  about;  the  best  in  human  interest  reporting. 

judging  will  be  by  a  panel  selected  and  supervised 
by  Dr.  Richard  G.  Gray,  director,  School  of 
Journalism,  Indiana  University. 

No  entry  blank  is  required.  However,  material 
submitted  must  be  mounted  in  some  manner,  and 
accompanied  by  a  nominating  letter  from  someone 
not  directly  involved  with  the  entry,  and  a 
biographical  sketch  of  the  author. 

Work  published  in  magazines  or  periodicals  is  not 
eligible,  and  all  entries  become  the  property  of 
The  Scripps-Howard  Foundation. 


Scripps-Howard  Foundation 
Ernie  Pyle  Memorial  Awards 

200  PARK  AVENUE,  NEW  YORK.  N  Y.  10017 


The  Scripps-Howard  Foundation 
sponsors  these  other  competitions 
with  the  following  deadlines. 

Fact  Sheets  can  be  obtained  by 
contacting  The  Foundation  at  its 
New  York  address. 


EDWARD  WILLIS  SCRIPPS 
FIRST  AMENDMENT  AWARD 

February  1 

WALKER  STONE  AWARDS 
FOR  EDITORIAL  WRITING 

February  12 


EDWARD  J.  MEEMAN 
CONSERVATION  AWARDS 

February  20 

ROY  W.  HOWARD 
PUBLIC  SERVICE  AWARDS 

March  1 


1 


